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Project Schedule



Pinellas Suncoast Transit Authority (PSTA)
St. Petersburg, Florida

Central Avenue Bus Rapid Transit

Planning Committee

August 17, 2016

Recent Activities & Next Steps

• June-August
– Technical analysis
– Public engagement 

• August
– Review technical analysis 

results & public comments 
with PSTA Board

• September
– Identify preferred beach 

routing  alternative                                  
• October 

– Approve preferred beach 
routing

– Identify downtown terminus
– Begin environmental 

analysis & development of 
design concepts
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Evaluation Criteria

Fit
How much of the corridor could be used for continuous BRT features?

Speed
How quickly can you get between downtown St. Petersburg & the 
beaches? Where is there traffic congestion? 

Access
How safe is the corridor to drive? How easily can you get to the 
stations by bike or on foot? 

Market
How well does the corridor serve residents? Workers? Visitors? 
People without cars? 

Competitive
Will the service allow people to drive fewer miles? How many people 
will use the service? 
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FIT
How much of the corridor could be used for continuous BRT features?
• Bus should have bypass lanes at congested intersections
• Dedicated bike lanes, sidewalks, and parking should also be in the corridor
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SPEED
How quickly can you get between Downtown St. Petersburg and the 
beaches? Where is there traffic congestion?
• Mix of views on whether the destination outweighs traffic congestion. 
• BRT should be given its own green time when crossing intersections. 
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ACCESS
How safe is the corridor to drive? How easily can you get to the 
stations on bike or on foot?
• Only stops at major destinations should provide parking.
• BRT destinations should be pedestrian and bike friendly
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MARKET
How well does the corridor serve residents? workers? visitors? people 
without cars?
• BRT service should focus on commuters and tourists.
• PSTA should focus on serving future destinations and encourage/support their 

growth.
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COMPETITIVE
Will the service allow people to drive fewer miles? How 
many people will use the service?
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Outreach Summary

MADEIRA BEACH

Public Workshop Comments
• Serving the tourist and commuter markets is 

the most important factor
• St. Pete Beach corridor would transport the 

most tourists and workers back and forth 
quickly

• BRT would allow visitors and tourists to get 
around without renting a car

• Hotels should partner to advertise the service
• BRT would complement Central Avenue Trolley
• Being competitive for Federal dollars is very 

important

Stakeholder Discussions
• Hoteliers on St. Pete Beach are interested in 

this service
• Each of the beach cities have expressed interest
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Project Schedule



DISCUSSION


