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THE PHILLIES ARE A
PREMIER MLB FRANCHISE

lconic 144-year brand with passionate fans

~» Clearwater Spring Training Since 1947
Significant and Consistent Spring Training Economic
Impact (top attendance tier with NYY & BOS)
Year-Round Economic and Community Impact of Full-
Time Employees and Clearwater Threshers
Consistent'Major League Payroll Top-4 Ranking

* More stars + more wins = MORE FANS/TOURISTS

4th largest media market and the largest single team
media market in Major League Baseball

Red (Loud!) October = MORE SPRING TOURISTS



Spring Training TV and Radio Broadcast 30-second commercials

. M‘ost home Spring Training games are broadcast in Philly

Phillies Regular Season TV and Radio Broadcast 30-second
commercials

\Reaching 200k+ TV Households plus Radio audience
Pocket Schedule and Periodicals presence

In-Ballpark Signage and Video Board presence

Phantasy Carﬁp sponsorship

Over $1O million of County marketing assets provided to date
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HOTEL FEEDER MARKET PACING

Hotel Revenue from Top 15 2026 Feeder Markets (Data is sample)
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Large, out-of-state cities, such as New York, Chicago, Boston and Philadelphia

show increase in sample revenue.

Sources: Key Data - Amadeus



Shopping Center
purchased by the Phillies
November 2022 ($22.5m)
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_|GROUNDSKEEPING
BUILDING REPLACEMENT
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Video Board Replacement

Replace Field Lights

Larger concourse (expand capacity)
Upgrade West Plaza Fan Entrance Plaza
Expand and enhance concessions

Fan Seats Replacement

Center Field Fan Deck (expand capacity

\\

)

Retail Store expansion

Center Field Restrooms (new - to service the berm)
Diamond Dugout Restrooms upgrade

Enclosure of 1st Base Club Area and Suite Hallway
Addition of South and West Fan-servicing elevators
Refresh Suite interiors and Home Plate concessions

Update grounds crew area/wayfinding signage




I_"—-I.

L -
T o
S

e

10 1N

a4 IF [

i e A

i —

.
e o—— P e oy s T

.‘.I—.._




" 'ﬂ;;'::‘." .
12 SCHWARBER
7 ?LIRHEE__?_ SO

32 WILLIANS RHP
Ip ERA
17 802 434
; il |
A%, D% e 2V T
18% 1% __41% | SRR R .- 10 REALMUTD
e s ot o e o 20N RO Rz . R .y | § e | = NATIONALS DUE UF s STOTT
: . o TS e : f?‘.f. 3 - T IR _*'.-r : o, = E b ‘ . P od . s — > = y ‘_ Y gy ir. s 0 y 34 .' e | / - )- - s ek ™ -". : - , 16 EHRRETT LF , .' ' I 5 f | 26 BOHM R
¥ | . | _ : ’, | . 22 SMITH | 16 MARSH
ey iy o R h_.' e : : AT T ! AT T I . ) . : R o5 i - 4 : . Y i " 5 k : B el = =XPL SIV
. _ : o Y AT : 3 & e \ v ; 4 . . 7 4 A . : . ’ ARl b ek : — “
: “} N sl - ¥ / ‘ MY v - ¥ s R = _AiF ~Ang ' \ - w8 LAY _ » '._ 14 vﬂRGns TOUCH ENTERPRISES
s . 8 . _,_'-- . : - - - oA / ¥ ::. : ¥ e “ =._--- . - o A, ; \ a0 - -.‘ , AT - 3 . 3 - =
;--1'-'""" = 2% M | V) ‘. . Y N g Al e i e o - s ) o - N o Jhi 4 ’ £l — g : b I:Hﬂvls

i

(800) 590-7929

|

. — i —

JUSTIN CRAWFORD
BOBBLEHEAD

d I,f' " _ e /
'] L ’ o e

. f . ¢ ;ﬂ‘t.‘\. f}nﬂ. £ A

| A 3 \ ” Fa <

; o # / P

7 / A

o

. . %" 'I.} ;i' II Vg r”}"‘%
56 ) oA T
A "3

R A
' .

e %
'
——
.,

-~

& --".’.’ D)™ ,In.-r
a0 e ' BayCare Ballpark

r".,'-r

] B iWNT]4 2 VR

o i o A L
% "F"‘“’!ﬂ-f"‘?“‘ﬂ-
. ’(J_r..'.-ﬂ-b- e e

(e Wi SRS
v etaas T T
T (U s

e we SN Y

- I . it - = : . L ' -
t - Ny J d g 1 w wl
e T SR - o A e
e = : : s y . %
= - s i |
W . - e \ Yy
.-'Fr_..--""'r_.- " 4 i ... ’ i J.
- 'H:-"'"r.-—- .. &L . e T % ¢
e e . l : . g -
gl . - F i -
o T e B 2L
. g i i y wr L .
el M B N 2 -
W Y .
= A% i .
L | o e
PO e X
L - --.
™ g
,._a.._’-"’ ey}
. e
N T v SR
v At By 3 Wy, ¥
o - - ¥ 'y ¥
F " . -
- A ‘*;".







. g -
T T -
L ™ -;,._,.-.__

< -

32 7 _ : & 1 y R 7993
phent’ [ JOSEFREFEREESREGR S R LS S . nee— 2 Bl i & -;‘"‘ﬁk = N
X _L... s LT b ko Jh IR TGN o A Bl (Fneime SRl S seess™ - ——

- . — - _P_‘__ﬂ.-—-—"—— —
- 5 aiwas am A

EFr R
’ - 1 Y

L ) | . “ht' el \




& :
=5 -
AP e I

4
K]
|
|
§
|
|
|

117 ML

T

i o LAt conen -

¥ L

. ‘1'.“._ . : s i -:,1- — s * .p-:.:'..i-"f'f‘:.'...‘.hv AR
u j- v e L, l' JI‘: '?I" 5 o . i l‘,p".l"'r.r;.:-: l"i"d:"."' A
L ﬂM - E.‘...:‘,‘h"ﬁ 'l‘ ! ..P“"I- l";'_'_ " l_.—p—l-—--ﬂ' i "'"l t i J ..‘, L)
5 Sk, ey RS )

: Fl

B .
g LR W O
i i




y DL Mion '

SEE YOU IN CLEARWA ‘




'P{r*m*i .

\ 1947-2047

"E’&E.'L?ﬁ? ]
"~ THAAK YO0

. C LE A RWATER
‘ EAUTIFUL - BAY TO BEACH




	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	Slide Number 16



