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2017-18 HIGHLIGHTS

>> Public Relations & Press Trips
HDM hosted 13 travel writers on-site in
Clearwater

>> Website & Social Media

HDM facilitated huge gains in online
engagement

D Photography & Video
HDM provided all new visuals for the
City of Clearwater
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PUBLIC RELATIONS O HIDM

Pitched 260 Journalists
193 of the pitches were face-to-face pitches

Top Placements

* Renee Gordon - Philadelphia Sun Times & American
Roads - Always Unique, Clearwater, Florida - June 2018

* Genevieve Shaw Brown - ABC News - 10 Best Family
Beaches - March 2018

« Alexandra Talty - Forbes - Five Best Spring Break
Beaches In America - January 2018

- Jackie Sheckler Finch - Daily Journal - Dolphin Survives
Overwhelming Odds, Inspires Visitors - October 2017

Industry Updates

Sent a total of 12 industry updates when needed to
inform and involve the industry
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http://www.philasun.com/travel/always-unique-clearwater-florida/
http://americanroads.net/renees_route_clearwater_summer2018.htm
http://americanroads.net/renees_route_clearwater_summer2018.htm
https://abcnews.go.com/GMA/Travel/10-best-family-beaches-2018/story?id=53450202
https://www.forbes.com/sites/alexandratalty/2018/01/29/five-best-spring-break-beaches-in-america/
https://www.daily-journal.com/life/travel/dolphin-survives-overwhelming-odds-inspires-visitors/article_3d909bda-14c3-5ef6-84d9-203d17de3136.html
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SOCIAL MEDIA
158.5% 7.96% 7.6 mil
Engagement Increase Twitter Follower Gain #BestBeachTown
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DESTINATION PHOTOS

HDM delivered more than 1,200 fully edited destination photos to better showcase Clearwater through
national media coverage, higher quality social media content, and meeting/event promotions.
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VIDEOS O HIDM

HDM produced 2 destination videos to share on social media and will
be featured in the refresh of the City of Clearwater's tourism website

I
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Fishing for Grouper Family Vacation
Local professional angler Misty Wells shared A teenage boy shares why Clearwater is
why fishing for grouper is a must more than just a boring, family beach trip
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WHAT’S NEXT?
Southwest — In-flight promotion Digital Advertising
New Video Public Relations & Press Trips
Website Upgrades Small Market Meetings Sales FAM
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