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Utilized Major Media Outlets



Fabulous Groups: 400, 500, and 600 blocks, 12-9



Variety of Activities



Satisfied Merchants 

“as good a day as we’ve had this 
year. Lots of new satisfied guests.”

-Justin Kaune, GM, Clear Sky

“Sensacional! Busy all day 
and night.” 
-Liz Soria, Owner, Tequilas

“It was a joy to work this detail. 
Nice, polite, well-behaved crowd, 
and great music.”

-Anonymous Police Office

“I’ve never seen more people 
downtown.”

-Gary Ginn, Retired restaurant 
owner, Clearwater

“Another great day for the 
Clearwater hospitality industry. 
Glad to be involved!”

-Ed Droste, Owner, 
Pete & Shorty's



Happy Veterans

“Great daddy/daughter outing. 
My daughter plays the ukulele 
so she really appreciated seeing 
such a wide variety of styles 
from accomplished musicians. 
Special thanks to the Tampa Bay 
Ukulele Society for hosting the 
veterans.”

-Fred, U.S. Marine Corps 
(Veteran) 1987 - 2009



Happy Veterans

“The sound of Ukele is very nostalgic 
and meaningful to me. To be able to 
share this event with my girlfriend 
was a special evening. Thank you Vet 
Tix and TB Ukele Society for the 
donation. We loved every moment 
from beginning to end.”

-MICHAEL, U.S. Air Force (Currently 
Serving)



Happy Veterans

“What an incredible night and 
great storytelling! My daughter is 
super excited to pick up the uke 
and very blessed to have this 
cultural opportunity from vettix. 
Thank you guys!”

-Daniel, U.S. Navy 
(Currently Serving)
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Budget

• $10,700 from DDB
• $10,000 from sponsors
• Total Budget $35,000
• $15,000 pro bono contributions



For 2024

• Present to DDB November 2023

• Requirements: $10,000 district-centric promotion and advertising

• $10,000 for entertainment and sound






