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THE DISTRICT

“Come as Visitors, Leave As Friends”

Results Driven Marketing Initiatives

50 new jobs created

1 new business opened (5:30 Pub & Grill)

2 expansions announced: (Roxy’s / Kara Lynn’s Kitchen)

Restaurants experiencing 35 - 70% increases in revenue since 2019 /
250% increases since 2020 (COVID-19)

Sip & Stroll driving 60% increases in revenue with 250+ attendees

Unprecedented positive media coverage and print partnerships

2 business groups meeting regularly

2 book clubs meeting monthly

9 charities promoted with more than $12,000 in financial support and in-
kind donations
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Where The Grant Money Went

Tampa Bay

News, .
$2.100 '\Webmte, $2‘500Amplify, $6.300

L Bellair Images
Road Runner Digital, $2,500 _Photography, $450
ResortMagazine, 4.
$600
/_Catalyst‘ $18,114

Proforma, $31,561 \

Colleen Dingman, $900
DJ, $1,000

\- Dupont Registry, $1,800
Jolley Trolley, $775

How The Grant Money Was Spent

Social Media Sponsorships
1% 4%

Website
4%
Community Events
6%

Print Advertising
13%
Direct Mail & Printing
46%

Marketing
26%
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Allocations by Vendor / Category

Amplify $ 2,500 | Sponsorships [Sponsorships - Chalktoberfest
Amplify $ 3,800 Advzpt?sting Print Advertising - Clearwater Visitors Guide
Belleair Images Community , o
Photography $ 450 Events Community Events - Valentine's Day Party
Marketing Strategy, Public & Community Relations, Event
Marketin Development & Execution, Content Development and
Catalyst $ 18,114 Strate 9 Distribution, Social Media, Constant Contact, Business &
9y Charity Partnerships, Volunteer recruitment and manage-
ment, Business & marketing support to Individual members
Colleen Dingman $ 900 | Social Media |Social Media - Facebook and Instagram Content
DJ $ 1,000 C%Tg:#g'ty Community Events - New Year's Eve Party
Dupont Registry $ 1,800 A dvzgt?s}i ng Print Advertising - DuPont Registry Magazine
Print . - .
Jolley Trolley $ 775 Advertising Print Advertising - Trolley Signs
Proforma $ 31,561 D'?ﬁ;mzu & Direct Mail, Printing & Advertising Specialties
. Print . C .
Resort Magazine $ 600 Advertising Print Advertising - Evolutions - Shephards (Co-Op)
. Community  |[Community Events: Outside viewing of World Series,
Road Runner Digital | $ 2,500 Events New Year's Eve Parties & Ball Drop & Super Bowl
Print . C .
Tampa Bay News $ 2,100 Advertising Print Advertising - Welcome Back Edition
\Website $ 2,500 Website District Website
Total $ 68,600
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Cuisine - Culture - Commerce - Community - Causes

More than a collaboration of restaurants, The District has become a destination for Clearwater residents &
visitors. Our branding, “Come As Visitors, Leave As Friends” is reinforced through our focus on  community
events and local causes (charities) to encourage repeat visits and increased revenue to the downtown busi-
ness. This focus has enabled The District is change long-held negative perceptions of the downtown area,
create new “buying” habits and give Clearwater a competitive / new alternative advantage to other municipali-
ties competing for those consumer disposable dollars (i.e. dining and entertainment). Our brand now repre-
sents an inclusive, welcoming business district that reaches beyond a singularly focused commercial aspect.

Community

Hosted 3 outside viewing events to comply with Covid protocol while allowing residents &
visitors safe community viewing

World Series featuring the Tampa Bay Rays
New Year’s Eve Party with outside DJ and Ball Drop in Times Square
Super Bowl featuring the Tampa Bay Buccaneers

2 New Business Groups meeting in The District

Keep It Local - Real Estate Mastermind Group / Working Women of Tampa Bay
2 New Book Clubs meeting in The District

Pour Some Love Romance Book Club / Bestseller Book Club

Created & hosted special events to engage residents and visitors alike
Business After Hours with Amplify Clearwater during Chalktoberfest
Partnership with Clearwater Beach Businesses to host “12 Days of Christmas”
Valentine’s Day DJ entertainment, balloon guy & photographer
City’s 106th Birthday Party

Hosted monthly “Sip & Strolls” to showcase downtown arts and cuisines

Partnership with Clearwater Arts Alliance and Lina Teixeira Productions to cross-promote
art walks and art exhibits in the downtown area

Partnership with Valor Capitol to increase participation of the realtor sector
Partnership with Harbor Bluffs Living Magazine to increase participation of Belleair residents
Partnership with community associations and professional groups - “Meet The District”

Clearwater Beach Association

Clearwater Free Clinic board members, volunteers and donors
Clearwater Historical Society

Harbor Oaks Neighborhood Association

Partnership with Bay Area Concierge Association (BACA) to increase referrals from
Clearwater Beach hotels and resorts

Partnership with local hotels and apartment complexes to increase engagement from new
residents and guests staying on the mainland.

Hosted first-ever “Chiang Mai Flower Festival” to honor Thai Culture & Cuisine in The District

Partnership with Clearwater Jazz Festival to sell food in Station Square
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Causes

Through both “Dine Out For A Difference” (donating 10% of the all evening revenue on the 4th
Thursday of each month) and in-kind donations, we’ve been able to significantly impact charities
serving our neighbors.

October - Clothing Drive for Dress For Success - providing business attire for unemployed women
December - Salvation Army - feeding local families over the holidays
January - SAFE - fighting human trafficking in Tampa Bay

February - Clearwater Urban Leadership Coalition - helping fund the redevelopment of the
Greenwood Community

March - Community Dental Clinic - serving residents without dental insurance
April - Sierra Club Suncoast (held on Earth Day) - creating more sustainability in our community

May - Clearwater Historical Society - helping to preserve our past (held on the City of Clearwater’s
106th birthday, we delivered mini-cupcakes to all diners in The District restaurants.)

June - Marcia Hoffman School of the Arts - providing scholarships for Clearwater children

July - Clearwater Free Clinic - serving children and adults without medical insurance

Oﬂ DOING

— - £ SIERRA
Communi%&linic W CLUB

Suncoast Group

»
Yrces, our o

. Y MARCIA P. n
GARW 5, HOFFMAN
Q\* h Seclhool of Hhe Aves CLEARWATER FREE CLINIC

l‘ ; % AT RUTH ECKERD HALL Health care for uninsured families
1902 PIER

HISTORICAL SOCIETY
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Marketing Tactics & Results
Direct Mail:
10,000 pieces to zip codes 33755, 33756, 33757 = 6 times

v Don't Forget Sweets From Kara Lynn’s Kitchen
+ Book Holiday Parties At Clear Sky
v Call Emlly’s To Cater Holiday Dinner
v Meet The Girls At Tequilas
For Margaritas After Shopping
v Finish Holiday Shopping
In The District
v Catch Bowl Games
At Downtown Plzza
v Start A Holiday Dinner .F >
Tradition At Chlang Mal .

LOCAL POSTAL CUSTOMER

Wine Walk
Every 3rd Saturday
0f The Month!
5PM-7PM

CLEARWATER, FL
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~ Outdoor Dining
Free Parking
_Socially Distant Seating
Sip & Stroll
Weekend Live Music
Dine Out For A Difference
Special Restaurant Events
Coffee with Causes.
Special Valentine's Day Menus
Dietary Resfricted Dining, Too!

MONDAY + FEBRUARY 8

d
The Dis&iit Events

‘St?n, up (b Y
& enjoy more of The District for less!
Gotownw dstrctadvantagescomand
“*“‘*’-&m-nuu,_,,_ ‘5318 20% off yourrestaurant
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Print - Paid Advertising
Dupont Registry: $6,795 stated price - we were able to negotiate to $1,800
(a 73% discount - savings of $4,995)
We created content and provided photographs: circulation 17,000 homes in Tampa Bay

Sponsored Content

District Dining Options:

Billy Brick’s Woodfired Pizza: Just up the road in the Apex
s successful Chicago transplanc features pizza
. Great meatballs and gluten-free

ng Mai Thai & Sushi Bar: Chefs and cull
ados travel to downtown Clearwater o lear
wraditional Thai cuisine preparation and presentation. 475
Cleveland.

Clear Sky on Cleveland: Dan Shouvlin’s third in a series of
Clear Sky concepts, this award-winning international

“In the midst of chaos, there i . e his a favorite for locals, 418 Cleveland.
is opportunity” — Sun Tzu ; 3 o t Downtown Pizza: The District’s sports HQ. New York-style

pizza with casual It

Emily’s Restauran;
District’s “comfort food

Monday-Saturday. 101 South Garden.
March 2020 was a month Scott Sousa will long re A g
ssential businesses, the GM of ClI ky on
pe s to servers, cooks and managers, with a hope that there would be a restaurant and a carcer to come to enjoy screichemads fuze bt S TS
back to. His new position as co-chair of the Downtown Clearwater Merchants Association (DCMA), like his estrleclons: keto, augar-fres glires: SRS
restaurant, came to a complee halt, ! S the Phillles oFdalicararen RO
unch of Champions.” 427

ember. With Governor DeSantis requiring a shut-down of all
leveland and his team scrambled to distribute his restaurant’s = \ Kara Lyna's Kitcheay Peaplecara tsn i SN

In the midst of this “closure chaos,” Clearwater’s Economic Devel and D
ms were Zooming away to come up with creative financial solutions to stabilize the city's small
and delivered with small business and marketing grants. o e s “Cheers” local
i 3 pub, and The District’s features craft brews and an
, reality set in. Flush with some cash, the restaurants still couldn't re-open profitably with limited occasional grunge band, 579 Cleveland.

the 400 and 500 blocks of Cleveland Str
mergency Order? Restaurants could serve outdoors, people could dine safely-distanced | Pour Yours: Award-winning tasting wine bar feature

ct, its year-long moderate weather, could be fully appreciated by visitors and residents 3 unique wines from sampling sizes to full botcles. Great
alike. L after-dinner place with trendy, cool vibe. 522 Cleveland.

What
through the governor
and Clearwater’s best

t, already silent in March, could remain closed

“The District” was born. Pooling their marketing grants, Sousa and co-chair C Bradham, owner of Kara Restoration Café a cause. Thelr medium
Lynn's Kitchen, led the development of a new brand, logo, and messaging of a “new” Cleveland Street: a roast provides 75 jobs f ms of human
dynamic, diversificd and distinctive downtown. afficking. Ope Friday 7 am.-4 p.m., Saturday 8

Fast forward a year and you'll find The District thriving with activity. Outdoor dining, live music on weekends, a

cacophony of conversations and activities, and an upbeat vibe not felt on Cleveland Street in decades. “With the e 0 Soul Sicilian Fusion: Meld g the flavors of S

new ourside dining option, many are ienci I-breaking months, in spitc of COVID ? makes this elegant European sty

om home, fewer visitors and The Capitol Theatre slowly coming back o a full all occasions. Now open for lunch. 516 Cleveland.
=

ousa notes. “Downtown Clearwater is definitely back in busin: o :
o it om | ] Tequila’s Mexican Grill & Cantin: dually made
In making The District Clearwater's hub, Sousa and Bradham chose to reflect the personality of Pinellas County's . VEE g i Margaritas and authentic Mexican fare make ¢
second largest city: a mix of young and old, professional and retired, s and singles. “We didn't want to be G - o popular with th
lely an entertainment distri . “That would limit activity to nights and weekends. We o Mayo, 422 ¢

" Accordingly, you'll increase in weckday events :
. like " and a fourth Thursday of the month “Dine Out ] ! - Roxy’s Costal Bistro: “Gulf to Table” culsine combined
" night to help local nonprofits. 3 with locally sourced ingredients make this casual-yet-elegant

and activiti
For A Differ

restaurant a popular place for mixing and mingling. 412
resilient, engaging Cleveland,
nce in The District!

Out of the ashe:
and in an ong

of COVID's economic disruption arose a pho:
g “pivot mode” to provide the best guest exper

ix in downtown Clearwates

Come taste the rer

{ .

=~ { .
'rm_m;nls'm@l‘ Come as Visitors BEACH INFO | MAFSS Lt

% | eave As Friends!

CLEARWATER, FL

Clearwater Vacation Guide - $3,800

| 80,000 copies distributed throughout
Tampa Bay: hotels, airports, visitor
centers

Actual size 8.5 X 5.5

i ;
Ve i

tdoor Dining & Entertainment ¢ Award Winning Cuisine
Check Out Our Latest Updates @thedistrictclearwater

www.TheDistrictCLW.com

CLEARWATER

AMPLIFYCLEARWATER.COM
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THE DISTRICY

CLEABRWATER, FL

There’s something
“different” about
Downtown Clearwater

It’s The District!

Outdoor Dining ¢ Entertainment e Shopping
Arts & Culture ¢ all in two blocks!

The 400 & 500 blocks of Clearwater’s downtown Cleveland Street are now
open to only pedestrian traffic, and independent business owners have
come together to “serve up” a great, uniquely Clearwater experience!

2020 Award-Winning Cuisine 11}

Clearsky on Cleveland Prin & F o 17 w“"/“”‘";} ““
2020 Award-Winning Wine Bar [E=—g e \ = “
Pour Yours ; ' §

Internationally-known Thai Cuisine
Nationally recognized Gluten Free Restaurant
Real NY Style Pizza and Sports Bar
Authentic fusion Sicilian & Italian Cuisines
“Southern Comfort-able” Breakfasts
Tampa Bay’s Best Brewed Coffee & Desserts
Coastal Bistro featuring local seafood
Unique Boutiques, Shops & Salons, too.
Downtown Pub / Family & Dog Friendly!

P Ride the Jolley Trolley or drive and park
ﬁ The District Clearwater for FREE at City Hall on Osceloa

Tampa Bay News
“Welcome Back™

Special Inert directed to
snowbirds
Delivered to 102,000 homes
Upper Pinellas County

Full Page Ad: $2,750
117X 217

(we were able to secure a 24%
discount, a $650 savings)
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Earned media
(articles in newspapers & magazines which are not purchased,
they are considered to a 140% value over paid advertising)

Harbor Bluffs Living Magazine

Both issues
included multiple
pages featuring

The District as X il .

background for “a 40

photos and story
content

special Edition
om HBL Singles

MOTHER'S DAY

e - 3-page Pictorial
e i/ “Singles & Mingles Mardi-Gras Party”
: at Pour Yours
&9\“1“?;'(\ (Promoted in January issue)
Mardi Gras
Party

At Pour Yours in The
District of Clearwater

We are also partnering with
Harbor Bluffs Living for a
“District After Dark”
80’s Dance Party
&

event photos
le

,,,,,, August Sip & Stroll
, District Scavenger Hunt
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Evolution Magazine (in-room magazine for Shephard’s Resort)

Because of the number of advertisers in the magazine, we were given additional space

for editorial content and a 1/2 page map with The District Advertisers

b CLEARWATER
DOWNTOWN'S

CHIC NEW VIBE!

Page 15

DISCOUNTS  FREEBIES

| %)ummcr

s you made your way to Shephard's Beach Resort on south Clearwater

Beach,you unknowingly sited just  few streets south of oneof the
best experiences of your beach vacation: the quaint and historic (and often

) I rebranded as The District!

Up unt the early 2000 all beach traffic had passed directly through the center
of this cute downtown to get to the causeway, which at th time stil had a
rawbridge tht aised with such frequency toalow tallmst boats to pass that
itinvariably caused a nonstop fine of cars from the beach al the way through
downtown and beyond. To alleviate that frustration for all concerned, the new
causeway bridge was built—engineered to accommodate the tallest of sailing
mast. Butthisaso meant diverting ll beach rafic o the southof Clearwater's
town center ... which means you o longer get to see this popular historic

ing in The District offes a refreshing escape from the da
as wellas one of

your vy
Luckil, it's only an 8 minute ride or beautiful 15 minute water ferry rom the
resort and both for
Shephard's Beach Resort guess!

P 9

SHEPHARD'S EVOLUTION * ISSUE 16

a , boasts some ofthe bestbars, restaurants
di in the area. (A fora
frenetic energy o the beach!)

THEDISTRCT
I

NO Cost!
NO Parking Hassles!
@ Allrides around the beach!
1

Coachman
Pack SHEPHARD'S WELCOME
W DESTINATIONS =
G Capitol Theatre E = = =
727-791-7400 (Ruth Eckerd Hall) | | 2 H H
H Clearwater Ferry H H é | g
ClearwaterFerry.com 8 & = = H
2 3 H] H
1g] & [1:] [19]

CLEVELAND ST

© ety
LS \ CAPITOL THEATRE

® RESTAURANTS & BARS @ RESTAURANTS & BARS THEDIS!

15 Billy Bricks Wood Fired Pizza 20 Kara Lynn's Kitchen

BilyBricksHQ.com KaralynnsKitchen.com

. 16 Chiang Mai Thai & Sushi 21 Roxys Coastal Bistro
a iThai RoxysCl
17 Clear Sky on Cleveland 22 Soul Sicilian Fusion

'HE DISTRICT
CLEARWATER

ClearSkyOnCleveland.com SoulSicilianFusion.com
18 Downtown Pizza Sports Bar 23 Tequila's Mexican Cantina
TequilasCl

seavenve
5. MYRTLE AVE
S.MUCR. AVE
S. MISSOURI AVE

19 Hacienda Corralejo Mexican
HaciendaCorralejoMexicanKitchen.com

DOWNTONN CLEARWATER SOMNTONN DUNEDIN
ROUND d ROUND
samwz (3 - $16 5o

to ALL restaurants, destinations & attractions on map, left page!
N Please just tip your driver for superior service!

AN, (REUVALE )
ionell Alipori

e Ao

FREERIDESUSA..

FOR DETAILED ROUTES, SCHEDULES AND RESERVATIONS:
ClearwaterFerry.com

Downtown Clearwater + North Beach + Dunedin  Clearwater Marine Aquarium

SHEPHARD'S EVOLUTION ¢ ISSUE 16 07
IHE UISTHIGH

‘Among The Distrcts beautifl original buidings is the Capitol Theatre. One of
the oldest v venues in America, this theater lays claim to have had such iconic
stars as Laurel & Hardy, Chaplin, Bob Hope and many more adorn its beautiful
stage. Al Caponeis umored to have used a it to  show at The Cap ashis albi
for the St. Valentine’s Day Masacre. And with NY Yankees spring training having

seen attending shows here, on the arm of then husband, Joe DiMaggio.
Clearwater resident Donald Roebling, inventor of the VT (Landing Vehicle
Tracked ‘warfare vehicle i amajor donor and

custom-r Visits to the Capitol. heck out a show
by visiting RuthEckerdHall.com/bilheimer-capitol-theatre.

Today, you can stll go star-spotting as many Adist celebrities spend time in
‘downtown. You just might bump into John Travolta outside Downtown Pizza, or
maybe you'l spot Tom Cruise coming or ging from the penthouse condo he is
said o have purchased in The Distict ... i’ definitely not unusual to spot a
familiarface o two while youre enjoying your analfresco meal o drnks!

AT TIPS!

k Ik Je
$16 PER COUPLE FERRY R/T
Getaround trip fery from the Beachto
The Distictand back fr just $16 per
couple! Book at ClearwaterFerry.com

$15 PER COUPLE RIDE R/T
Getaround trip rid from the Beachto_2
The Distict and back fojus $15 per
‘couple/family with our elte partner, g
Free Rides USA! 727-424-5458

BECOME A DISTRICT ADVANTAGES MEMBER

15.J0ST OF FOUR

et 20% offood andl beverages inls up o four people) with evry estaurant
featured here! No blackout dates! Use one for dinner, go to another spot for
dessert, havedrinks at  thid. Use your membership alnone day or across the
duration of your vacation! Shephard's guests pay $2 $15 for a membership
‘which lasts one full year when you use promo code ‘shep’ (all lower case).
Plecse Noe: to encourage you t ey diferent stalshments, you may ony use your
‘membership discount o the SAME restaurant every 90 days.

@ = SCAN OR GO TO DISTRICTADVANTAGES.COM — SHEPHARD'S
'GUESTS USE PROMO CODE ‘sher? LOWER CASE T JOIN FOR $15

/ELAND ST * D( VN ¢
727-461-6949 £ TeqUILASMEXICANGRILLCANTINA O]

ADVANTAGES

DOWNIOWN CLEARWATER
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BEACH GUIDE
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Additional editorial content made
available in partnership with individual
District advertisers

4 By Trolley, Ferry, Bike or Car

COME AS VISITORS,
YOU'LL LEAVE AS FRIENDS!

A v

here’s someathing “new” in
gowntown Clearwater: a new
energy, a new ambiance and a
new attitude, giving you a whole
new visitor experience! The 400
and 500 blocks of Cleveland
Street are now open to pedes-
trian tramc only, which provides
€asy and safe access to more
than 9 locally-owned restaurants
In downtown Clearwater. New
open-air and soclally-distant
dining along with masked serv-
ers means that your heaith and
safety come first to these busl-
NESS OwWnNears.

In The District, you' can enjoy

a wide variety of mm-vmmng
culsines — from fresh seafood,
farm-to-table culinary creations,
keto-friendly and gluten-free
sedactions to grass-fed meat
burgers, vegetarian entrees, NY
style plzza, Sicliian and Mexican

B A AL AR

specialties, along with Thal food
and sushl.

ALLINTWO BLOCKS
There's lots more than food
on the ‘piate” in The District.
On weekands, The District
features local musicians. On
the 3rd Saturday of each month
The District hosts a“Sip and
Strolli*from 5-7 pm, offering
food and beverage samples
from participating restaurants.
On the 4th Thursday of each
month, The District restau-
rants host “Dine Out to Make a
Difference” when participating
restaurants donate 10% of their
sales to a local charity. Fora
full schegule of events, see our
Facebook page: facebook.com/

THE DISTRICT
IN CLEARWATER
501 Cleveland St
Downtown Clearwater
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Public Relations
(Earned Media - Print, Television & Social Media)

Regular engagement with local media / online platforms provides a steady communication
of positive, pro-active information to the community. The District has been featured
throughout Tampa Bay through these channels:

Charlie Belcher Ribbon Cutting ( segments throughout the Morning)
WTSP - News 10

Yahoo News

ABC Action News

WFLA - NBC

Tampa Bay Newspaper — The Beacon

Tampa Bay Times

N2 Publishing - Island Estates Living (Harbor Bluffs Living)
Morning Blend - ABC Action News

Kelly Kelly Show (WTAN)

Dine Out For A Difference (Live shot with Fox)

Featured Articles in Next Door

Featured Articles in Clearwater Patch

Featured Articles in Colorful Clearwater Blog

Amplify Clearwater Podcast

ABC Action News (Wearable Art Exhibit)

Bay News 9 (Human Trafficking)

Creative Loafing
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Social Media: Quality content keeps our community engaged,
exceeding industry averages

@ Constant Contact
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Cheeses « Hors d'oeuvres « Chocolates

November December January February March April June July

THE DISTRICT

Sip & Stroll Attendance Continues

W To Bring People Downtown

Free Wine Glass « Tastings

July 17  6-8pm

AMPLIFY MM CLEARWATER DOWNTOWN

DEVELOPMENT BOARD
CLEARWATER

ESTABLISHED 2019
Cross-Promotion Partner

&

CATALYST -

(‘ A MARKETING COMPANY >
E( BEACH ISLAND GROUP
ﬂ\ { \/\/eorob\e Art %*

COLDWELL BANKER
REALTY

PRO/orma

WEALTH MANAGEMENT GROUP

T STEWARD PARTNERS

YOUR GOALS OUR MISSION



THE DISTRICT

CLEARWATER, FL

The DDB GRant to The District was effective in executing many of the goals
set out in the October 2020 - September 2021 DDB Workplan

DDB Workplan October 2020-September 2021

MARKETING GOAL: INCREASE AWARENESS OF DOWNTOWN AS A FUN DESTINATION FOR CLEARWATER
RESIDENTS, EMPLOYEES AND VISITORS

1. Strategy Fund the production and marketing of a variety of special events throughout the DDB District

StrJategy Fill vacant storefronts with art

3. Strategy: Increase awareness of downtown as a tourist destination

v

BUSINESS ASSISTANCE GOAL: RETAIN CURRENT BUSINESSES AND ATTRACT NEW BUSINESSES

1. Strategy: Raise awareness of the DDB's funding support for local businesses

v

2. Strategy: Enhance the temporary closure of Cleveland Street through support for improvements to the
Wape outdoor dining, entertainment and advertising.

3. Strategy: Determine feasibility of attracting a hotel to downtown

4. Strategy: Connect residents and visitors to downtown through supporting a variety of transportation choices

v

POLICY & PROJECT GOAL: CREATE A MORE WELCOMING DOWNTOWN

1. Strategy: Establish a Diversity and Equity committee

2. Strategy: Support the Cleveland Street lighting project

3. Strategy: Activate Station Square to generate more pedestrian traffic to local businesses

4. Strategy: Conduct direct mail, video and social media campaigns to raise awareness of activities in Downtown

CLEARWATER DOWNTOWN
DEVELOPMENT BOARD




