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PLAN OVERVIEW
Guiding Principles

Diversify
Tax Base
High -
Wage Jobs

Economic

Vitality




PLAN OVERVIEW




FIRST 5 YEARS

* Zoning District & Development Standards, Adopted 2/2/17




FY15-16 ACCOMPLISHMENTS




LAND USE

US19 Zoning District &

Development Standards
Adopted 2/2/2017




BUSINESS RETENTION & EXPANSION

/361 Business Visits\

6 Press Releases
3 Story Pitches
16.3% Increase in
LinkedIn Followers
Marketing Awards

C Y,

*Previously announced




BUSINESS RETENTION & EXPANSION

2016 COMMUNITY PROFILE

£ o
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* Amended, 2017: Extended 1yr.



BUSINESS DEVELOPMENT

SBDC at
@ Pinellas
CLEARWATER
SP . il Business

\ Incubator

WHERE SUCCESS BEGINS

Regional
Chamber

K 109 Referrals \

2 Events, 250 Attendees
2 Marketing/Media Contracts
3 Paid Media Placements
12 Earned Media Placements

\7.3K Website Page Viewsy



PERFORMANCE METRICS




ESTABLISHMENTS BY EMPLOYMENT SIZE

1.92% 1.70%
6,454 Businesses
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Source: GIS Planning, 2016




EMPLOYMENT BY INDUSTRY TYPE

o
7.1%\ _ /'§'6A)

/_37.6%
m Services
26.1% Retail Trade
/ ® Primary Industry
2% Increase
Government
vs. 2015 \
Other
25.6%

Source: GIS Planning, 2016



EDUCATIONAL ATTAINMENT

\Nof\do‘ce 0
duca‘-‘on % POPULATION, 25+ YRS OF AGE
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EZE7INNN 31.5%
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B Some College Associate m Bachelors Graduate/Professional

Source: American Community Survey, US Census Bureau, 2015 1-Yr Survey



ASSESSED VALUE BY PROPERTY TYPE (9)
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Source: City of Clearwater CAFR, 2016



LOOKING AHEAD
FY16-17 PRIORITY STRATEGIES




PRIORITY
STRATEGIES ' Developm’t Local

. Marketin
Incentives arketing
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PRIORITY STRATEGIES
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PRIORITY STRATEGIES




US19

MARKET SNAPSHOT
Tampa Bay Office Statistics, 2016



MILLIONS

Source

RENTABLE BUILDING AREA (SQ FEET)
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EAST TAMPA GATEWAY Mibp NORTH BAYSIDE | NORTHEAST NORTHWEST WESTSHORE

PINELLAS PINELLAS TAMPA TAMPA

: CoStar Group, Year-End 2016, Tampa/St. Petersburg Office Market



CLASS A OFFICE
REGIONAL COMPETITIVE MARKET (US19)

W AVG LEASES —m-% VACANCY
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I AVG LEASE S % VACANCY
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$19.44 | 519.22 $18.65 1 519.28 | 522.63 | $19.24

Source: CoStar Group, Year-End 2016, Tampa/St. Petersburg Office Market
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CLASS C OFFICE

REGIONAL COMPETITIVE MARKET (US19)

B AVG LEASES  -#-% VACANCY
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VACANCY RATE

$13.321516.21 | $15.45

EAST TAMPA GATEWAY Mip NORTH BAYSIDE |NORTHEAST NORTHWEST WESTSHORE ~ TOTAL
PINELLAS  PINELLAS TAMPA TAMPA MARKET
(AvG)
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