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Region XIV Education Service Center 
1850 Highway 351 

Abilene, TX   79601-4750 
325-675-8600

FAX 325-675-8659 

November 7, 2024 

Justin Clifford 
Treasurer 
ParkMobile, LLC 
1100 Spring Street NW, Suite 200 
Atlanta, GA 30309 
Sent via email to: legal-notices@parkmobile.io 

Re: Award of Contract #158974, Parking Meters, Software, Systems and Related Products and 
Services 

Dear Mr. Clifford: 

Region 14 Education Service Center is happy to announce that ParkMobile, LLC has been awarded 
Contract #158974 based on the proposal submitted to Region 14 ESC in response to RFP #24-S835 
Parking Meters, Software, Systems and Related Products and Services. As stated in the RFP, Article 
VI. Signature Form, this contract award letter is the countersignature to ParkMobile, LLC’s response
and provides Region 14’s acceptance of the response and establishes the contract.

The contract is effective November 15, 2024. The contract may be renewed in accordance with the 
contract terms and conditions. 

We look forward to a long and successful partnership.   

If you have any questions or concerns, feel free to contact me at (325) 675-8600. 

Sincerely,  

Emily Jeffrey 
Region 14, Chief Financial Officer 

Docusign Envelope ID: 10A019E9-F2AB-40A8-8642-2F43FD0A0979

mailto:legal-notices@parkmobile.io
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A. Availability of Products and Pricing
1. Describe how the Supplier ensures the availability and timely
fulfillment of parking related products, software, systems, and
services.

ParkMobile ensures the availability and timely fulfillment of our mobile parking payment solution via our
extensive dedicated resources. With over 200 employees and a sales force of more than 30 sales staff
representing every region of the US and Canada, we are well-positioned to meet the needs of our
clients quickly and efficiently. Additionally, 50% of our employees are dedicated to our solution's
continued innovation and development, ensuring that we stay at the forefront of the industry.

2. Describe the Suppliers pricing structures for products, systems,
services, labor, warranties, etc. Price lists provided will be used to
establish both the extent of a supplier’s product lines, services,
warranties, etc. available from the supplier and the pricing per item.

ParkMobile’s mobile parking payment and digital parking reservation solutions are based on a
transaction fee model. A small fee is added to each transaction, typically paid by the end user (parker).

This model allows our clients to collect the full parking fee amount and use our services without any
up-front costs or monthly subscription fees. If ParkMobile serves as the merchant of record, an
additional fee is incurred for credit card processing. ParkMobile provides a discount off our standard
transaction fee to OMNIA participating entities. For more information, please refer to our pricing tables
provided later in this document.

Our ParkMobile Insights solution is tier-based on the total distance to be mapped by the system. The
Data Collection fees for ParkMobile’s Insights solution for Tier 3 and 4 cities (500+ mapping miles) may
receive an additional discount when implementing ParkMobile MPP services and will be quoted
separately.

No warranty is available as we are a software provider.

Discounted pricing is available through OMNIA Partners. Most products and services offer a 10%
discount. One item does not offer a discount as its list price is already highly competitive. One item
offers a 50% discount.

3. Propose the frequency of updates to the supplier’s pricing structure.
Describe any proposed indices to guide price adjustments. If offering a
catalog contract with discounts by category, while changes in
individual pricing may change, the category discounts should not
change over the term of the contract.

ParkMobile reviews our pricing annually to ensure continued financial stability. OMNIA members will
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continue to receive the same discount percentage for the life of the master agreement.

4. Describe, if any, any additional accessories, sizing options as
applicable to the product, system, and/or service offering being
provided. An example for handheld enforcement computers is
providing a description of any additional accessories available such as
charging devices, carrying options, cases, spare/replacement parts,
etc.

ParkMobile pricing is provided as-is, and we have described all applicable pricing in our price list.

5. Describe, if any, any minimum purchase quantities as applicable to
the product, systems, and/or services being offered. An example for
citation paper stock and envelopes would be minimum purchase
quantities and specifications for ordering custom paper and
envelopes.

Minimum purchase quantities do not apply to ParkMobile.

6. Describe any shipping charges. All deliveries shall be freight
prepaid, F.O.B. destination and shall be included in all pricing offered
unless otherwise clearly stated in writing.

ParkMobile does not charge any shipping fees.

7. Describe any delivery or installation services provided by Offeror
and how these services are priced. Include any fees such as setup/
cleaning, design/layout, special orders, etc. Supplier may enter into
additional negotiations with a purchasing agency for additional
delivery or installation charges based on onerous conditions.
Additional delivery and/or installation charges may only be charged if
mutually agreed upon by the purchasing agency and Supplier.

ParkMobile’s mobile parking payment and reservation solutions include complimentary implementation
services. While ParkMobile provides free signage and decal design, signage/decal installation is to be
handled by the Client or a third party.
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8. Describe if distributors/dealers/resellers/subsidiaries/partners
(“affiliates”) will be used to fulfill the contract. Submit a list of those
affiliates authorized to sell under the proposed contract.

ParkMobile intends to be the single point of sale for all solutions made available through this RFP
process. ParkMobile’s sales and support teams are direct employees of ParkMobile. We often partner
and/or integrate with other industry companies who may offer our mobile payment solution under their
contract; however, our staff still works directly with client staff in those cases.

9. Describe any special offers, promotions, additional discounts or
rebates offered. Additional discount or rebates may be offered for
large quantity purchases, single ship to location programs, growth,
annual spend, guaranteed quantity, etc.

ParkMobile Insights Data Collection fees for Tier 3 & 4 cities may receive an additional discount when
implementing ParkMobile’s mobile parking payment services and will be quoted separately.

10. Describe how customers verify they are receiving the correct
contract pricing.

ParkMobile will provide the OMNIA Master Agreement to all applicable customers so they can verify that
they are receiving the correct contract pricing. The ParkMobile Master Agreement will also be published
on the OMNIA website and linked from the ParkMobile website. ParkMobile will provide this link to every
prospective customer so they may verify that they are receiving the correct discount.

ParkMobile is already compliant with this procedure for our current OMNIA Partners agreement.

11. Describe supplier’s invoicing process. Include payment terms and
acceptable methods of payments. Suppliers shall describe any
associated fees pertaining to credit cards/p-cards.

The ParkMobile billing and invoice process depends on whether ParkMobile or the client is Merchant of
Record. If the client is Merchant of Record, ParkMobile invoices the client monthly for our transaction
fee. Invoices and payments are made to the ParkMobile Finance team. To complete a payment, clients
can send an ACH from their own internal ERP or banking system, mail a check, or have the option to pay
via credit card from a link on the invoice. If paying via credit card, they enter their credit card data into
the third-party portal and are charged a 3% convenience fee for credit card payments. We have
provided a sample invoice on the next page.
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If ParkMobile is Merchant of Record, ParkMobile remits parking revenue (minus transaction and
processing fees) to the client on a monthly basis. ParkMobile communicates to clients the advantages
of utilizing ParkMobile as the Merchant of Record. Advantages include:

● Payment Methods - With ParkMobile as Merchant of Record, clients can ensure that the
maximum amount of payment methods are available to customers, including the ParkMobile
Wallet, which is only available when ParkMobile is MOR. ParkMobile Wallet also provides
customers with a lower transaction fee.

● Chargeback Coverage - ParkMobile covers the costs of chargebacks, so clients are not
responsible for them.

12. Describe how future product introductions will be priced and align
with contracting pricing proposed.

ParkMobile will work with OMNIA to amend pricing for future product introductions. ParkMobile will
apply discounted pricing in line with the products that have already been proposed as part of this RFP.

13. Provide any additional information relevant to this section.

ParkMobile does not have any additional information relevant to pricing. We have included our proposed
pricing on the following pages.
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July 18, 2024

Region 14 Education Service Center
OMNIA Partners, Public Sector, Inc.

RE: Region 14 ESC and OMNIA’s RFP for Parking Meters, Software, Systems and Related Products and
Services

ParkMobile is pleased to submit our response to Region 14 ESC and OMNIA Partners’ RFP for Parking
Meters, Software, Systems and Related Products and Services. We propose our entire line of parking
and mobility solutions, with our ParkMobile Mobile Parking Payment System as the cornerstone solution.
ParkMobile is an existing OMNIA partner with more than a decade of delivering successful parking and
mobility programs for OMNIA participating entities via our existing contract for an Integrated Parking
Management System. We have an outstanding track record of successfully driving strong mobile
payment adoption and client retention with thousands of deployments across the US, including over
500 municipalities nationwide. The following proposal details our combined expertise in providing,
implementing, and supporting some of the best smart parking solutions in the world.

ParkMobile by the Numbers

● Users: ParkMobile has over 65 Million Users. ParkMobile adds 1 Million New Users every 30-40
days.

● Transactions: ParkMobile averages over 370,000 daily transactions and 12 Million monthly
transactions. We are also the largest processor of credit card transactions under $10 of any
company in the United States

● Adoption: ParkMobile has the highest adoption in the industry.  ParkMobile’s playbook connects
effective marketing and signage to the largest network in the United States to increase true
adoption levels.

● High Availability Infrastructure: ParkMobile's platform boasts an industry-leading uptime of
99.9%. We use top-notch monitoring tools to address and resolve issues quickly.

● Integrations: ParkMobile connects the parking and transportation ecosystem with over 100
active integrations in enforcement, meters, LPR, PARCS, merchant processors, event handhelds,
and much more.

Final Thoughts

ParkMobile currently provides North America's most innovative and successful mobility solution. We
have earned this market leadership position by providing our municipal and campus partners and their
parking customers with the industry's best services, responsiveness, and functionality. Dedication to
our partners is the hallmark of our success, and we will never let it wane. We would be genuinely
honored to become a partner to OMNIA participating entities' smart parking initiatives and support them
as we usher in this exciting new era of connected mobility.  

Sincerely,

David Holler
VP, Sales
ParkMobile, LLC
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B. Ability to Perform

1. Describe the Suppliers ability meet the requirements of a National
Cooperative Contract.
ParkMobile has a strong track record of meeting the requirements of a National Cooperative Contract.
With an existing OMNIA Partners contract and a wide deployment across the United States, ParkMobile
is well-positioned to continue providing comprehensive parking solutions on a national scale.

Over 50 current ParkMobile clients utilize our existing OMNIA Master Agreement. With over 200
employees dedicated to ensuring the success of our clients, a strong national presence, and a proven
history of serving numerous cities and universities, ParkMobile has the experience and infrastructure
necessary to effectively distribute products and services nationwide while ensuring compliance with the
terms of the contract.

The use of OMNIA agreements is a critical part of our sales and retention efforts.

ParkMobile’s sales team is actively engaged in using the OMNIA agreement, which is offered to any
interested public agency. The team is also engaged with the OMNIA ISO and regional teams and is fully
up to date with current OMNIA training regarding best practices, compliance, and the Connect tool.

Our marketing team is available to work with OMNIA’s team to ensure all marketing efforts are completed
in a timely manner and cross-promoting the OMNIA agreement.

ParkMobile has an established relationship with our contacts at OMNIA, including senior sales
management and supplier enablement teams. These teams ensure that ParkMobile sales and account
management personnel are well-versed in cooperative procurement practices. Training begins on day
one of employment with a review of the OMNIA Partners contract and continues throughout
employment via individual and group training sessions.

Further, ParkMobile has been compliant with all reporting requirements and has never failed an audit
from Region 14 or OMNIA Partners. ParkMobile is confident in our ability to service this contract and
meet the requirements of the lead agency and OMNIA Partners.

Below are our responses to the questions in Appendix B, Exhibit A of the RFP.

a. Include a detailed response to Appendix B, Exhibit A, OMNIA Partners Response for
National Cooperative Contract. Responses should highlight experience, demonstrate a
strong national presence, describe how supplier will educate its national sales force
about the contract, describe how products and services will be distributed nationwide,
include a plan for marketing the products and services nationwide, and describe how
volume will be tracked and reported to OMNIA Partners.

ParkMobile - Responses to Appendix B, Exhibit A

Question ParkMobile Response

3.1 Company
A. Brief history and description of Supplier to include
experience providing similar products and services.

ParkMobile, LLC is the leader in smart parking
and mobility solutions in the U.S. We are a
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privately held company based in Atlanta and
currently have over 200 full-time employees.
ParkMobile's US operations began in 2008
following ten years of success in European
markets. Based on the strength of our
products, tools, and breadth of offerings,
ParkMobile has been selected by over 500
US cities and over 160 universities as the
mobile parking payment provider, including 8
of the top 10 cities in the US and over 42 of
the top 100. Through additional partnerships
with airports, private parking operators, and
event venues, ParkMobile has a presence in
100% of the Top 100 cities. ParkMobile’s
unrivaled customer base of over 65 million US
drivers continues to grow exponentially as we
add 1 million users approximately every 30
days. ParkMobile currently utilizes an OMNIA
Partners agreement on a National scale.

B. Total number and location of salespersons
employed by Supplier.

ParkMobile's sales force consists entirely
of in-house employees and  product
experts who will assist OMNIA participating
entities in every phase of their
procurement process. ParkMobile's sales
team has recently expanded to over 30
full-time employees and has representation in
every US region, including representatives
who work at headquarters in Atlanta, GA and
remotely in Massachusetts, Florida, Texas,
California, Colorado, Nebraska, New York,
North Carolina and Illinois, amongst others.
Additionally, a staff member works remotely
in Canada and leads our sales efforts there.
ParkMobile sales force is supported by our
sales operations team who assists in lead
management, competitive procurement
responses, reporting, data analysis, training,
and more.

C. Number and location of support centers (if
applicable) and location of corporate office.

ParkMobile offers parking customers a
Customer Care Center based in our corporate
headquarters in Atlanta, GA, along with an
additional support team in Monterey, Mexico.
ParkMobile also has an account management
team based in Atlanta with regional
presences focused on retention.

D. Annual sales for the three previous fiscal years.
a. Submit FEIN and Dunn & Bradstreet report.

ParkMobile (FEIN: 38-3941930) is the most
widely deployed mobile payment service in
the US, processing well over 100 million
transactions per year. The company is
assessed as in “Very Stable Condition” with
“High Likelihood of Continued Operations” in
our Dun & Bradstreet report.

ParkMobile’s financial statements are
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consolidated with our parent company, Easy
Park Group. We have provided our 2023
audited financials and can provide additional
financial statements or proof of financial
strength upon request.

As a privately held company, ParkMobile's
financial statements are strictly confidential
and are shared with Omnia under those
terms. We have marked our financial
statements as “Confidential,” and they should
be redacted or omitted from any public
records requests.

E. Describe any green or environmental initiatives or
policies.

ParkMobile supports green initiatives both in
our operations and through the services we
provide. EasyPark Group has a collective goal
of being “climate positive” by 2025. To be
climate-positive means to reduce our
corporate carbon footprint while putting
increased emphasis on initiatives that
ultimately make us carbon-negative. While we
are in the early stages of this initiative, some
examples of the steps that we are currently
taking are: signing with an agency that helps
us calculate and monitor our current footprint
to establish a baseline and plan of action;
creating an internal Climate Positive team;
and eliminating excessive travel when not
necessary.

ParkMobile helps cities combat one of the
largest contributors to air pollution: vehicles
circling the block looking for parking spaces.
Within our app, drivers are able to view
available spaces before arriving, book a spot
in advance at off-street locations, and enjoy
wayfinding directly to their parking facility.
We also work to make driving and parking
electric vehicles more convenient by offering
parking and EV charging payments in a
single-user experience. EasyPark already
provides this service across Europe, and we
are working with our European colleagues to
add this functionality to ParkMobile.

ParkMobile also encourages our employees
to participate in community initiatives. A
number of ParkMobile staff have participated
in Trees Atlanta’s Tree Planting program.
Founded in 1985, Trees Atlanta works to
mitigate Atlanta’s tree loss, protect its forests,
and increase its tree canopy. Trees are
planted along neighborhood streets and front
yards, in schoolyards, and in city parks, as
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well as the Atlanta BeltLine Arboretum.

F. Describe any diversity programs or partners
supplier does business with and how Participating
Agencies may use diverse partners through the
Master Agreement. Indicate how, if at all, pricing
changes when using the diversity program. If there are
any diversity programs, provide a list of diversity
alliances and a copy of their certifications.

ParkMobile is committed to fostering diversity
and inclusion in the workplace. We are an
equal opportunity employer, dedicated to
building a diverse workforce and promoting
an inclusive culture. We have implemented
inclusive policies and practices to create a
supportive environment for our employees
from diverse backgrounds. Additionally, we
actively engage with diverse communities
and seek input from a wide range of
stakeholders to ensure our products and
services meet the needs of varied user
groups. Our commitment to diversity and
inclusion is integral to our corporate culture,
aiming to create better experiences for all our
stakeholders and contribute to a more
inclusive society.

ParkMobile has a Diversity Committee that
leads these efforts internally.

G. Indicate if supplier holds any of the below
certifications in any classified areas and include proof
of such certification in the response:

a. Minority Women Business Enterprise
Yes
No

If yes, list certifying agency:

b. Small Business Enterprise (SBE) or
Disadvantaged Business Enterprise (DBE)

Yes
No

If yes, list certifying agency:

c. Historically Underutilized Business (HUB)
Yes
No

If yes, list certifying agency:

d. Historically Underutilized Business Zone
Enterprise (HUBZone)

Yes
No

If yes, list certifying agency:

e. Other recognized diversity certificate holder
Yes
No

If yes, list certifying agency:

ParkMobile does not hold any of the listed
certifications.
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H. List any relationships with subcontractors or
affiliates intended to be used when providing services
and identify if subcontractors meet minority-owned
standards. If any, list which certifications
subcontractors hold and certifying agency.

ParkMobile is not submitting our proposal
with any subcontractors and we are able to
provide our services without the use of
subcontractors. Occasionally, clients may
require the utilization of minority-owned
firms, so ParkMobile works with
minority-owned businesses to provide
marketing services or sign fabrication.

I. Describe how supplier differentiates itself from its
competitors.

ParkMobile’s focus is on providing consumers
with the most feature-rich, user-friendly
mobile parking solutions, which allow them to
find and pay for parking in any environment,
whether on-street, off-street, or in a gated
garage.

We also provide the most flexible payment
options, with the option to use a mobile app,
web experience, or traditional IVR phone call.
While other mobile payment solutions simply
facilitate a transaction, ParkMobile provides
value to users at every stage of the parking
journey.

ParkMobile is also committed to empowering
cities to plan and operate more effective,
efficient parking and mobility programs with
robust administrative tools and powerful
marketing capabilities. Through our open API
infrastructure and 100+ integration partners,
ParkMobile allows cities to use the hardware
and enforcement technologies of their
choosing while providing a consistent user
experience through our platform.

ParkMobile is the highest-ranked parking app
on both iOS and Android and the third-ranked
navigation app, behind only Google Maps and
Waze.

J. Describe any present or past litigation, bankruptcy
or reorganization involving supplier.

ParkMobile is not involved in any lawsuits that
will prevent us from carrying out the services
required in this RFP; however, ParkMobile is
the defendant in a civil action lawsuit filed in
the United States District Court for the
Northern District of Georgia
(1:21-cv-02182-SCJ). ParkMobile was
previously acquired by EasyPark Group in
2021 and neither companies have any
present or previous bankruptcies to disclose.

K. Felony Conviction Notice: Indicate if the supplier

a. is a publicly held corporation and this
reporting requirement is not applicable;

ParkMobile is not owned or operated by
anyone who has been convicted of a felony.
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b. is not owned or operated by anyone who
has been convicted of a felony; or
c. is owned or operated by and individual(s)
who has been convicted of a felony and
provide the names and convictions.

L. Describe any debarment or suspension actions
taken against supplier

ParkMobile does not have any debarment or
suspension actions to disclose.

3.2 Distribution, Logistics

A. Each offeror awarded an item under this solicitation
may offer their complete product and service
offering/a balance of line. Describe the full line of
products and services offered by supplier.

ParkMobile is proposing our full suite of
industry-leading mobile parking payment
solutions. Our strong national presence,
combined with our wide range of user
convenience features, enables us to assist
OMNIA partners in modernizing their parking
programs while providing the best service to
their customers. ParkMobile is proposing the
following services and resources to OMNIA
participants:

● ParkMobile Mobile Parking Payment
System - Provides flexible
contactless payment options in an
equitable platform. Motorists can
utilize popular features such as
‘extend time’ to add time to their
existing session and customize
notification settings to receive alerts
about their parking session via the
best method and timeframe for their
needs. Users can pay for their
parking using the ParkMobile app,
web experience, text or scan to pay,
and the interactive voice response
(IVR) platform.

● ParkMobile Digital Parking
Reservations – Offers pre-paid
parking reservations for transient or
event parking in the standard
ParkMobile platform or a
custom-branded reservations
website that is designed with the
client’s specific look and feel.

● ParkMobile Suite of Administrative
Tools

o ParkMobile 360
Self-Administration Portal -
Enables staff to make
informed rate and policy
decisions such as dynamic
pricing to promote space
turnover and create a more
efficient parking and mobility
operation.

o ParkMobile Analytics - The
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visualization tool that
empowers clients to take
actions based on precise
occupancy, restriction,
zoning and pricing data from
every digital parking
transaction happening in your
ecosystem.

o ParkMobile Insights – A
feature within the Dashboard
that provides a digital look
into the inventory and
occupancy of a City’s parking
ecosystem.

● Comprehensive Marketing Services
and Signage/Decal Design – All
ParkMobile clients receive free
marketing services to assist in the
launch of ParkMobile at their location.
The most important aspect of
ensuring the adoption of a new
mobile parking payment deployment
is getting the word out about the
program. Our marketing team deploys
a variety of strategies to drive early
and continued adoption of our
system.

● In-House 24/7 Bi-Lingual Customer
Support – ParkMobile provides
customer support via phone, email,
text, chat, and social media to help
users with any questions or issues.

● Dedicated Account Management -
ParkMobile assigns all clients an
Account Manager who ensures the
program's continued success
throughout the contract and serves
as the direct point of contact.

● Open API infrastructure – Our open
API platform is integrated with over
100 industry providers across all
major technology types.

● Secure Platform and Ongoing
Support – ParkMobile maintains PCI
compliance annually and supports
our platform at no additional cost for
the life of any resultant contract.

Our track record speaks for itself, with
successful deployments in over 500 cities
and on more than 150 campuses nationwide.
We are the undisputed leader in mobile
parking payment options, providing
consumers and cities with a consistent,
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reliable, cost-effective, and user-friendly
system. 

B. Describe how supplier proposes to distribute the
products/service nationwide. Include any states where
products and services will not be offered under the
Master Agreement, including U.S. Territories and
Outlying Areas.

ParkMobile can provide our services to all
U.S. States and Territories.

ParkMobile will continue to utilize the proven
strategies that have placed us at the top of
the industry today. We will continue to utilize
the communication and sales channels that
we already use regularly. This includes
reaching out to potential clients directly,
using social media such as LinkedIn, and
regularly attending national and regional
trade shows.

ParkMobile’s sales team consists of three
Regional Sales Directors who lead smaller
teams of Regional Sales Managers that
handle sales inquiries for specific regions
across the US. When an OMNIA participating
entity reaches out to ParkMobile, a Regional
Sales Manager will be assigned as the project
manager depending on the client’s location.
The Sales Manager will work with the client to
determine which ParkMobile services are
best for the client and will provide a
personalized proposal or quote based on
those initial meetings and in line with the
Master Agreement. Once a client decides to
move forward with the process, the Regional
Sales Manager will work on contract
execution and the next steps.

This process is already in place, with
ParkMobile clients utilizing the contract
througout the United States.

C. Describe how Participating Agencies are ensured
they will receive the Master Agreement pricing;
include all distribution channels such as direct
ordering, retail or in-store locations, through
distributors, etc. Describe how Participating Agencies
verify and audit pricing to ensure its compliance with
the Master Agreement.

ParkMobile can provide participating
agencies with discounted pricing through the
Master Agreement at any time. ParkMobile
sales managers communicate with each
client to execute a quote and contract.

Additionally, ParkMobile is currently listed on
the OMNIA Partners suppliers page with all
due diligence documentation attached.

For auditing purposes, vendor fees are
uploaded into an automated sales reporting
module with the specific terms of the
contract, along with the identification of
administrative fees due to third parties such
as OMNIA. The vendor fees are programmed
into our internal billing system, and vendors
can review the transaction results through
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the client portal. The administrative fees due
to OMNIA are calculated by downloading the
transactional level detail by the vendor
directly from our internal reporting portal and
applying the administrative fee structures per
the terms of the master agreement. The
calculation will be shared with an OMNIA
representative via email.

ParkMobile has never failed an audit from
Region 14 or OMNIA Partners.

D. Identify all other companies that will be involved in
processing, handling or shipping the products/service
to the end user.

ParkMobile uses Cybersource for payment
card processing. Depending on the client’s
preference for the merchant of record,
additional payment processing companies
may be utilized.

ParkMobile is a software company and does
not ship items.

E. Provide the number, size and location of Supplier’s
distribution facilities, warehouses and retail network
as applicable.

N/A. Distribution facilities and warehouses do
not apply to the ParkMobile solution.
ParkMobile is headquartered in Atlanta, GA,
from which we will service OMNIA entities.

3.3 Marketing and Sales
A. Given the public nature of the solicitation and
contract, OMNIA Partners makes solicitation and
contract documentation, including pricing documents,
available on its website so Participating Public
Agencies may easily conduct their due diligence.
Describe any portions of the response that should not
be available on the website and why those portions
should not be available.

All ParkMobile financial and transactional
information should be omitted from any
publicly available channels. ParkMobile is a
privately owned entity, and all corporate
financial information is strictly confidential.

B. Provide a detailed ninety-day plan beginning from
award date of the Master Agreement describing the
strategy to immediately implement the Master
Agreement as supplier’s primary go to market strategy
for Public Agencies to supplier’s teams nationwide, to
include, but not limited to:

i. Executive leadership endorsement and
sponsorship of the award as the public sector
go-to-market strategy within first 10 days
ii. Training and education of Supplier’s national
sales force with participation from the
Supplier’s executive leadership, along with the
OMNIA Partners team within first 90 days

ParkMobile already holds a Master
Agreement and is currently compliant with
the listed ninety-day plan.

In the event of a new contract award
ParkMobile’s sales and marketing teams, with
executive support, will revisit the full
go-to-market strategy alongside OMNIA
Partners. Our marketing team will ensure all
messaging between ParkMobile and OMNIA
is aligned and that all website collateral and
links are updated. Our marketing team will
also help our sales force create sales
collateral through the use of cooperative
agreements that can be handed out to
prospective or even existing clients.

Executive leadership does and will fully
endorse and sponsor our award as the first
step of our new go-to-market strategy.

Since we already have an OMNIA contract,
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our sales force will not need extensive
training on using the Master Agreement.
However, we will ensure that all sales staff
continuously utilize best practices and will
engage in training regularly. New sales staff
will be thoroughly trained on using the Master
Agreement to win new clients and retain
existing ones.

Additionally, to further our knowledge of the
OMNIA Partners agreement ParkMobile will
attend the biennial OMNIA Connections
Conference.

C. Provide a detailed ninety-day plan beginning from
award date of the Master Agreement describing the
strategy to market the Master Agreement to current
Participating Public Agencies, existing Public Agency
customers of Supplier, as well as to prospective Public
Agencies nationwide immediately upon award, to
include, but not limited to:

i. Creation and distribution of a co-branded
press release to trade publications
ii. Announcement, Master Agreement details
and contact information published on the
Supplier’s website within first 90 days
iii. Design, publication and distribution of
co-branded marketing materials within first 90
days
iv. Commitment to attendance and
participation with OMNIA Partners at national
(i.e. NIGP Annual Forum, NPI Conference,
etc.), regional (i.e. Regional NIGP Chapter
Meetings, Regional Cooperative Summits,
etc.) and supplier-specific trade shows,
conferences and meetings throughout the
term of the Master Agreement
v. Commitment to attend, exhibit and
participate at the NIGP Annual Forum in an
area reserved by OMNIA Partners for partner
suppliers. Booth space will be purchased and
staffed by Supplier. In addition, Supplier
commits to provide reasonable assistance to
the overall promotion and marketing efforts
for the NIGP Annual Forum, as directed by
OMNIA Partners.
vi. Design and publication of national and
regional advertising in trade publications
throughout the term of the Master Agreement
vii. Ongoing marketing and promotion of the
Master Agreement throughout its term (case
studies, collateral pieces, presentations,
promotions, etc.)

ParkMobile is committed to implementing a
comprehensive ninety-day plan to enhance
the promotion of the Master Agreement. Here
are some specific examples of how we plan
to market the Master Agreement:

1. Creation and distribution of a co-branded
press release to trade publications: We will
work with our marketing team to create a
compelling press release highlighting the
benefits of the Master Agreement and
distribute it to relevant trade publications.

2. The announcement, Master Agreement
details, and contact information will be
updated on the ParkMobile website within the
first 90 days. We will ensure that all
necessary information about the Master
Agreement is prominently featured on our
website.

3. Design, publication, and distribution of
co-branded marketing materials within the
first 90 days: Our team will collaborate with
OMNIA to create eye-catching and
informative marketing materials that
effectively communicate the advantages of
the Master Agreement, and ensure their
widespread distribution to target audiences.

4. Commitment to attendance and
participation in relevant industry events: To
promote the Master Agreement, we will
continue to actively participate in national
and regional events such as IPMI, PIE, NPA,
and others. We also attend smart city, urban
planning, police, tech, and procurement
events.

5. Design and publication of national and
regional advertising in trade publications: We
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viii. Dedicated OMNIA Partners internet
web-based homepage on Supplier’s website
with:

● OMNIA Partners standard logo;
● Copy of original Request for Proposal;
● Copy of Master Agreement and

amendments between Principal
Procurement Agency and Supplier;

● Summary of Products and pricing;
● Marketing Materials
● Electronic link to OMNIA Partners’

website including the online
registration page;

● A dedicated toll-free number and
email address for OMNIA Partners

will work on designing and placing targeted
advertisements in relevant trade publications
to increase awareness and outreach.

6. Ongoing marketing and promotion of the
Master Agreement: Our marketing team will
ensure continuous promotion throughout the
term of the Master Agreement through
various channels such as case studies,
collateral pieces, presentations, and
promotions.

7. Dedicated OMNIA Partners internet
web-based homepage on ParkMobile's
website: We will update the dedicated page
on our website featuring all necessary
information related to the Master Agreement,
including the OMNIA Partners standard logo,
copy of original Request for Proposal, Master
Agreement details, pricing, marketing
materials, and a direct electronic link to
OMNIA Partners’ website.

8. Revamp ParkMobile’s web presence on
OMNIA Partner’s supplier page and OPUS tile.

9. Assign a dedicated marketing staff
member to all OMNIA Partners co-branding
initiatives.

D. Describe how Supplier will transition any existing
Public Agency customers’ accounts to the Master
Agreement available nationally through OMNIA
Partners. Include a list of current cooperative
contracts (regional and national) Supplier holds and
describe how the Master Agreement will be positioned
among the other cooperative agreements.

ParkMobile’s only current cooperative
contract is our existing Master Agreement
with OMNIA. If ParkMobile is awarded
additional cooperative agreements during the
term of this Agreement, the OMNIA Partners
agreement will remain the primary choice.
ParkMobile currently leverages the OMNIA
Partners agreement to seamlessly transition
existing accounts in strategic alignment.
ParkMobile will continue to transition existing
accounts as needed.

To further our knowledge of the OMNIA
Partners agreement ParkMobile will attend
the biennial OMNIA Connections Conference.

E. Acknowledge Supplier agrees to provide its logo(s)
to OMNIA Partners and agrees to provide permission
for reproduction of such logo in marketing
communications and promotions. Acknowledge that
use of OMNIA Partners logo will require permission for
reproduction, as well.

ParkMobile agrees to provide its logo(s) to
OMNIA Partners and agrees to provide
permission for the reproduction of such logo
in marketing communications and
promotions. We also acknowledge that the
use of the OMNIA Partners logo will require
permission for reproduction.

F. Confirm Supplier will be proactive in direct sales of
Supplier’s goods and services to Public Agencies
nationwide and the timely follow up to leads

ParkMobile has reviewed this requirement
and will ensure a proactive and timely
response to all leads that are received. We
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established by OMNIA Partners. All sales materials are
to use the OMNIA Partners logo. At a minimum, the
Supplier’s sales initiatives should communicate:

i. Master Agreement was competitively
solicited and publicly awarded by a Principal
Procurement Agency
ii. Best government pricing
iii. No cost to participate
iv. Non-exclusive

also acknowledge that our sales initiatives
should communicate:

i. Master Agreement was
competitively solicited and publicly
awarded by a Principal Procurement
Agency
ii. Best government pricing
iii. No cost to participate
iv. Non-exclusive

G. Confirm Supplier will train its national sales force on
the Master Agreement. At a minimum, sales training
should include:

i. Key features of Master Agreement
ii. Working knowledge of the solicitation
process
iii. Awareness of the range of Public Agencies
that can utilize the Master Agreement through
OMNIA Partners
iv. Knowledge of benefits of the use of
cooperative contracts

ParkMobile acknowledges the requirement to
train our sales force on the Master
Agreement. Our sales force is already very
familiar with OMNIA and cooperative
purchasing agreements since we have an
existing Master Agreement with OMNIA. We
will continue our training efforts to ensure
best practices are consistently used,
including but not limited to:

i. Key features of Master Agreement
ii. Working knowledge of the
solicitation process
iii. Awareness of the range of Public
Agencies that can utilize the Master
Agreement through OMNIA Partners
iv. Knowledge of the benefits of the
use of cooperative contracts

H. Provide the name, title, email and phone number for
the person(s), who will be responsible for:

i. Executive Support
ii. Marketing
iii. Sales
iv. Sales Support
v. Financial Reporting
vi. Accounts Payable
vii. Contracts

As detailed previously, ParkMobile takes a
regional approach to our sales and account
management teams, so the exact contact for
each Omnia entity will be different. Below are
the names and general contact information
for each executive-level and director-level
team member from our Sales and Account
Management teams. We have included bios
of each of these team members in our
“Supplemental Proposal” document.

Dave Holler – VP, Sales (Executive Support -
Sales)
david.holler@parkmobile.io
(914) 843-2632

Brooke Feldman – VP, Account Management
(Executive Support – Account Management)
brooke.feldman@parkmobile.io
(770) 818-9036

Donnie Senterfitt – Sr. Field Marketing
Manager (Marketing Contact)
donnie.senterfitt@parkmobile.io
(770) 818-9036

Madison Huemmer - Regional Sales
Manager (Sales Support & Contracts)
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madison.huemmer@parkmobile.io
(619) 707-1264

Justin Clifford - Treasurer (Accounts Payable
& Authorized Representative)
legal-notices@parkmobile.io
(770) 818-9036

Connor Ray - Director of Sales Operations
(Financial Reporting)
connor.ray@parkmobile.io
(770) 818-9036

Nathan Would – Director of Account
Management (Contract Manager – Post
Deployment)
nathan.would@parkmobile.io
(770) 818-9036

I. Describe in detail how Supplier’s national sales force
is structured, including contact information for the
highest-level executive in charge of the sales team.

ParkMobile's sales organization  consists
entirely of in-house employees and product
experts who will assist OMNIA
participating entities in every phase of
their procurement process. ParkMobile's
sales team has recently expanded and has
representation in every US region, including
representatives who work remotely in
Massachusetts, Ohio, Florida, Texas,
California, Colorado, Nebraska, and Illinois,
amongst others. Additionally, a staff member
works remotely in Canada and leads our sales
efforts there.

Our public sales effort is led by Dave Holler
and consists of municipalities, universities,
airports, and any other applicable contracts
with public entities. Dave directly manages a
team of three Regional Sales Directors who
each manage teams of Regional Sales
Managers for their respective regions in the
US and Canada. Dave Holler can be reached
at david.holler@parkmobile.io or (914)
843-2632.

ParkMobile has over 30 in-house staff
members who are part of our sales
organization.

I. Explain in detail how the sales teams will work with
the OMNIA Partners team to implement, grow and
service the national program.

As detailed in our 90-day plan, ParkMobile’s
staff will continue to execute our proven
strategy for growing our presence in North
America. Our Master Agreement with OMNIA
simplifies this process by allowing us to
provide our clients with a streamlined
procurement process that leads to a faster
deployment of our system.
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that Supplier will guarantee each year under the
Master Agreement for the initial three years of the
Master Agreement (“Guaranteed Contract Sales”).

To the extent Supplier guarantees minimum Contract
Sales, the Administrative Fee shall be calculated
based on the greater of the actual Contract Sales and
the Guaranteed Contract Sales.

per-transaction fee that is typically charged
to end users and not the OMNIA entity. Actual
contract sales will depend on clients'
transactional volume.

While a minimum is not guaranteed, we can
state that ParkMobile has historically grown
Contract Sales by 20-30% on an annual
basis.

N. Even though it is anticipated many Public Agencies
will be able to utilize the Master Agreement without
further formal solicitation, there may be circumstances
where Public Agencies will issue their own
solicitations. The following options are available when
responding to a solicitation for Products covered
under the Master Agreement.

i. Respond with Master Agreement pricing
(Contract Sales reported to OMNIA Partners).
ii. If competitive conditions require pricing
lower than the standard Master Agreement
not-to-exceed pricing, Supplier may respond
with lower pricing through the Master
Agreement. If Supplier is awarded the
contract, the sales are reported as Contract
Sales to OMNIA Partners under the Master
Agreement.
iii. Respond with pricing higher than Master
Agreement only in the unlikely event that the
Public Agency refuses to utilize Master
Agreement (Contract Sales are not reported to
OMNIA Partners).
iv. If alternative or multiple proposals are
permitted, respond with pricing higher than
Master Agreement, and include Master
Agreement as the alternate or additional
proposal.

Detail Supplier’s strategies under these options when
responding to a solicitation.

ParkMobile understands these requirements
and will respond to applicable solicitations
according to these options. ParkMobile has
encountered these procurements and
typically submits our proposal with the
Master Agreement pricing.

b. The successful Supplier will be required to sign Appendix B, Exhibit B, OMNIA
Partners Administration Agreement prior to contract award. Suppliers should have any
reviews required to sign the document prior to submitting a response. Supplier’s
response should include any proposed exceptions to OMNIA Partners Administration
Agreement.

ParkMobile does not have any proposed exceptions to the OMNIA Partners Administration Agreement.

c. Include completed Appendix B, Exhibits F. Federal Funds Certifications and G. New
Jersey Business Compliance.

We have attached our completed Appendix B, Exhibits F. Federal Funds Certifications and G. New
Jersey Business Compliance in our Section 6 - Required Documents upload.
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2. Describe Supplier’s contract implementation/ customer transition
plan and provide a timeline.
The first step to contract implementation is contacting and coordinating with the ParkMobile sales team.
No matter what method of contact the sales lead comes from (web form, tradeshow, etc.), the customer
will be assigned to a ParkMobile Regional Sales Manager based on the area of North America the
customer is located in. ParkMobile is represented by over 15 regional sales representatives, ensuring our
customers get personalized sales support and solutions-based recommendations that may be unique to
each region.

The ParkMobile Regional Sales Manager will work closely with leadership and the ParkMobile legal team
to finalize an agreement according to the OMNIA master agreement.

The time to launch is typically 40-60 days from the time a contract is finalized. Through our
streamlined onboarding process, our implementation team will configure your rates, train your staff on
back office systems, collaborate with our marketing team to plan your launch promotion and create
signage.

ParkMobile’s experience and expertise deploying a mobile payment program is second to none. Because
we are keenly aware that a successful deployment leads to a quicker adoption of the program,
ParkMobile has a department exclusively dedicated to implementations led by our most seasoned
employees.

ParkMobile’s Implementation plan consists of a three-stage approach: Planning, Deployment and
Adoption.

1. Planning Phase

ParkMobile will work with the customer during the planning phase to set up an initial “kickoff call” with
the project team within 10 days of the contract close. The sales team will introduce the customer’s team
to the implementation team. They will discuss the Zone and Rate Structure, required integrations, and
other important factors for implementation. We will need to know the location name, addresses, space
count, equipment onsite (if any), parking rates, hours, no parking times, etc. This will enable us to build
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out each zone in our system. The Implementations team will also discuss signage options and the
integrations needed to the systems already in place (or deployed as part of the project).

We have over 100 industry integrations, so we expect this process to be quick and seamless.

2. Deployment Phase

The next phase is the Deployment phase, during which the implementations team will produce signage
and stickers/decals and finalize zone configuration in our system. We will also test transactions to
ensure merchant accounts are set up properly, and the customer payment process is running as
expected.

The implementations team will also introduce the customer project team to our marketing department.
They will create customized marketing collateral and work on press releases for local media outlets. We
will begin our social media campaigns to communicate to the public that ParkMobile will be available in
the area. ParkMobile will provide digital assets that the customer can use on its website, emails, social
posts, etc.

Once everything has been tested and the systems are up and running, the ParkMobile team and the
customer team will set a go-live date when drivers can use ParkMobile to pay for parking.

3. Adoption Phase

Post-system launch, ParkMobile will set weekly and monthly calls as needed with the project team to
discuss any improvements that can be made (signage, communications, zone configuration, etc) to
enhance the parking program. The implementations team will also introduce the customer project team
to the Account Manager, who will be the customer’s key point of contact for all things related to the
program. The Account Manager can help the customer set KPIs and track the usage and performance of
the program. They can also help train individuals who might still have questions about how the
ParkMobile app or ParkMobile 360 works.
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If the customer wants to expand their program, they will work directly with their ParkMobile Account
Manager, who will initiate the next steps for expansion.

3. Provide available ordering methods (online ordering, order tracking,
search options, order history, etc.).
Our ordering process is completed through our internal sales team and personalized for each client
according to region. A ParkMobile Regional Sales Manager will meet with each prospective client to
understand their unique needs and will provide a personalized contracting experience through direct
contact.

ParkMobile is currently a listed vendor on OMNIA Partners OPUS website.

Our sales and implementations teams have extensive deployment success with public agencies utilizing
our current OMNIA Partners agreement.

4. Provide a website link to review website ease of use, availability,
and capabilities related to ordering, returns and reporting. Describe
the website’s capabilities and functionality.
ParkMobile does not have a website for ordering, returns, and reporting. Our ordering process is
completed through our internal sales team and personalized for each client according to region. A
ParkMobile Regional Sales Manager will meet with each prospective client to understand their unique
needs and will provide a personalized contracting experience through direct contact.

Once implemented, ParkMobile clients can audit their transactions via our client analytics tools. Clients
will be fully trained on how to utilize the system to manage their parking program, including
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transactional auditing. We provided more information about ParkMobile’s analytics and reporting
capabilities later in this document and a sample screenshot of a financial report below.

Figure - ParkMobile search parking analytics feature

5. Describe Supplier’s history of meeting shipping and delivery
timelines. What is the Supplier’s average Fill Rate and On-time delivery
rate? Emergency orders?
While ParkMobile does not provide services that require shipping and delivery, we have a proven track
record of timely software deployments and often exceed our client’s expectations for full system
implementation. On average, ParkMobile deploys our service 40-60 days after contract execution.

6. Describe Supplier’s return and restocking policy, including any fees.
N/A. ParkMobile is a software provider, so returns and restocking do not apply to our solution.

7. Describe Supplier’s ability to meet service and warranty needs.
ParkMobile is a software provider so warranties do not apply to our solution, and our system is provided
as-is. ParkMobile supports our solution at no cost for the life of the contract.

8. Describe any extended warranty programs or service maintenance
programs.
ParkMobile does not provide hardware, so we do not offer warranties or extended warranty programs.
However, ParkMobile supports our solution at no cost for the life of the contract.
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9. The Supplier shall provide timely and accurate technical advice and
sales support. The Supplier shall respond to such requests within one
(1) working day after receipt of the request. Describe Supplier’s
customer service/problem resolution process and ability to meet the
one working day response time. Include hours of operation, number of
services, etc.
ParkMobile provides two main support services: client support and customer (end-user) support. All
requests are responded to within one working day. Below is an overview of each of these types of
support services.

Client Support

Once the implementation team has completed a successful launch, they will pass the program over to a
dedicated Account Manager who will work with the customer to ensure program success and adoption.
Through regular touchpoints with Account Management, we keep our clients updated on new/future
enhancements and upgrades to our platforms. We’re also interested in collecting feedback on features
or functionality that could be added to our Product Team’s roadmap for future releases.

The Account Manager will work with staff to learn what challenges the customer faces and brainstorm
possible solutions to ensure the program's continued success. Continuous communication also helps
identify pain points within the parking operation and if there are ways ParkMobile could assist. One of
the first steps in establishing your relationship with Account Management will be setting up your
Monthly Insights Meeting. This cadence can also be quarterly or as requested, but most of our clients
prefer once a month for this touchpoint.

During our meetings, we find reviewing the program's recent KPIs helpful in looking for trends or areas
to improve. A few examples of this are:

● Overall transaction volume growth
● Overall user number growth
● Year-over-year growth of the above metrics
● Top 10 Best and Top 10 Lowest performing zones (by transaction volume)

In addition to the dedicated ParkMobile Account Manager, our Client Services team will support
changes to the client’s program. Recently, our Client Services department has made several key
investments, including hiring new managers dedicated to specific client needs, expanding our team by
bringing on multiple new staff members, implementing SLA Tracking to ensure full resolution by tracking
client satisfaction after the close of each ticket and creating a new knowledge base for team training
and learning.

Customer (End User) Support

ParkMobile offers bilingual customer support to parking customers based in our corporate headquarters
in Atlanta, GA, along with an additional support team in Monterey, Mexico. We utilize the leading
cloud-based customer service software, Zendesk, to handle customer inquiries and provide consumer
education through detailed FAQs, guides, video demos, and technical help articles.
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Inquiries or disputes can be submitted via phone, email, and the ParkMobile app or website. ParkMobile
users can contact our bilingual (English and Spanish) support team 24/7/365 to get answers to
questions and request changes to their account and other services.

● Our Customer Care team is available 24/7/365 and ready to assist whenever our customers
need it.​

● Our Level 1 PCI-compliant call center ensures customer data is fully secured.​
● Our call center services nearly 25,000 customers per month, answering more than 85% of our

calls within 30 seconds with an average of 20 seconds. ​
● ParkMobile maintains a minimum average Customer Satisfaction score of 90% for all

interactions involving our Customer Care team.​
● ParkMobile’s Net Promoter Score is 57, which is considered “excellent”. For comparison, here are

other NPS scores for other top brands:
○ Apple’s: 47
○ Google: 11
○ Toyota: 33
○ Amazon:25
○ Microsoft: 33

10. Describe the financial condition of Supplier.
ParkMobile is the most widely deployed mobile payment service in the US, processing well over 100
million transactions per year. The company is assessed as in “Very Stable Condition” with “High
Likelihood of Continued Operations” in our Dun & Bradstreet report. We have included our latest Dun &
Bradstreet report as an additional upload entitled “ParkMobile Financial Solvency Documents.”

ParkMobile’s financial statements are consolidated with our parent company, Easy Park Group. In our
“ParkMobile Financial Solvency Documents” upload, we have also provided our 2023 audited financials
and can provide additional financial statements or proof of financial strength upon request.

As a privately held company, ParkMobile's financial statements are strictly confidential and are shared
with OMNIA under those terms. We have marked our financial statements as “confidential,” and they
should be redacted or omitted from any public records requests.
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11. Describe the Supplier’s safety record.
Since we do not provide any hardware and, therefore no manufacturing process is applicable, safety
records pertaining to manufacturing processes do not apply to our proposal. However, we do take
extensive precautions to ensure the security and safety of our clients and users’ data. ParkMobile
complies with PCI DSS, ISO 9001:2015, and SSAE 18 requirements and is audited annually for continued
compliance.

Below are only some highlights of the measures we have taken to ensure the security of our corporate
operations and our parking solutions:

● Web Application Firewall (WAF): ParkMobile utilizes AWS WAF to create security rules that
control bot traffic and block common attack patterns such as SQL injection or cross-site
scripting (XSS).

● Multi-Factor Authentication (MFA): ParkMobile uses email, phone numbers, and/or third-party
verification apps like Okta Authenticator for all our interfaces, including consumer, supplier, and
enforcement-facing ones.

● Traffic Monitoring: ParkMobile receives automatic alerts when strange usage patterns and/or
an unusually high load on our systems are identified.

● App Attestation: This security feature helps protect against various threats by using a
certificate embedded in a hardware device and related services to prove that an app is
authentic and running on a trusted device. This means we can verify if someone is using our
parking services through the app and not through automated scripts or bots.

● Web Fingerprinting: Similar to app attestation, we verify that anyone using our web services is
using a browser with normal user patterns rather than running scripts.

● Regular Penetration Tests: Third-party tests are conducted at least once a year to ensure we
haven’t missed any vulnerabilities.

○ The process for reviewing vulnerabilities with Tech Owners was made more frequent,
with monthly reviews in addition to the automated JIRA communication emails.

● Code Scanning: We utilize code scanning tools to automatically check for known vulnerabilities
in our code.

● Security Incident Response: The Security Incident Process was aligned with the non-security
incident process. The Security Incident Response team receives regular thorough Incident
Response Training, and OpsGenie was implemented for faster communication during potential
security incidents.

● Exchange of Sensitive Information: The AWS Parameter store was implemented for exchanging
sensitive information, such as application secrets. Application teams now have no knowledge of
the actual secret values.

● Security First Approach: Veracode was implemented for Static Application Security Testing
(SAST) and Software Composition Analysis (SCA).

● Email Security: All outside emails are now marked with EXTERNAL SENDER
● VPN Security: AWS VPN was implemented to secure production and non-production access.

AWS VPN is integrated with Okta and MFA for an additional layer of security.
● Production Image Scanning: Jfrog Xray was implemented to scan for vulnerabilities in the

production image.
● Country whitelisting was implemented to allow traffic only from authorized countries.
● Additional Security Scanning: Additional security scanning was conducted with a third party to

compare scanning results from the existing third party.
● Security Monitoring: Carbon Black implemented continuous security monitoring and alerting on

both server and laptop/desktop assets using third-party services.
● Log Monitoring with DataDog: Network monitoring with increased network hosts was added to

DataDog monitoring.
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Another measure ParkMobile takes to ensure the integrity of each transaction made in our system is
that no transactions are processed “offline.” This ensures that all parking sessions are truly paid for and
are declined at the time of attempt rather than stuck in limbo while systems are offline. Offline
transactions can create enforcement errors and cause additional issues when offline. ParkMobile
ensures a 99.95% uptime and routinely exceeds it.

12. Describe technology used to support the contract.
ParkMobile is a current agreement holder with OMNIA Partners. During our tenure as partners, we have
developed rock-solid policies and procedures, backed up by technology to support contract
performance and compliance.

ParkMobile utilizes the following software to ensure proper contract support:

● CRM system with custom data fields
● Legal software with required cooperative field
● Demand generation software
● Marketing software
● OMNIA Partners OPUS tile
● OMNIA Partners Connect

These practices not only ensure compliance but have also led to a steady 20-30%+ increase annually in
our contract usage.

13. Describe the Supplier’s product, software, systems, and/or
services performing capability as it is applicable to their product,
system, and service offering.
ParkMobile provides multiple ways to pay or register for parking at public agencies. Our app is the most
frequented way to pay, but text-to-pay, call-to-pay, QR code, and website use are also available for
parking payments or timed parking registrations. Simply put, your parkers can park, pay, and/or register
their vehicle, and move on with their day, no hardware required.

For over 16 years, ParkMobile has been the leading provider of digital parking and mobility solutions to
municipalities and universities throughout North America. We recognize that each client has distinct
requirements, and our extensive track record of successful deployments enables us to meet those
needs effectively. ParkMobile's mission statement is to "make cities more livable.” We do this by creating
innovative solutions connecting parking and mobility ecosystems, eliminating friction and maximizing
convenience and efficiency.

ParkMobile's capabilities enable OMNIA entities to fully bridge their on- and off-street parking
operations and provide users with a seamless, contactless experience regardless of when and where
they’re parking. ParkMobile’s team of experts will work diligently with each entity to ensure we
understand their unique needs to deploy the most successful solution possible. ParkMobile is proposing
our full suite of mobile parking solutions. Our strong national presence and wide range of user
convenience features enable us to assist OMNIA entities in modernizing their parking programs while
providing the best service to their customers.

ParkMobile is prepared to provide the following core services to OMNIA Entities:

● Our ParkMobile Mobile Parking Payment System provides flexible contactless payment options
in an equitable platform. Drivers on campus can utilize popular features such as ‘extend time’ to
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add time to their existing session and customize notification settings to receive alerts about
their parking session via the best method and timeframe for their needs.

● ParkMobile Digital Parking Reservations enable clients to utilize a ParkMobile branded or
custom-branded reservations website that their customers can use to prepay for parking ahead
of events or for transient reservations.

● The ParkMobile 360 Self-Administration Portal and ParkMobile Metrics enables staff to make
informed rate and policy decisions, such as dynamic pricing to promote space turnover and
create a more efficient parking and mobility operation.

We are also proposing a variety of value-added services, including our curb management tool, Insights,
which we have listed and detailed in that separate document. Below are details about each of the core
ParkMobile solutions listed above.

ParkMobile Mobile Parking Payment System

Pay for parking digitally!

ParkMobile is the industry leader in mobile parking payment options because of our commitment to
consumers and cities to provide a consistent, reliable, cost-effective, and easy-to-use system. There
are many apps on the market that can complete a basic parking transaction in the simplest context.
However, there are many stages to a customer's parking journey prior to standing in front of a meter and
many stages after the moment of transaction. ParkMobile is unique in our support for the entire
customer parking journey.

ParkMobile core features include:

● Map View: The map view based on location shows the user nearby zones. A user can then
quickly touch the zone number to initiate a parking session.

● Start a Parking Session: This is a quick process to select your zone, confirm your vehicle and
payment type, and start a parking session.

● Multiple Payment Options: ParkMobile offers various payment options, including most major
credit cards (Visa, Mastercard, Amex), Google Pay, Apple Pay, and ParkMobile Wallet

● Extend Time: Ability to add time to your existing parking session to avoid running back to “feed
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the meter.”
●
● Find My Car: Integration with Apple Maps, Google Maps, and Waze to direct users back to their

car.
● Notifications: Customizable push, text, and email alerts to notify a user when parking will

expire.
● IVR Phone Number: For people without a smartphone, use an IVR number to make parking

payments over the phone. Users who call the IVR will go through the flow-through audio
prompts.

● 24/7/365 Customer Support: ParkMobile offers support via phone, email, text, and chat.
ParkMobile also has an extensive support site where users can get answers to frequently asked
questions and read technical help articles.

● Manage Vehicles: Easy to add, remove, and update vehicle information.

No other vendor offers a more feature-rich system solely focused on the total customer experience than
the ParkMobile.

Simple Registration and User Account Management

ParkMobile has an easy registration process via app or mobile web experience. Through the native app
experience, users will download the ParkMobile app on iOS or Android. They will be prompted to enter
an email address and create a unique password, or they can sign up using their Apple or Google
accounts. After account creation, the user will be asked to enter a license plate number. The user is now
ready to start parking at any ParkMobile location in the United States.

Figure – ParkMobile Registration Process

Users have full control to manage their account through the ParkMobile app or website. They can also
contact our Customer Care team to make any changes to their account. Within their ParkMobile
account, users are able to do the following:

● Add and remove payment methods: Users can easily manage their stored payment methods
within the app and web. This includes selecting a default payment method and adding and
deleting payment methods.

● ParkMobile Wallet: Users can refill their pre-loaded ParkMobile wallet at any time and check
their account balance.

● Manage Promo Codes: Users can apply the code provided to their account or an active session
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and will receive a discount on their transaction. The functionality is fully customizable, so the
City can adjust the promo codes, number of uses, time frames, zones eligible, and more.

● Manage Vehicles: Users can easily add, remove, and update information. Users can select a
primary vehicle and nickname each one.

● Activity History: Users can see complete details of recent parking transactions, including Zone,
City, Date/Time, Duration, Vehicle (LPN), Payment Method, Parking Fees, and Total cost. After
the parking session ends, the user will also get an email receipt.

ParkMobile Offers the Most “Ways to Pay”

Today’s consumer wants choice when it comes to parking payments. That’s why ParkMobile now offers
more ways to pay than any other mobile parking app. Beyond the flagship ParkMobile app for iOS and
Android devices, users can also make parking payments via web, text, phone and even Google Maps.
Offering more consumer choice drives higher adoption.

Below are the payment methods available to users:

● ParkMobile App: The #1 parking app in the US provides the most robust user experience for iOS
and Android devices.

● Pay By Web at ParkMobile.io: Lightweight, web-based flow for people who do not want to
download the full-featured app

● Guest Checkout: Allows users to purchase parking without creating an account.
● Pay by Text: When the user parks in a ParkMobile zone, they can text the keyword “Park” to

77223 to receive a short link via SMS to start their session.
● IVR: Drivers who don’t own a smartphone can easily pay for parking by calling a toll-free IVR

number and making a payment over the phone.
● Flexible Payment Methods: In addition to all major credit and debit cards, the ParkMobile

system can accept prepaid cards, Google Pay, Apple Pay, and our own ParkMobile Wallet. This
ensures that there are payment options for underbanked users.

ParkMobile App for iOS and Android

The ParkMobile app provides a quick and easy way to pay for parking. Our Product team constantly
researches the experience and optimizes the flow for users. Once a customer downloads the app and
creates an account, it’s simple to make a payment.

1. Enter Zone Number: The user will enter the zone number posted on the stickers and signs
around the meter. To make this process easier, the app uses location-based GPS coordinates to
show the nearby zone numbers on the map so a user can easily touch the right zone number
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and then move to the next step.

Through client and user feedback, ParkMobile consistently implements user flow improvements
to ensure the accuracy of both the user and enforcement processes. A recent improvement we
have released is an alert displayed to the user if the ParkMobile system detects that they are far
away from their selected zone. We have provided example screenshots of this below.

2. Select Duration: The user will select the duration of the parking session. The duration is based
on the rates and policies set up for that specific zone number in ParkMobile’s backend systems.
On this screen, the user will also see the default vehicle selected and be able to change that
vehicle if necessary. The user will then tap “Proceed to Checkout” to proceed to the next step.

3. Confirm Information: On the confirmation page, the user will see all the key details for the
parking session: zone number, duration, payment method, and vehicle. The user can edit any of
this information before starting the parking session. After the user confirms the information, the
user touches “Start Parking” to begin the parking session and will see a countdown clock with
the remaining time.
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ParkMobile Web Experience

ParkMobile's lightweight mobile web application enables users to pay for parking without downloading
the full-featured app. The web experience can be accessed by typing “parkmobile.io” into the mobile
web browser, texting “Park” to 77223, or scanning the QR code on nearby signs or decals. The
ParkMobile web app also offers a Guest Checkout option, allowing users to purchase parking without
creating an account. This is a good option for the infrequent parker who prefers to make a mobile
payment but does not want to download an app and create an account.

Figure - ParkMobile Mobile Web Checkout Experience

While the ParkMobile app is currently available in English or Spanish, the ParkMobile Web Experience is
available in hundreds of languages (dependent on the user’s device settings). This ensures that all
ParkMobile users have flexible contactless payment options regardless of their native language.

ParkMobile Provides Equitable and Accessible Parking Options

ParkMobile understands the importance of Equity and Inclusion and has made it our mission to make
our services accessible to all. With equity in mind, ParkMobile always strives to provide options for
people with disabilities, customers without a smartphone, and unbanked and underbanked populations.

1. People with Disabilities

ParkMobile focuses on making our solution accessible to all users. To us, accessibility means creating a
product that equally accommodates all users in its design. In other words, all users have an equivalent
user experience, regardless of disability or other considerations.

In the last several years, we have partnered with Deque (deque.com), an industry-leading software
accessibility consultant, to audit our consumer experiences. Based on the outcome of that audit, we
have made improvements to our web and native consumer applications in compliance with Section 508
accessibility requirements as we work toward WCAG 2.1 AA compliance. These include ensuring app
colors are accessible for color-blind users and an audio screen reader for visually impaired users. More
details about our current compliance status and our accessibility processes can be found in our
Accessibility Statement. We can also provide Voluntary Product Accessibility Templates (VPATs) for our
consumer experiences on request.
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2. CustomersWithout a Smartphone

We know that not every driver has a modern smartphone, so we provide an Interactive Voice Response
(IVR) system where a user can call a 1-800 number posted on signage and decals. ParkMobile IVR
phone numbers, provided at no charge, are posted on every decal and sign.

When a user calls the IVR number, that person will be guided through an account setup process. If an
account is already set up, the user will be recognized by the phone number on the account and
immediately prompted to initiate a parking session. The IVR system will ask the user for the zone
number, license plate number, duration, and payment method. The IVR system mirrors the user
experience on both the web and app to start and manage a parking session, ensuring Baltimore rules
are followed. A user can purchase time according to rules and restrictions for the zone.

3. Underbanked and Unbanked Customers

Customers without credit/debit cards can use a prepaid card to pay for their parking session via
ParkMobile. Consumers can also use a pre-paid or reloadable card from retailers such as GreenDot or
NetSpend to pay for parking.

Customizable Notifications

ParkMobile provides automatic real-time push notifications that will notify customers prior to the
expiration of their parking session. The timing of these alerts can be set to a duration of the customer's
choosing. Alerts can be configured to be sent via email, SMS, and push notifications. ParkMobile users
will receive an in-app message and email alert once their parking session has expired.

ParkMobile has developed a new feature for the iOS Live Activities capability that allows users to see
the remaining time left for their session from their device’s lock screen. This user convenience option
simplifies checking how much time remains for the current session.

Extend Time

The most popular feature of the ParkMobile app is the ability to extend the time of the parking session
remotely. Users can add parking time without running back to “feed the meter.” A user cannot extend
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time past the maximum parking time allowed for that location.

Find My Car

Another popular feature of the ParkMobile app is Find My Car. This enables a user to get walking
directions back to the location of her car. The user can select from multiple mapping options: Apple
Maps, Google Maps, and Waze.
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Integration with Gated PARCS Equipment

ParkMobile seamlessly integrates with gated parking equipment, making it easy for consumers to use
the app to pay for parking, lift the gate, and exit the garage/lot. Exact integration capabilities will
depend on the PARCS provider the client chooses to deploy, however, we have provided an example
user flow below.

1. Gated Mobile Payments - Ticket Takeover

Today, paying for garage or gated parking typically requires a customer to print and insert a ticket into a
free-standing kiosk near or in the garage. Or, a customer can insert the ticket into an access control
system attached to the exit gate. Either of these options often leads to a customer waiting in line to pay.

The Ticket Takeover solution eases the customer's experience by allowing the customer to pay for their
garage parking session right in the ParkMobile app. The ParkMobile user simply scans their printed
ticket in the app, enabling ParkMobile to automatically charge the user when they scan their ticket at
the gate to exit. Ticket Takeover is not designed to replace physical payment devices but rather to
supplement them as an additional payment method.

Figure – Mobile Payment Ticket Takeover User Flow

ParkMobile also seamlessly integrates with camera parking providers. With this solution, cameras are
outfitted on entry and exit areas and the session starts on entry for those that have registered for the
service. The Parking and Revenue Control System (PARCS) solution will prompt ParkMobile how much to
charge once the vehicle exits the lot.

ParkMobile Digital Parking Reservations

ParkMobile also offers parking reservations for transient or event parking. Users can easily secure a
parking space in advance through the flagship website at ParkMobile.io, a custom-branded reservations
website tailored to match the client’s overall look and feel, or the responsive mobile website experience
(available at parkmobile.io or the custom-branded website). ParkMobile aims to simplify the parking
process and enhance the overall customer experience by providing flexible booking options.
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ParkMobile offers a simple and fast way to reserve parking. To begin, users can visit the ParkMobile or
client-branded reservations website and follow these simple steps:

1. Search: Enter the desired date and time to find available parking. The map interface will display
available parking locations. Users can select their desired location and confirm details such as
the selected date/time and amenities available.

2. Confirm Details: Users will then be prompted to log in to their ParkMobile account, create an
account if they don't have one, or checkout as a guest (web experience only). Customers will
then be asked to provide their email address, license plate number, and payment information to
complete the reservation purchase. If the customer is logged into their ParkMobile account,
most of these fields will be pre-populated with their preferred options.

3. Complete Purchase: After completing the reservation, users will receive an email confirmation
and a QR code. Depending on the client's operation, the email, QR code, or the user's license
plate may be used to verify the paid reservation.

Event reservations follow the same steps, except that the user selects the venue on the ParkMobile map
and then has a list of events to reserve parking for.

Gated Reservations

ParkMobile also offers integration with PARCS equipment to manage reservation facility access. With
this functionality, the customer makes a reservation using the steps above and, upon arrival, scans the
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QR code associated with their reservation at the entry and/or exit machines.

Figure – ParkMobile raises gates for reservations

Secure Platform and Ongoing Support

ParkMobile complies with PCI DSS, ISO 9001:2015, and SSAE 18 requirements and is audited annually
for continued compliance.

ParkMobile is committed to properly managing records to retain those with current or future value and
to destroy records that do not have such value properly. Examples of ParkMobile actions taken include
but are not limited to the following:

● Card Holder Data (CHD) is not stored on removable media.
● Information on all media is classified, handled, and disposed of in a secure manner.
● ParkMobile encourages minimal use and storage of confidential data to reduce the risk of data

compromise.
● ParkMobile does not store any information from the card magnetic track, including CVV/CVC,

CVV2/CVC2, and PIN block data, at any time after card authorization.
● Cards that have met and exceeded their expiration by six months are deleted from all systems.
● All cardholder data from deactivated or closed accounts is deleted from all systems after a

6-month waiting period.
● After 18 months of inactivity, a card is categorized as inactive and deleted from all systems.
● A review of cards matching the above criteria is conducted monthly, with quarterly reviews of

the reports.
● Personal account numbers (PAN) are masked when displayed.
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● Two-factor authentication is implemented to access any cardholder data.
● CHD is encrypted at capture, transit, and at rest.
● PCI DSS compliant encryption methods, processes, and procedures are implemented.
● ParkMobile has implemented encryption key management plans to ensure the availability of

encrypted authoritative information.
● ParkMobile data security policies prohibit direct database access
● Data does not travel over the network unencrypted.

We also prioritize data usage transparency and have our Customer Privacy Policy accessible to users via
our website. This policy is designed to help customers understand how we collect, use, and share
information collected through the ParkMobile websites, mobile applications, and other operating
services. The policy can be reviewed here: https://parkmobile.io/privacy-policy/.

System Monitoring and Uptime Guarantee

ParkMobile has several proactive measures to ensure stability, including meeting reliability, availability,
disaster recovery, and accuracy standards. We use an extensive set of best-in-class application and
infrastructure monitors that capture any platform issues and immediately alert our on-call team to
address any errors that require immediate attention. We also aim to scale our platforms ahead of our
growth expectations, which is why our platform can handle 5x the largest volume day in ParkMobile
history without any changes from the engineering team. Coupled with the uptime guarantees of Amazon
Web Services, the platform is designed for maximum availability & reliability.

ParkMobile uses logging and monitoring tools such as DataDog to automatically detect and notify when
there is an interruption, degradation in service, or security incident. ParkMobile ensures 99.9% uptime
and routinely exceeds it. Clients can monitor the real-time status of all ParkMobile systems via our
ParkMobile Systems Status Page, which can be accessed anytime via status.parkmobile.io. The status
page also includes user convenience features like automated notification subscriptions (email and/or
text) and historical performance information.

ParkMobile Status Page at status.parkmobile.io

©2024 ParkMobile, LLC. All rights reserved. Page 38 of 54



ParkMobile 360 Self-Administration Portal

ParkMobile 360 puts you in control. With this user-friendly web-based solution, you can effortlessly
manage your parking inventory, set policies, adjust rates, and create special event rates. It has
everything you need to keep your operation running smoothly and boost your revenue. Key features of
the PM360 portal include:

● Calendar View: ParkMobile 360 shows you daily, weekly, and monthly calendar views of all
your parking policies, making it easy to visually see all your parking rates and make the
necessary adjustments.

● Rate Creator: With ParkMobile 360, you can quickly create and import rates for specific days,
weeks, or months. If you have a festival, street cleaning, or weather event, you can change
and update your rates across different locations for special event rates.

● Policy Management Across Locations: ParkMobile 360 gives you a complete view of rates
and policies across multiple locations. You can quickly apply policies from one location to
another without having to rebuild a location’s rate structure.

● Rate Tester: Before you push out a rate change, ParkMobile 360 allows you to test that rate
to ensure it works properly and avoid potential customer service issues.

ParkMobile 360 allows clients to manage rates and policies in real-time. Staff can make rate changes
and push them out instantly. ParkMobile can support extremely complex rate structures with multiple
rates in effect at different times and days of the week, in addition to special event rates. ParkMobile 360
also includes a Rate Tester, allowing staff to easily verify customers' rates on a given date, time, and
location. This tool is extremely helpful in ensuring that rates are being displayed correctly and that there
are no gaps in the policies when multiple overlapping policies are in place.

Below are some examples and screenshots of the rate management capabilities available in ParkMobile
360:

Figure – PM360 Calendar View to Setup Recurring Rates
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Figure – PM360 Rate and Policy Management

Figure – PM360 Audit Log Provides a Record of Rate/Policy Changes
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Figure – Create Custom No-Parking Messages

ParkMobile Client Analytics Tools

ParkMobile provides robust analytics and reporting capabilities that include the ability to consolidate all
of an operation’s parking data in one portal. ParkMobile Metrics provides information with regard to total
transactions and revenue across varying time frames, as well as transaction statistics such as the
distribution of parking by hour of day, duration, and parking cost. The financial reports contain
transaction-level information, including pricing, user, zone, and payment information. These reports can
be scheduled to be delivered to the user’s email inbox on whatever cadence they prefer - daily, weekly
or monthly.

Below are some of the key features of ParkMobile’s client analytics tool:

● Easy-To-Read Dashboard View: Your data is delivered in an attractive, easy-to-read format
with charts, KPIs, and graphs for monitoring trends and drawing insights.

● Scheduled Reports Delivered to Your Inbox: ParkMobile allows you to distribute the right
information to the right people by scheduling daily, weekly, or monthly reporting emails to select
staff members.

● Filter By Date and Supplier: You can filter data by date range and supplier, making it easy to pull
the data you want to see and compare historical trends.

● Download ParkMobile Reporting Data in Multiple Formats: Quickly and easily download your
data in the format that best meets your needs. Downloads are available in .xls, csv, and .pdf
formats.
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are ready for the partners with whom ParkMobile does not already have a working relationship.

Figure - ParkMobile Developer Portal for new integrations

14. Provide any additional information relevant to this section.
ParkMobile understands that we are expected to inform prospective clients about the opportunity to
contact with us via the Master Agreement. ParkMobile has experience with cooperative purchasing
agreements, including our current Master Agreement with OMNIA, and will utilize our best practices to
give our clients the best service possible. Additionally, ParkMobile offers comprehensive marketing
services to our clients to ensure their parking and mobility program powered by ParkMobile is
successful. We have described both of these essential marketing aspects in the following sections.

Marketing OMNIA as an Option to Prospective Clients

ParkMobile has already integrated cooperative purchasing opportunities into our core processes for
working with potential new clients. During exploratory conversations with cities and universities,
ParkMobile's sales reps routinely inquire about the organization's experience with cooperative
purchasing. We will work with current OMNIA members to contract through the OMNIA procurement
channel where applicable. For organizations unfamiliar with cooperative purchasing, ParkMobile's reps
will educate their teams on OMNIA and its benefits and provide information on how to join.

Our sales force will market our OMNIA contract with prospective clients in two key ways.

The first is through outreach channels such as standard sales calls and emails, site visits, and social
media. ParkMobile emphasizes outreach through LinkedIn because it gives clients a face and
introduction to our sales team’s experience in the parking industry.

In addition to posting more broad sales callouts on the ParkMobile social media accounts, ParkMobile’s
sales team regularly posts about our services to their regional connections, ensuring decision-makers in
all areas of the US and Canada know about ParkMobile’s solution.
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Another important aspect of our sales approach is our consistent attendance at national and regional
industry tradeshows and events. These events allow our sales and account management team members
to make in-person connections with parking and mobility decision-makers while informing them of the
avenues in which ParkMobile is available to them. Industry tradeshows and events are a great
opportunity to introduce prospective clients to alternative solicitation opportunities to avoid lengthy RFP
processes that tie up personnel.

ParkMobile often participates in procurement and Smart City tradeshows, such as NIGP.

ParkMobile's website will also allow OMNIA members to learn about our partnership, our mobile app, the
company, and case studies outlining how we have helped cities and universities transform their parking
operations. Additionally, ParkMobile hosts monthly educational webinars that OMNIA members can use
to learn industry trends and best practices as they relate to mobile parking payment services.

This website is currently live and shows current OMNIA Partners/NCPA contract information. We have
provided a screenshot of this page on our website below. The page can be accessed by clicking the
following link: https://parkmobile.io/parking-solutions/omnia/.
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Figure – The OMNIA Page on the ParkMobile Website

Marketing Our Service to Users

ParkMobile provides comprehensive marketing support, including all signage and decals for parking
equipment, at no additional charge.

Signage and decal design are critical aspects of deploying a successful mobile parking program.
According to our research, almost 49% of users first learn about our app through the signage at the
meter. Our team works directly with our clients to understand the hardware assets in the field and what
the pay station/meter looks like to produce the best sign and decal package. We have an in-house
graphic design team that creates sign proofs for approval. We also recommend refreshing signage
consistently to ensure the highest quality.

Best practices for mobile app signage include:

● Bigger is better. Larger stickers and signs have been proven to drive greater app adoption.
● Minimize the elements on the sign. Less is more.
● Have a large zone number that is easy to read from a distance.
● Simple instructions on how to pay.
● Show that ParkMobile is also accepted to provide more payment options

Below are the standard “best practices” we use to design signage with our standard green and 12x18;
however, we can create different shapes and sizes to meet the needs of each client.
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Over the past 16 years, ParkMobile has launched in over 500 cities. Through that experience, we have
learned the key marketing strategies, tactics, and best practices for introducing a mobile parking app in
a new market and continually increasing the app utilization post-launch. We even wrote an e-book on
the subject that you can download here.

When ParkMobile develops a marketing program for a new launch, one size does NOT fit all. To ensure
the program’s continued success, ParkMobile will work closely with your staff to develop the right
program. ParkMobile builds our marketing programs to focus on five key areas, outlined in the diagram
and sections below.

1. Awareness

When launching a new or updated mobile parking app in a market, it is critical to get the word out. The
ParkMobile team deploys various tactics to ensure people in the market know about the app. Awareness
tactics may include local advertising on TV and radio, press outreach, targeted social media ads, street
teams, and more. We will use email, in-app messages, and push notifications to activate existing
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4. Retention

ParkMobile strives to keep users engaged with the app for the long term. We consistently communicate
news and updates to members through email, social media posts, and other tactics. ParkMobile also has
a re-engagement program for lapsed users who haven’t used the app in several months.
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5. Advocacy

For loyal power users, ParkMobile urges them to become “ambassadors” for the ParkMobile brand
through social media and app store reviews.

Instructional Documents and Website Content

ParkMobile can provide clients with helpful one-pagers and wallet cards, as well as content to embed in
their website, email, and social media channels.
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Customized Video Content

ParkMobile has an extensive video library of demos and tutorials that can be embedded on a client’s
website and used in other digital channels. We can also produce any custom video asset to support the
program. You can see our full video library here: https://vimeo.com/parkmobile.

Social Media

ParkMobile has a very strong social media presence, with over 31,700 followers on Twitter, 34,500
followers on Facebook, 5,300 on LinkedIn, and 1,650 followers on Instagram. We will leverage this
industry-leading social network to raise awareness for ParkMobile’s products and services across the
area. We will also engage with local influencers to post about ParkMobile on their social channels.
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Special Events and Promotions

ParkMobile can set up special promotions for parking around the municipality. For example, clients can
offer “$1 off”, “free parking,” or other incentives. The ParkMobile marketing team will work with staff to
design and execute a custom promotion.

Branded Swag Kits

We provide our clients with swag kits that include branded items like hats, shirts, water bottles, lip balm,
koozies, and more. These items can be distributed at the client parking office or at other events to help
raise awareness of the parking program. We also use these items when we deploy street teams as an
incentive to download the app.
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C. References and Experience

1. Provide a brief history of the supplier, including year it was
established and corporate office location.
ParkMobile, LLC (ParkMobile) began our US operations in 2008. ParkMobile’s headquarters are in
Atlanta, Georgia, where we will service OMNIA entities.

Our entire team works to deliver the very best mobile parking platform at a reasonable cost to our
clients and users. Currently, we have over 200 employees, with nearly 50% of our staff members
dedicated to product, technology development, and industry integrations, with the other team members
supporting our clients and customers. Our Sales, Implementation, Marketing, and Account Managers are
dedicated to the success of our clients’ programs.

ParkMobile was acquired by EasyPark Group in June 2021. EasyPark Group is backed by private equity
firms Verdane Capital and Vitruvian Partners and currently operates in 4,000 cities across 20 countries
throughout Europe, Australia, and, now, North America through ParkMobile.

2. Describe supplier’s reputation in the marketplace.
Since our initial launch in 2008, ParkMobile has become the industry leader in mobile parking solutions.
We provide efficient and cost-effective products and services to municipalities, event venues, private
operators, college campuses, transit authorities, airports, retail locations, and more. Our solutions allow
people to pay for parking on their mobile devices or reserve a parking space in advance. We are
deployed in 8 of the top 10 U.S. cities with 65+ million users.
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ParkMobile's Network is the Largest in the US

More cities, campuses, venues, airports, and parking operators choose ParkMobile over any other
mobile payment parking platform in the US. The ParkMobile user base of 65+ million drivers refers to
North American customers only and offers exponentially more value to Omnia entities, not only in
driving adoption but also in reducing friction in the payment process by allowing people to use the
mobile app they are most accustomed to.

ParkMobile has been honored with numerous awards in recent years. We have been recognized as one
of the Best Workplaces in Atlanta for the past five years, showcasing our commitment to providing a
positive and fulfilling work environment. Additionally, the ParkMobile Insights program in Chattanooga,
TN has garnered accolades for its innovative contributions. Notably, it received the 2023 Smart 50
Award from Smart Cities Connect, emphasizing its impact in driving smart city initiatives. The program
also received the esteemed Gold Stevie Award in the 21st Annual American Business Awards,
underscoring the program and ParkMobile Insight’s excellence and innovation in the industry.
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3. Describe supplier’s reputation of products and services in the
marketplace.
While many industry providers describe themselves as the “#1" or "leading" parking solution,
ParkMobile’s position in the market speaks for itself. In the iOS app store, ParkMobile is the #1 ranked
parking app in the United States and the #3 ranked Navigation app (behind only Google Maps and
Waze).

ParkMobile takes great pride in maintaining a minimum average Customer Satisfaction score of 90% for
all interactions with our Customer Care team. Our impressive Net Promoter Score of 57, considered
"excellent," demonstrates that ParkMobile's dedication to providing exceptional customer support is
unparalleled in the industry, and we are honored to receive such strong recognition for our efforts. For
context, some of the top brands in the world have NPS scores that are lower than ours, such as:

● Apple: 47
● Google: 11
● Toyota: 33
● Amazon:25
● Microsoft: 33
● ParkMobile: 57

4. Describe the experience and qualifications of key employees.
ParkMobile has the industry's most experienced team of experts in parking, payment, and technology.
We have worked with hundreds of cities, universities, airports, and more to deploy mobile payment for
parking; as such, our team is well-versed in every aspect of highly complex parking projects. Our project
team for OMNIA includes executive oversight by Dave Holler and Brooke Feldman, who have over a
combined 30 years of experience leading public sector initiatives, especially in the parking industry.
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ParkMobile is proud to put together this project team that will yield a successful result for OMNIA
members. Below is the project team working with OMNIA entities to ensure continued success and the
seamless launch of any new deployments.

David Holler (Executive Oversight), Vice President of Sales

Dave leads ParkMobile’s Regional Sales Team responsible for municipal and
campus markets. He and his team work directly with ParkMobile’s public and
private sector partners to deliver our best-in-breed mobility solutions. Dave has
worked in the parking and mobility industry for 15 years, focusing on helping
municipal clients utilize technology to help solve their parking problems. Dave is
based in NY and will be available either onsite or virtually for shortlist
presentations, contract negotiations, and ongoing client meetings.

Brooke Feldman (Executive Oversight), Vice President of Account Management

Brooke joined ParkMobile in 2015 and leads the Account Management team
responsible for helping ParkMobile’s clients optimize their mobile payment
programs. Brooke works with ParkMobile’s most complex and forward-thinking
clients to enhance and grow their mobile payment programs. Prior to
ParkMobile, Brooke worked in project management for the U.S. Department of
Housing and Urban Development. She received her BA and MPA from the
University of Georgia and resides in Atlanta. Brooke and the Account
Management team will be actively engaged with the client throughout the
contract's life.
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Garett Snook, Director of Implementations

Garett Snook has been directly involved or has overseen every ParkMobile
launch since 2010. Garett directs ParkMobile’s deployments across North
America from his remote office in Michigan. Garret and his team will ensure
each program and transition has a successful launch. Garett has been with
ParkMobile for over ten years and has extensive experience managing large
municipal deployments. Garett will devote as much time as OMNIA entities
require, including on-site coordination, to support deployment efforts.

Rebecca Groth, Regional Sales Director - Western US and Canada

Rebecca will lead the sales effort for OMNIA entities in the Western US. She
leads a team of three Regional Sales Managers managing sales opportunities in
their territories.

Rebecca has over 15 years of sales-related experience, the last 7 in the parking
industry. She focuses on helping clients utilize technology to streamline their
parking operations and specializes in mobile payments, citation management
systems, and LPR. Rebecca is based in Denver and will be available either onsite
or virtually for shortlist presentations, contract negotiations and ongoing client
meetings.

Ron Ross, Regional Sales Director - Northeast and Midwest US

Ron will lead the sales effort for OMNIA entities in Northeastern and Midwestern
US states. He leads a team of four who manage the sales opportunities in their
respective regions.

Ron is a CPP with 15+ years of experience in parking operations. He managed
parking at Northeastern University and Newton Wellesley Hospital and was the
former Director of Parking for the Massachusetts Bay Transportation Authority.
Ron oversaw 102 facilities, 50,000 parking spaces, and $50M+ in annual
revenues. He implemented large-scale upgrades, including license plate
recognition and pay-by-cell systems. Ron holds a Master's in Management from
Cambridge College and a B.S. from Suffolk University.

Brooke Bustle, Regional Sales Director - US South and Central

Brooke will lead the sales effort for OMNIA entities in Central and Southern US.
She leads a team of four Regional Sales Managers who manage sales
opportunities in their regions or states.

Before her time in the parking industry, Brooke led the fundraising efforts for the
long-standing economic and tax policy think tank Florida TaxWatch. She
obtained her Master of Public Administration from Florida State University,
where she completed her thesis on managing government assets by comparing
privately owned, city-owned, and board authority management policies.
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Donnie Senterfitt, Senior Field Marketing Manager

Donnie has over 15 years of marketing experience in both professional services
and technology companies. At ParkMobile, Donnie works with clients to
implement the marketing plans described in this proposal. Using our launch
marketing plan, ParkMobile has seen the highest adoption of mobile payments
for parking. Donnie will work with OMNIA entities to promote awareness of the
payment methods available and promote adoption of the mobile payment
program, ensuring continued growth and success. Donnie will be available
onsite or virtually for meetings during implementation and in preparation for
marketing deployment.

Dee Quilliams, Senior Director, Member Services

Dee Quilliams joined the ParkMobile team in 2010 and remotely leads the
Member Services team in Alabama. Dee’s team is responsible for addressing
ParkMobile users' daily inquiries and ensuring high customer satisfaction.

Madison Huemmer, Regional Sales Manager

Madison Huemmer joined the ParkMobile team in 2023 and leads expansion
efforts in the SouthWest. Her background is in cooperative procurement across
security, IT, and parking technology contracts. Madison utilizes her cooperative
procurement experience to work directly with OMNIA Partners and ParkMobile
staff to ensure training and compliance are achieved.

5. Describe supplier’s experience working with the government sector.
Municipalities, universities, and other government sectors are faced with continuous demands from
consumers looking for increased convenience from contactless payment options on top of the
challenges that arise from the increasing amounts of vehicles on the road. While we understand that
creating a more livable community means creating a pedestrian-friendly environment, we also know that
it is not possible to eliminate or even reduce the number of vehicles driving in a city overnight, and that
is where the importance of data-driven policy decisions comes in.

ParkMobile’s proposed solution to OMNIA includes our equitable and user-friendly mobile parking
payment solution and our robust management and analytics solution. Our ParkMobile 360
Self-Administration and Reporting Portal allows the client to change its parking program 24/7 on
demand. The powerful analytics capabilities provide the data needed to make informed decisions that
will immediately impact the street. For an even deeper insight into the on-street ecosystem, we have
included our ParkMobile Insights platform as a value-added service for large municipalities.

As highlighted throughout this proposal, ParkMobile has extensive experience working with the
government sector, particularly municipalities, higher education establishments (universities, colleges,
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etc.), and airports. Over 90% of our business revenue is generated from the government sector.
ParkMobile has an active presence in 47 of the top 100 cities (based on population), with deployments
in over 500 municipalities across North America. ParkMobile takes a regional approach to our
governmental sector sales because we understand that client needs can vary greatly from one region to
the next. This is why we have dedicated regional sales support across the US who can provide a more
personalized experience for clients to ensure that their needs are heard and the most effective solutions
are deployed in their cities.

Below is a list of our largest municipal clients in the United States:

Large Municipal Clients Nationwide

● Washington DC – 36,000+ spaces
● Philadelphia, PA – 32,000+ spaces
● Miami Beach, FL – 30,000+ spaces
● Houston, TX – 28,000+ spaces
● Columbus, OH – 23,000+ spaces
● Fort Worth, TX – 17,000+ spaces
● Tempe, AZ – 16,000+ spaces
● Oakland, CA – 15,000+ spaces
● Sacramento, CA – 13,500+ spaces
● St. Louis, MO – 13,000+ spaces

● Arlington, VA – 11,500+ spaces
● Tampa, FL – 10,500+ spaces
● Milwaukee, WI – 10,500+ spaces
● Boston, MA – 7,200+ spaces
● Hoboken, NJ – 7,000+ spaces
● New Orleans, LA – 4,800+ spaces
● Dallas, TX – 4,600+ spaces
● Atlanta, GA – 2,500+ spaces
● Phoenix, AZ – 2,100+ spaces
● Los Angeles DOT - 1,750+ spaces

ParkMobile also has a robust presence on higher education campuses in North America. Over 160
universities and colleges have chosen ParkMobile as their mobile parking payment and/or event parking
reservation provider. Below is a sample of the active ParkMobile University deployments across the US.
Clients inside the blue box have been deployed most recently:

ParkMobile’s airport presence includes over 20 international and regional airports across North America.
It provides prepaid long-term parking reservations and short-term parking payments to public and
private airport operations. ParkMobile’s partnership with the rewards program “Thanks Again” provides
a value-added feature for airport customers, offering rewards every time they use ParkMobile for
parking. Signing up for the program is completely free and as users pay for their parking, they instantly
accumulate points that can be redeemed at a diverse range of participating merchants.
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6. Describe any social diversity initiatives.
At ParkMobile, we are committed to fostering a diverse and inclusive environment. Our social diversity
initiatives aim to make our software accessible to all and provide equal opportunities for everyone. Here
are some key aspects of our diversity initiatives:

1. Accessibility: ParkMobile understands the importance of Equity and Inclusion and has made it our
mission to make our services accessible to all. With equity in mind, ParkMobile always strives to provide
options for people with disabilities, customers without a smartphone, unbanked and underbanked
populations.

In the last several years, we have partnered with Deque (deque.com), an industry-leading software
accessibility consultant, to audit our consumer experiences. Based on the outcome of that audit, we
have made improvements to our web and native consumer applications in compliance with Section 508
accessibility requirements as we work toward WCAG 2.1 AA compliance. These include ensuring app
colors are accessible for color-blind users and an audio screen reader for visually impaired users. We
can also provide Voluntary Product Accessibility Templates (VPATs) for our consumer experiences on
request.

2. Bilingual Customer Support: We offer bilingual (English and Spanish) customer support to ensure
that users can receive assistance in their preferred language. This commitment to multilingual support
enhances accessibility and inclusivity for all our customers.

3. Automatic Language Translation: The ParkMobile app is currently available in English and Spanish,
with additional language support on the roadmap. Additionally, the ParkMobile web experience is
available in hundreds of languages, ensuring that users have equitable access to digital, contactless
parking payments in their native language via ParkMobile. This feature is designed to further remove
language barriers and provide a seamless experience for all users.

4. Equal Opportunity Employer: ParkMobile is an equal opportunity employer, and we are dedicated to
building a diverse workforce. We promote an inclusive workplace culture that values and respects all
individuals' unique perspectives and contributions.

5. Inclusive Policies: We have implemented inclusive policies and practices to create a welcoming and
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supportive environment for employees from diverse backgrounds. Our focus on inclusion extends to
recruitment, professional development, and career advancement opportunities.

6. Community Engagement: We actively engage with diverse communities and seek input from a wide
range of stakeholders to ensure that our products and services meet the needs of varied user groups.

Our commitment to diversity and inclusion is an integral part of our corporate culture, and we
continuously strive to expand and enhance our initiatives in this area. By embracing diversity, we aim to
create better experiences for all our stakeholders and contribute to a more inclusive society.

7. Describe past litigation, bankruptcy, reorganization, state
investigations of entity or current officers and directors.
In 2021, ParkMobile was acquired by EasyPark Group, the leading provider of mobile parking payments
in Europe. EasyPark Group is in the process of acquiring another parking and mobility provider. However,
this will not affect ParkMobile’s operations or ability to provide the proposed services. ParkMobile is not
involved in any lawsuits that will prevent us from carrying out the services required in this RFP, however,
ParkMobile is the defendant in a civil action lawsuit filed in the United States District Court for the
Northern District of Georgia (1:21-cv-02182-SCJ). We do not have any additional litigation,
bankruptcies, or state investigations of the entity or current officers and directors to report.

8. Provide a minimum of 5 customer references relating to the
products and services within this RFP. Include entity name, contact
name and title, contact phone and email, city, state, years serviced,
description of services and annual volume.
ParkMobile is proud to provide the following references for OMNIA’s consideration. Additional references
are available upon request.

1. District Department of Transportation (DDOT) - ParkMobile Client Since 2010
250 M Street SE, Washington, DC 20003
Contact Name:
Haley Peckett, Associate Director
Phone Number:
202-671-2365
Email:
haley.peckett@dc.gov

Background:
Parkmobile began mobile payment operations in the District of Columbia as a pilot in 2010 in direct
competition with another mobile payment company. Together, the District Department of
Transportation and Parkmobile have developed and deployed the most successful mobile payment
program in the world today.

We collect nearly 80% of all on-street meter revenue in the District and were the first mobile payment
company to market with dynamic pricing in designated areas of DC (including around the Washington
Nationals Ballpark) and state of the industry analytics that have been used in industry periodicals.
Parkmobile’s operations in Washington, DC underscore our commitment to our municipal partners and
our ability to modify our operations based on the needs and feedback of our partners.
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2. Philadelphia Parking Authority - ParkMobile Client Since 2017
701 Market Street, Suite 5400, Philadelphia, PA 19128
Contact Name:
Brendon Crowther, Project Manager, On-Street Division
Phone Number:
215-683-9790
Email:
bcrowther@philapark.org

Background:
ParkMobile partnered with the Philadelphia Parking Authority (PPA) to launch the MeterUP white label
application in late 2017, replacing another mobile payment vendor's incumbent mobile payment app.
ParkMobile generated more transactions on the first day of deployment than the incumbent provider
had in any single month previously, showcasing ParkMobile’s strength in marketing the mobile pay
program, and user-friendly app experience.

The program has been extremely successful, reaching 70% mobile payment adoption and surpassing
meterUP app downloads. Today, ParkMobile is deployed in over spaces across

Philadelphia.

3. City of Boston, MA - ParkMobile Client Since 2022
1 City Hall Square, Boston, MA 02201
Contact Name:
Paul Crimmins, Contract Manager
Phone Number:
(617) 635-3670
Email:
Paul.Crimmins@boston.gov

Background:
The City of Boston chose ParkMobile to replace its incumbent vendor after a competitive procurement
process in 2022.

Our new Park Boston white label app went live in Boston in August 2022 in spaces citywide and
has already amassed over transactions and more than users. ParkMobile worked with
the City of Boston to create a customized marketing program consisting of custom signs and decals,
billboards, city bus advertisements, and more.

4. City of Columbus, OH - ParkMobile Client Since 2018
2700 Impound Lot Road, Columbus, OH 43207
Contact Name:
Amanda Ford
Phone Number:
(614) 645-6460
Email:
aaford@columbus.gov

Background:
ParkMobile began our partnership with the City of Columbus in 2018 after being selected in a
competitive RFP process that included all major mobile payment vendors.
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The City of Columbus has a staggering 89% ParkMobile adoption rate, and ParkMobile is active in over
spaces citywide. The initial pilot launch in the City’s Short North District earned the City of

Columbus the National Parking Association’s Innovative Organization of the Year award and has
received accolades from parking industry thought leaders such as Donald Shoup.

5. City of Fort Worth, TX - ParkMobile Client Since 2016
1000 Throckmorton St Fort, Fort Worth, TX 76102
Contact Name:
Peter Elliott, Parking Manager
Phone Number:
(817) 392-7977
Email:
peter.elliott@fortworthtexas.gov

Background:
ParkMobile won this mobile payment contract through a competitive RFP process in 2016. We created a
customized FW Park app for all on-street metered spaces. In 2022, ParkMobile launched the capability
to reserve parking for events at the Fort Worth Convention Center, National Cowgirl Museum, Arts Fort
Worth, Museum of Science and History, and Will Rogers Memorial Center. Today, ParkMobile is in over

spaces citywide and has exceeded a adoption rate.

6. City of Tampa, FL - ParkMobile Client Since 2013
107 N Franklin St, Tampa, FL 33602
Contact Name:
Fednet Revolte, Parking Operations Chief
Phone Number:
813-274-8482
Email:
fed.revolte@tampagov.net

Background:
ParkMobile began our partnership with the City of Tampa in 2013, and our mobile parking payment
system is available in over spaces citywide. The city averages over ParkMobile
transactions per month, with more than lifetime users.

7. City of Des Moines, IA (Park DSM) - ParkMobile Client Since 2021
400 Robert D. Ray Drive, Des Moines, IA 50309
Contact Name:
Brett Davis, City Engineer
Phone Number:
(515) 283-4549
Email:
jadavis@dmgov.org

Background:
The City of Des Moines chose ParkMobile to replace its incumbent vendor after a competitive
procurement process in 2021.

Our new ParkDSM white-label app went live in April 2022 and has already achieved a mobile adoption
rate of 66%, with over transactions and more than users. ParkMobile is active in over

spaces citywide.

©2024 ParkMobile, LLC. All rights reserved. Page 12 of 13



8. University of Georgia
Herty Dr, Athens, GA 30602
Contact Name:
Todd Berven, Director of Transportation
Phone Number:
(706) 542-7303
Email:
todd.berven@uga.edu

Background:

ParkMobile began our partnership with the University of Georgia in early 2020 for on-demand mobile
parking payments. ParkMobile is currently active in over spaces campus-wide. In September
2020, UGA launched ParkMobile reservations for Georgia Bulldogs football games. The University has
seen over ParkMobile reservations in the last 12 months. UGA can see upwards of
monthly transactions for on-demand parking when school is in session and the University already has
seen over lifetime users and lifetime on-demand transactions.

Note: The financial data of all references is confidential.

9. Provide any additional information relevant to this section.
While the above-provided references are strong testaments to our mobile parking payment solution, we
have provided the Chattanooga Area Regional Transportation Authority (CARTA) as an additional
reference for our value-added service, ParkMobile Insights, below. Our ParkMobile Insights program in
Chattanooga has won several industry awards and is reshaping the future of parking data in North
America.

City of Chattanooga, TN (CARTA) - ParkMobile Client Since 2011
1617 Wilcox Blvd, Chattanooga, TN 37406
Contact Name:
Brent Matthews, Director
Phone Number:
(423) 629-1411 x 112
Email:
brentmatthews@gocarta.org

Background:
ParkMobile has been working with the City of Chattanooga since 2011. Currently, half of all parking
payments in Chattanooga are processed through ParkMobile. The city was an early adopter of our
ParkMobile Insights solution, which has helped them streamline their parking operations by providing a
digitalized view of their ecosystem.

The City of Chattanooga's successful pilot period with our ParkMobile Insights solution was a
game-changer. With our dashboard, they now have a detailed view of parking inventory down to a
block-by-block basis, eliminating the need to rely on Google Street View. Our project with CARTA in the
City of Chattanooga earned us recognition as a 2023 Smart 50 Award recipient from Smart Cities
Connect, celebrating global projects that use data to enhance the quality of life.
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D. Value Added Products/Services

1. Provide any additional information related to products and services
supplier proposes to enhance and add value to the contract.
ParkMobile is constantly researching ways to innovate the industry and working with our ownership
partner, EasyPark Group, to unify a single global platform. This global platform will bring several
enhancements to the ParkMobile system that are already live across Europe. We are proposing two of
the biggest enhancements to OMNIA Partners that have been helping cities across Europe more
efficiently manage their parking operations while improving the customer experience. We are proposing
the following solutions as value added services to OMNIA participating entities:

● ParkMobile Insights
ParkMobile Insights is the digitalization of a city’s parking ecosystem. It involves collecting
details on the current supply and demand of the current parking environment so that cities may
develop more educated decisions regarding the future of their parking program.

● Electric Vehicle (EV) Charging Payments
Our Electric Vehicle Charging Payments integration enables users to pay for parking and
charging their electric vehicle within the ParkMobile user interface.

We have provided more detailed information about each of these solutions below.

ParkMobile Insights

ParkMobile and our parent company, EasyPark, have unparalleled experience optimizing the parking
ecosystem. Our parking experts have developed a suite of offerings called ParkMobile Insights that
assists cities in balancing parking supply and demand not by adding additional parking spots or
reducing the number of cars but by digitizing the parking ecosystem. We have delivered Insights in over
40 European cities and have begun rolling out the service in the US in cities like Chattanooga, TN.

Our ParkMobile Insights program in Chattanooga has recently won several awards, including a 2023
Smart 50 Award from Smart Cities Connect and a Gold Stevie Award in the 21st Annual American
Business Awards. We have included a reference for Chattanooga in our References section.

How cities can benefit from Parking Data:

● Inclusivity: Inclusive city planning ensures that drivers with disabilities and elderly citizens have
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Understanding Parking Supply: Parking Inventory

Managing parking spaces can present challenges, but the Insights platform offers a comprehensive
solution by providing a full overview of the parking space inventory. This allows users to access
information such as the total number of available parking spaces, as well as the regulations and
limitations governing free and paid parking spaces. The platform has been devised to digitize parking
regulations, eliminating the need to handle paper-based parking rules and restrictions. Additionally,
special parking rules, including those for handicapped parking, have been incorporated to ensure
equitable access to parking spaces for all individuals.

To ensure the provision of accurate information, our platform excludes non-parking areas such as
driveways. Users can also review custom areas to ensure adherence to all parking rules. The platform
can be easily accessed via a web browser, allowing convenient access and the management of parking
space inventory from any location.

Understanding Parking Demand: Parking Occupancy

We understand that finding parking in a bustling city can be a challenge, especially without the right
data. ParkMobile Insights enables cities to easily identify high-demand parking areas and times,
eliminating the need for manual data collection. With just one click, administrators gain access to
valuable parking demand information and regular updates to assess the impact of any changes. This not
only saves time but also reduces the stress of making well-informed decisions to enhance the efficiency
of the parking program for staff and motorists.

It's important to note that ParkMobile Insights does not provide real-time occupancy information. Our
approach is based on historical data to ensure that policy decisions are rooted in a broader context
rather than short-term fluctuations. This helps provide a more accurate reflection of the typical parking
situation in the city.
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Balancing Parking Supply and Demand

Data around parking supply and demand is invaluable for city administrators in alleviating parking
congestion in high-demand areas. By identifying parking hotspots, administrators can more effectively
use the resources available to them (i.e. parking enforcement officers) to ensure policies are being
followed and high-demand parking areas are realizing their maximum potential.
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How Data is Collected and Mapped

To collect data and map the client’s parking ecosystem, we partner with fleet vehicles that collect
occupancy data via LIDAR scanners. Our fleet partnerships continuously collect data to allow us to
update the parking data regularly. This process is separated into two parts:

1. Map the Parking Inventory of the City: Rules, restrictions, and the number of parking areas are
collected. Data is collected using high-precision GPS and 4k-mounted cameras.

2. Install Parking Scanners on Existing Fleet Partnering Vehicles: The parking scanners are
equipped with a LIDAR (laser) measuring the distance to the side of the street at 50 times/sec.
This method provides us with digital “images” of occupied areas (short-distance) and free
spaces (long-distance) along the street. By mapping the signal into the parking inventory, we
can identify whether the free space is in a parking area (rather than an alleyway or driveway).
Once we have identified a free space in a parking area, the information is added to our
occupancy model.
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ParkMobile EV Charging Integration

The transportation landscape is transforming with the rise of electric vehicles (EVs), and the pivotal role
of EV charging infrastructure is becoming increasingly apparent for drivers and municipalities.
Projections indicate a staggering surge in the adoption of electric vehicles, with expectations
surpassing 30 million units on the roads by the year 2030. This surge in EV ownership necessitates a
corresponding expansion in charging infrastructure to meet the growing demand.

Cities are adapting to the shift towards electric mobility by strategically placing more charging stations
throughout their municipality or campus. This ensures convenient access for electric vehicle (EV) users.
Additionally, urban planning is integrating EV charging capabilities into parking spaces. This effectively
turns parking areas into charging hubs, accommodating the rising number of electric vehicles and
aligning with sustainability goals. This dual-purpose approach aims to foster a cleaner and greener
future for transportation. As the momentum towards electric mobility accelerates, the continued
development and enhancement of EV charging infrastructure will play a pivotal role in shaping the future
of urban mobility.

ParkMobile offers a seamless solution for drivers seeking to effortlessly locate, organize, and make
payments for parking and charging services, whether on-street or within off-street facilities, all through
a user-friendly in-app experience. The ParkMobile EV Charging feature streamlines the process with a
singular flow and interface, allowing users to quickly initiate, conclude, or extend charging sessions,
whether coupled with parking or as a standalone service. This ensures a straightforward and convenient
option for electric vehicle charging, requiring just one application and eliminating the need for any
adjustments in user behavior.

The user's journey begins with a quick registration process (if they are not already a ParkMobile user),
which they can complete through the ParkMobile app or website. Once registered, users can easily
access the charging station through various methods, including the ParkMobile app, IVR, SMS, and
website. The user selects a charging station based on their GPS location and can start, stop, and extend
charging and parking as needed.

Our parent company, EasyPark, has implemented this feature in over five countries, with over 32,000
charging stations and more than 100,000 monthly sessions. Although this solution has only recently
been introduced in North America, we will leverage our expertise from the European markets to ensure a
successful deployment.
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2. Provide any additional equipment offerings: Used, Parts,
Accessories, Service and Repair, Trade-Ins, may be included by
providing a pricing structure for each of these items.
ParkMobile does not provide any hardware, so additional equipment offerings do not apply to our
proposal.

3. Describe any equipment reconditioning and recertification offerings.
ParkMobile does not provide any hardware, so equipment reconditioning and recertification do not
apply to our proposal.
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Required Documents
1. Antitrust Certification Statement (Tex. Government Code §
2155.005)
We have attached a copy of our completed Antitrust Certification Statement (Tex. Government Code §
2155.005) form after this page.

©2024 ParkMobile, LLC. All rights reserved. Page 3 of 9





2. Implementation of House Bill 1295 Certificate of Interested Parties
(Form 1295)
We have completed the Implementation of House Bill 1295 Certificate of Interested Parties (Form 1295)
in the link provided in the RFP documents. Our submitted form is pending acknowledgment, and we can
provide the acknowledged form once it has been completed. Below, we have attached a screenshot of
the portal showing that our form has been submitted and is pending acknowledgment.
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3. Texas Government Code 2270 Verification Form
We have attached a copy of our completed Texas Government Code 2270 Verification Form after this
page.
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4. Any additional agreements supplier will require Participating
Agencies to sign
We have attached a copy of our standard terms after this page.
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Addenda Acknowledgement
We have received one (1) addendum and have attached a signed copy after this page.

©2024 ParkMobile, LLC. All rights reserved. Page 7 of 9



RFP #24-S835 Parking Meters, Software, Systems and Related Products and Services    Page 1 of 4 
Questions & Answers 

NOTICE TO OFFEROR 

Questions & Answers 

RFP # 24-S835  

Competitive Solicitation by Region 14 Education Service Center 

for 

Parking Meters, Software, Systems and Related Products and Services 

See Question and Answer Acknowledgement included on the last page. Offerors should include this 
acknowledgement as part of their response to this Parking Meters, Software, Systems and Related 
Products and Services RFP.  

The Answers to Questions received are issued as follows: 

1. There is a link to a zoom meeting in the RFP notice, but there is not a time listed for the
meeting. Can you provide that?
Answer: The submittal due date and time are listed on the cover sheet of the RFP- Thursday,
July 18, 2024, 2:00 CT.

2. Based on the extensive nature of this RFP and quantity of products involved, we would like to
respectfully request an extension of one or two weeks to the submission deadline, so that
Vendors can thoroughly review the final addendum before completing our proposals.  We
believe that it would be in OMNIA's best interests to provide this extension, as it would allow
them to receive the most thorough and thoughtful proposals from all vendors. Not only would
the extension allow the  OMNIA to make the most educated decision possible, it would also
assist in preparing for a smoother process, by ensuring that the vendors have ample time to
become familiar with all of the OMNIA's needs.  Thank you very much for your consideration.
Answer: The submittal due date will remain for Thursday, July 18, 2024, 2:00 CT.

3. What is plan for the current contracts OMNIA has in place (05-36, 05-49, and 05-81) that have
similar product offerings? Will these contracts be renewed at the end of their respective terms?
Answer: As stated on Page 4 of the RFP, the intent of the anticipated resulting contracts of this
solicitation is to generate more comprehensive parking solution contracts replacing the need
for later re-solicitations of other Region 14 ESC parking solutions including: Integrated Parking
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Management System; Parking Access Revenue Control System; Parking and Mobility 
Consulting; Parking Enforcement Software and Equipment; Parking Meters; Parking, 
Transportation, and Mobility Services; Self-Enforcing Parking Meters; and Smart Parking 
Displays. It is not currently anticipated that the current Region 14 ESC parking contracts will be 
renewed.  

4. Is the 3% administrative fee negotiable or is this a set rate?
Answer: This is the standard administrative fee rate but could be negotiated. Offerors should
submit any exceptions to the Administration Agreement as part of their response which will
be further reviewed and discussed during negotiations.

5. Please confirm that exceptions to the T&C can be proposed - Appendix B: please confirm which
exhibits are required in the proposal and which review only for post award.
Answer: Offerors may take exception to any of the terms and conditions in Appendix B and
must submit the proposed changes with the Offeror’s response. At the time of submission,
Offerors submit a response to Exhibit A. If Offeror’s are able to response to Exhibit F and/or
Exhibit G, they should be included as part of their response. Exhibits B is to be signed by
Offeror’s anticipated to receive an award prior to award. If Offeror’s have any exceptions to
Exhibit B –Administration Agreement, they should be submitted as part of the Offeror’s
response.

6. Under Section 3.3 M of the OMNIA Partners Exhibits, please provide further information
regarding the minimum contract sales. Will the vendor be required to pay an admin fee for the
minimum contract sales amount if that amount is not met?
Answer: Further information regarding contract sales is defined in Section 12 of the OMNIA
Partners Administrative Agreement (Exhibit B). Offerors may choose to guarantee $0
minimum Contract Sales. For Offerors who  guarantee minimum Contract Sales, the
Administrative Fee shall be calculated based on the greater of the actual Contract Sales and
the Guaranteed Contract Sales.

7. Should we respond to the questions mentioned in Section V. Evaluation, if Yes, should we list
our response in Section III?
Answer: As indicated in Section III. Instructions to Suppliers, item 2. Required Proposal
Format, items related to the pricing should be included in Section 1 (such as Offeror’s
response to A. Availability of Products and Pricing indicated in Section V. Evaluation); ability to
perform, including response to the national program should be included in Section 3 (such as
Offeror’s response to B. Ability to Perform in Section V. Evaluation); references and
experiences should be included as part of Section 4 (such as Offeror’s response to C.
References and Experiences in Section V. Evaluation); value added products and services
should be included as part of Section 5 (such as Offeror’s response to D. Value Added
Products/Services). See Section III. Instructions to Suppliers and V. Evaluation and for full
details.

8. Since we are not providing PARCS or services, is that ok if we don’t respond to those questions?
Answer: Offeror’s do not need to provide all suggested items listed. Any questions that do not
apply to what the Offeror can provide should be answered as not applicable. Offerors should
respond with their complete product and service offering/a balance of line for Parking Related
Products, Systems and Services.
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9. Are vendors expected to handle all of the aspects in a specific category? For example, in
"Products", would a vendor need to provide all aspects mentioned? Or would a vendor be able
to mention only what applies to their business and touch on specific aspects in multiple
categories?
Answer: Offeror’s do not need to provide all the aspects in a specific category. Offerors should
respond with what applies to their business and provide a complete product and service
offering/a balance of line for Parking Related Products, Systems and Services.

10. Please provide clarification on the section and file structure. Is the proposal to be submitted as
six unique files named as Section 1, Section 2, etc.?
Answer: Under Section III. Instructions to Suppliers, 2. Required Proposal Format, it states:
Separate files should be used to separate the proposal into sections, as identified below.

Sections:
Section 1 – Signature Form
Section 2 – Pricing
Section 3 – Ability to Perform, including response to the national program (Appendix B)
Section 4 – References and Experience
Section 5 – Value Added Products and Services
Section 6 – Required Documents

11. Who will be the Merchant of Record?
Answer: The Company name listed on the VI. Signature Form.

12. Is there a current list of clients Region 14 ESC and OMNIA Partners serve?
Answer: Region 14 ESC schools encompasses 42 school districts located in 13 counties in Texas
and services are further delivered to seven institutions for higher learning including 3
universities, 3 colleges, and 1 technical college. OMNIA Partners is the largest and most
experienced purchasing organization for public sector procurement. Resulting awarded
contracts are made available to public agencies nationally, including state and local
governmental entities, public and private primary, secondary and higher education entities,
non-profit entities, and agencies for the public benefit.

13. For any vendor that is selected as part of this RFP process, if a pre-existing vendor’s client
becomes a member of the Region 14 ESC. Would it be required that the vendor begin to pay
Region 14 ESC an administrative fee from the date that the vendor’s client becomes a member
of Region 14 ESC or would that only be required when there is a new contract with the vendor’s
client?
Answer: The Administrative Fee is based on a public agency using the resulting Master
Agreement(s). If there is pre-existing business but they are not using the new Master
Agreement, then the administrative fee related to the resulting Master Agreement would not
be applicable.
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Exhibit F 
Federal Funds Certifications 

FEDERAL CERTIFICATIONS 
ADDENDUM FOR AGREEMENT FUNDED BY U.S. FEDERAL GRANT 

TO WHOM IT MAY CONCERN: 

Participating Agencies may elect to use federal funds to purchase under the Master Agreement. This form should be 
completed and returned. 

DEFINITIONS 
Contract means a legal instrument by which a non–Federal entity purchases property or services needed to carry out the project 
or program under a Federal award. The term as used in this part does not include a legal instrument, even if the non–Federal 
entity considers it a contract, when the substance of the transaction meets the definition of a Federal award or subaward 

Contractor means an entity that receives a contract as defined in Contract. 

Cooperative agreement means a legal instrument of financial assistance between a Federal awarding agency or pass-through 
entity and a non–Federal entity that, consistent with 31 U.S.C. 6302–6305: 

(a) Is used to enter into a relationship the principal purpose of which is to transfer anything of value from the Federal
awarding agency or pass-through entity to the non–Federal entity to carry out a public purpose authorized by a law of
the United States (see 31 U.S.C. 6101(3)); and not to acquire property or services for the Federal government or
pass-through entity's direct benefit or use;
(b) Is distinguished from a grant in that it provides for substantial involvement between the Federal awarding agency
or pass-through entity and the non–Federal entity in carrying out the activity contemplated by the Federal award.
(c) The term does not include:

(1) A cooperative research and development agreement as defined in 15 U.S.C. 3710a; or
(2) An agreement that provides only:

(i) Direct United States Government cash assistance to an individual;
(ii) A subsidy;
(iii) A loan;
(iv) A loan guarantee; or
(v) Insurance.

Federal awarding agency means the Federal agency that provides a Federal award directly to a non–Federal entity 

Federal award has the meaning, depending on the context, in either paragraph (a) or (b) of this section: 
(a)(1) The Federal financial assistance that a non–Federal entity receives directly from a Federal awarding agency or 
indirectly from a pass-through entity, as described in § 200.101 Applicability; or 

(2) The cost-reimbursement contract under the Federal Acquisition Regulations that a non–Federal entity
receives directly from a Federal awarding agency or indirectly from a pass-through entity, as described in §
200.101 Applicability.

(b) The instrument setting forth the terms and conditions. The instrument is the grant agreement, cooperative
agreement, other agreement for assistance covered in paragraph (b) of § 200.40 Federal financial assistance, or the
cost-reimbursement contract awarded under the Federal Acquisition Regulations.
(c) Federal award does not include other contracts that a Federal agency uses to buy goods or services from a
contractor or a contract to operate Federal government owned, contractor operated facilities (GOCOs).
(d) See also definitions of Federal financial assistance, grant agreement, and cooperative agreement.
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Non–Federal entity means a state, local government, Indian tribe, institution of higher education (IHE), or nonprofit organization 
that carries out a Federal award as a recipient or subrecipient. 

Nonprofit organization means any corporation, trust, association, cooperative, or other organization, not including IHEs, that: 
(a) Is operated primarily for scientific, educational, service, charitable, or similar purposes in the public interest;
(b) Is not organized primarily for profit; and
(c) Uses net proceeds to maintain, improve, or expand the operations of the organization.

Obligations means, when used in connection with a non–Federal entity's utilization of funds under a Federal award, orders 
placed for property and services, contracts and subawards made, and similar transactions during a given period that require 
payment by the non–Federal entity during the same or a future period. 

Pass-through entity means a non–Federal entity that provides a subaward to a subrecipient to carry out part of a Federal 
program. 

Recipient means a non–Federal entity that receives a Federal award directly from a Federal awarding agency to carry out an 
activity under a Federal program. The term recipient does not include subrecipients. 

Simplified acquisition threshold means the dollar amount below which a non–Federal entity may purchase property or 
services using small purchase methods. Non–Federal entities adopt small purchase procedures in order to expedite the 
purchase of items costing less than the simplified acquisition threshold. The simplified acquisition threshold is set by the Federal 
Acquisition Regulation at 48 CFR Subpart 2.1 (Definitions) and in accordance with 41 U.S.C. 1908. As of the publication of this 
part, the simplified acquisition threshold is $250,000, but this threshold is periodically adjusted for inflation. (Also see definition 
of § 200.67 Micro-purchase.) 

Subaward means an award provided by a pass-through entity to a subrecipient for the subrecipient to carry out part of a Federal 
award received by the pass-through entity. It does not include payments to a contractor or payments to an individual that is a 
beneficiary of a Federal program. A subaward may be provided through any form of legal agreement, including an agreement 
that the pass-through entity considers a contract. 

Subrecipient means a non–Federal entity that receives a subaward from a pass-through entity to carry out part of a Federal 
program; but does not include an individual that is a beneficiary of such program. A subrecipient may also be a recipient of other 
Federal awards directly from a Federal awarding agency. 

Termination means the ending of a Federal award, in whole or in part at any time prior to the planned end of period of 
performance. 

The following provisions may be required and apply when Participating Agency expends federal funds for any purchase resulting 
from this procurement process. Per FAR 52.204-24 and FAR 52.204-25, solicitations and resultant contracts shall contain the 
following provisions. 

52.204-24 Representation Regarding Certain Telecommunications and Video Surveillance Services or Equipment (Oct 
2020) 

The Offeror shall not complete the representation at paragraph (d)(1) of this provision if the Offeror has represented that it "does 
not provide covered telecommunications equipment or services as a part of its offered products or services to the Government in 
the performance of any contract, subcontract, or other contractual instrument" in paragraph (c)(1) in the provision at 52.204-26, 
Covered Telecommunications Equipment or Services—Representation, or in paragraph (v)(2)(i) of the provision at 52.212-3, 
Offeror Representations and Certifications-Commercial Items. The Offeror shall not complete the representation in paragraph 
(d)(2) of this provision if the Offeror has represented that it "does not use covered telecommunications equipment or services, or 
any equipment, system, or service that uses covered telecommunications equipment or services" in paragraph (c)(2) of the 
provision at 52.204-26, or in paragraph (v)(2)(ii) of the provision at 52.212-3. 

(a) Definitions. As used in this provision—
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 Backhaul, covered telecommunications equipment or services, critical technology, interconnection arrangements, 
reasonable inquiry, roaming, and substantial or essential component have the meanings provided in the clause 52.204-25, 
Prohibition on Contracting for Certain Telecommunications and Video Surveillance Services or Equipment. 

(b) Prohibition.
(1) Section 889(a)(1)(A) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-232)

prohibits the head of an executive agency on or after August 13, 2019, from procuring or obtaining, or extending or renewing a 
contract to procure or obtain, any equipment, system, or service that uses covered telecommunications equipment or services as 
a substantial or essential component of any system, or as critical technology as part of any system. Nothing in the prohibition shall 
be construed to— 

(i) Prohibit the head of an executive agency from procuring with an entity to provide a service that connects to the
facilities of a third-party, such as backhaul, roaming, or interconnection arrangements; or 

(ii) Cover telecommunications equipment that cannot route or redirect user data traffic or cannot permit visibility into
any user data or packets that such equipment transmits or otherwise handles. 

(2) Section 889(a)(1)(B) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-
232) prohibits the head of an executive agency on or after August 13, 2020, from entering into a contract or extending or renewing
a contract with an entity that uses any equipment, system, or service that uses covered telecommunications equipment or services
as a substantial or essential component of any system, or as critical technology as part of any system. This prohibition applies to
the use of covered telecommunications equipment or services, regardless of whether that use is in performance of work under a
Federal contract. Nothing in the prohibition shall be construed to—

(i) Prohibit the head of an executive agency from procuring with an entity to provide a service that connects to the
facilities of a third-party, such as backhaul, roaming, or interconnection arrangements; or 

(ii) Cover telecommunications equipment that cannot route or redirect user data traffic or cannot permit visibility into
any user data or packets that such equipment transmits or otherwise handles.

(c) Procedures. The Offeror shall review the list of excluded parties in the System for Award Management (SAM)
(https://www.sam.gov) for entities excluded from receiving federal awards for "covered telecommunications equipment or services".

(d) Representation. The Offeror represents that—
(1) It □ will, □ will not provide covered telecommunications equipment or services to the Government in the performance 

of any contract, subcontract or other contractual instrument resulting from this solicitation. The Offeror shall provide the additional 
disclosure information required at paragraph (e)(1) of this section if the Offeror responds "will" in paragraph (d)(1) of this section; 
and 

(2) After conducting a reasonable inquiry, for purposes of this representation, the Offeror represents that—
It □ does, □ does not use covered telecommunications equipment or services, or use any equipment, system, or service

that uses covered telecommunications equipment or services. The Offeror shall provide the additional disclosure information 
required at paragraph (e)(2) of this section if the Offeror responds "does" in paragraph (d)(2) of this section. 

(e) Disclosures.
(1) Disclosure for the representation in paragraph (d)(1) of this provision. If the Offeror has responded "will" in the representation

in paragraph (d)(1) of this provision, the Offeror shall provide the following information as part of the offer. 
(i) For covered equipment—

(A) The entity that produced the covered telecommunications equipment (include entity name, unique entity
identifier, CAGE code, and whether the entity was the original equipment manufacturer (OEM) or a distributor, if known); 

(B) A description of all covered telecommunications equipment offered (include brand; model number, such as
OEM number, manufacturer part number, or wholesaler number; and item description, as applicable); and 

(C) Explanation of the proposed use of covered telecommunications equipment and any factors relevant to
determining if such use would be permissible under the prohibition in paragraph (b)(1) of this provision. 

(ii) For covered services—
(A) If the service is related to item maintenance: A description of all covered telecommunications services offered

(include on the item being maintained: Brand; model number, such as OEM number, manufacturer part number, or wholesaler 
number; and item description, as applicable); or 

(B) If not associated with maintenance, the Product Service Code (PSC) of the service being provided; and
explanation of the proposed use of covered telecommunications services and any factors relevant to determining if such use would 
be permissible under the prohibition in paragraph (b)(1) of this provision. 

X

X
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(2) Disclosure for the representation in paragraph (d)(2) of this provision. If the Offeror has responded "does" in the
representation in paragraph (d)(2) of this provision, the Offeror shall provide the following information as part of the offer: 

(i) For covered equipment—
(A) The entity that produced the covered telecommunications equipment (include entity name, unique entity

identifier, CAGE code, and whether the entity was the OEM or a distributor, if known); 
(B) A description of all covered telecommunications equipment offered (include brand; model number, such as

OEM number, manufacturer part number, or wholesaler number; and item description, as applicable); and 
(C) Explanation of the proposed use of covered telecommunications equipment and any factors relevant to

determining if such use would be permissible under the prohibition in paragraph (b)(2) of this provision. 
(ii) For covered services—

(A) If the service is related to item maintenance: A description of all covered telecommunications services offered
(include on the item being maintained: Brand; model number, such as OEM number, manufacturer part number, or wholesaler 
number; and item description, as applicable); or 

(B) If not associated with maintenance, the PSC of the service being provided; and explanation of the proposed
use of covered telecommunications services and any factors relevant to determining if such use would be permissible under the 
prohibition in paragraph (b)(2) of this provision. 

52.204-25 Prohibition on Contracting for Certain Telecommunications and Video Surveillance Services or Equipment 
(Aug 2020). 

(a) Definitions. As used in this clause—
Backhaul means intermediate links between the core network, or backbone network, and the small subnetworks at the edge 

of the network (e.g., connecting cell phones/towers to the core telephone network). Backhaul can be wireless (e.g., microwave) or 
wired (e.g., fiber optic, coaxial cable, Ethernet). 

 Covered foreign country means The People’s Republic of China. 
 Covered telecommunications equipment or services means– 

(1) Telecommunications equipment produced by Huawei Technologies Company or ZTE Corporation (or any subsidiary
or affiliate of such entities); 

(2) For the purpose of public safety, security of Government facilities, physical security surveillance of critical
infrastructure, and other national security purposes, video surveillance and telecommunications equipment produced by Hytera 
Communications Corporation, Hangzhou Hikvision Digital Technology Company, or Dahua Technology Company (or any 
subsidiary or affiliate of such entities); 

(3) Telecommunications or video surveillance services provided by such entities or using such equipment; or
(4) Telecommunications or video surveillance equipment or services produced or provided by an entity that the Secretary

of Defense, in consultation with the Director of National Intelligence or the Director of the Federal Bureau of Investigation, 
reasonably believes to be an entity owned or controlled by, or otherwise connected to, the government of a covered foreign country. 

 Critical technology means– 
(1) Defense articles or defense services included on the United States Munitions List set forth in the International Traffic

in Arms Regulations under subchapter M of chapter I of title 22, Code of Federal Regulations; 
(2) Items included on the Commerce Control List set forth in Supplement No. 1 to part 774 of the Export Administration

Regulations under subchapter C of chapter VII of title 15, Code of Federal Regulations, and controlled- 
(i) Pursuant to multilateral regimes, including for reasons relating to national security, chemical and biological

weapons proliferation, nuclear nonproliferation, or missile technology; or 
(ii) For reasons relating to regional stability or surreptitious listening;

(3) Specially designed and prepared nuclear equipment, parts and components, materials, software, and technology
covered by part 810 of title 10, Code of Federal Regulations (relating to assistance to foreign atomic energy activities); 

(4) Nuclear facilities, equipment, and material covered by part 110 of title 10, Code of Federal Regulations (relating to
export and import of nuclear equipment and material); 

(5) Select agents and toxins covered by part 331 of title 7, Code of Federal Regulations, part 121 of title 9 of such Code,
or part 73 of title 42 of such Code; or 

(6) Emerging and foundational technologies controlled pursuant to section 1758 of the Export Control Reform Act of
2018 (50 U.S.C. 4817). 
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 Interconnection arrangements means arrangements governing the physical connection of two or more networks to allow 
the use of another's network to hand off traffic where it is ultimately delivered (e.g., connection of a customer of telephone provider 
A to a customer of telephone company B) or sharing data and other information resources. 

 Reasonable inquiry means an inquiry designed to uncover any information in the entity's possession about the identity of 
the producer or provider of covered telecommunications equipment or services used by the entity that excludes the need to include 
an internal or third-party audit. 

 Roaming means cellular communications services (e.g., voice, video, data) received from a visited network when unable to 
connect to the facilities of the home network either because signal coverage is too weak or because traffic is too high. 

 Substantial or essential component means any component necessary for the proper function or performance of a piece of 
equipment, system, or service. 

(b) Prohibition.
(1) Section 889(a)(1)(A) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-232)

prohibits the head of an executive agency on or after August 13, 2019, from procuring or obtaining, or extending or renewing a 
contract to procure or obtain, any equipment, system, or service that uses covered telecommunications equipment or services as 
a substantial or essential component of any system, or as critical technology as part of any system. The Contractor is prohibited 
from providing to the Government any equipment, system, or service that uses covered telecommunications equipment or services 
as a substantial or essential component of any system, or as critical technology as part of any system, unless an exception at 
paragraph (c) of this clause applies or the covered telecommunication equipment or services are covered by a waiver described 
in FAR 4.2104. 

(2) Section 889(a)(1)(B) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-
232) prohibits the head of an executive agency on or after August 13, 2020, from entering into a contract, or extending or renewing
a contract, with an entity that uses any equipment, system, or service that uses covered telecommunications equipment or services 
as a substantial or essential component of any system, or as critical technology as part of any system, unless an exception at
paragraph (c) of this clause applies or the covered telecommunication equipment or services are covered by a waiver described
in FAR 4.2104. This prohibition applies to the use of covered telecommunications equipment or services, regardless of whether
that use is in performance of work under a Federal contract.

(c) Exceptions. This clause does not prohibit contractors from providing—
(1) A service that connects to the facilities of a third-party, such as backhaul, roaming, or interconnection arrangements;

or 
(2) Telecommunications equipment that cannot route or redirect user data traffic or permit visibility into any user data or

packets that such equipment transmits or otherwise handles. 

(d) Reporting requirement.
(1) In the event the Contractor identifies covered telecommunications equipment or services used as a substantial or essential

component of any system, or as critical technology as part of any system, during contract performance, or the Contractor is notified 
of such by a subcontractor at any tier or by any other source, the Contractor shall report the information in paragraph (d)(2) of this 
clause to the Contracting Officer, unless elsewhere in this contract are established procedures for reporting the information; in the 
case of the Department of Defense, the Contractor shall report to the website at https://dibnet.dod.mil. For indefinite delivery 
contracts, the Contractor shall report to the Contracting Officer for the indefinite delivery contract and the Contracting Officer(s) for 
any affected order or, in the case of the Department of Defense, identify both the indefinite delivery contract and any affected 
orders in the report provided at https://dibnet.dod.mil. 

(2) The Contractor shall report the following information pursuant to paragraph (d)(1) of this clause
(i) Within one business day from the date of such identification or notification: the contract number; the order

number(s), if applicable; supplier name; supplier unique entity identifier (if known); supplier Commercial and Government Entity 
(CAGE) code (if known); brand; model number (original equipment manufacturer number, manufacturer part number, or wholesaler 
number); item description; and any readily available information about mitigation actions undertaken or recommended. 

(ii) Within 10 business days of submitting the information in paragraph (d)(2)(i) of this clause: any further available
information about mitigation actions undertaken or recommended. In addition, the Contractor shall describe the efforts it undertook 
to prevent use or submission of covered telecommunications equipment or services, and any additional efforts that will be 
incorporated to prevent future use or submission of covered telecommunications equipment or services. 
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FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL CONDITIONS 

Awarded Supplier(s) (also referred to as Contractors) may need to respond to events and losses where 
products and services are needed for the immediate and initial response to emergency situations such as, 
but not limited to, water damage, fire damage, vandalism cleanup, biohazard cleanup, sewage 
decontamination, deodorization, and/or wind damage during a disaster or emergency situation. By 
submitting a proposal, the Supplier is accepted these FEMA and Additional Federal Funding Special 
Conditions required by the Federal Emergency Management Agency (FEMA) and other federal entities.  

“Contract” in the below pages under FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL 
CONDITIONS is also referred to and defined as the “Master Agreement”. 

“Contractor” in the below pages under FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL 
CONDITIONS is also referred to and defined as “Supplier” or “Awarded Supplier”. 

Conflicts of Interest 
No employee, officer, or agent may participate in the selection, award, or administration of a contract 
supported by a FEMA award if he or she has a real or apparent conflict of interest. Such a conflict would 
arise when the employee, officer, or agent, any member of his or her immediate family, his or her partner, 
or an organization which employs or is about to employ any of these parties, has a financial or other interest 
in or a tangible personal benefit from a firm considered for award. 2 C.F.R. § 200.318(c)(1); See also 
Standard Form 424D, ¶ 7; Standard Form 424B, ¶ 3. i. FEMA considers a “financial interest” to be the 
potential for gain or loss to the employee, officer, or agent, any member of his or her immediate family, his 
or her partner, or an organization which employs or is about to employ any of these parties as a result of 
the particular procurement. The prohibited financial interest may arise from ownership of certain financial 
instruments or investments such as stock, bonds, or real estate, or from a salary, indebtedness, job offer, 
or similar interest that might be affected by the particular procurement. ii. FEMA considers an “apparent” 
conflict of interest to exist where an actual conflict does not exist, but where a reasonable person with 
knowledge of the relevant facts would question the impartiality of the employee, officer, or agent 
participating in the procurement. c. Gifts. The officers, employees, and agents of the Participating Public 
Agency nor the Participating Public Agency (“NFE”) must neither solicit nor accept gratuities, favors, or 
anything of monetary value from contractors or parties to subcontracts. However, NFE’s may set standards 
for situations in which the financial interest is de minimus, not substantial, or the gift is an unsolicited item 
of nominal value. 2 C.F.R. § 200.318(c)(1). d. Violations. The NFE’s written standards of conduct must 
provide for disciplinary actions to be applied for violations of such standards by officers, employees, or 
agents of the NFE. 2 C.F.R. § 200.318(c)(1). For example, the penalty for a NFE’s employee may be 
dismissal, and the penalty for a contractor might be the termination of the contract. 

Contractor Integrity 
A contractor must have a satisfactory record of integrity and business ethics. Contractors that are debarred 
or suspended, as described in and subject to the debarment and suspension regulations implementing 
Executive Order 12549, Debarment and Suspension (1986) and Executive Order 12689, Debarment and 
Suspension (1989) at 2 C.F.R. Part 180 and the Department of Homeland Security’s regulations at 2 C.F.R. 
Part 3000 (Non-procurement Debarment and Suspension), must be rejected and cannot receive contract 
awards at any level. 

Notice of Legal Matters Affecting the Federal Government  
In the event FTA or DOT funding is used by Participating Public Agency, Contractor agrees to: 

1) The Contractor agrees that if a current or prospective legal matter that may affect the Federal
Government emerges, the Contractor shall promptly notify the Participating Public Agency of the
legal matter in accordance with 2 C.F.R. §§ 180.220 and 1200.220.
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2) The types of legal matters that require notification include, but are not limited to, a major dispute,
breach, default, litigation, or naming the Federal Government as a party to litigation or a legal
disagreement in any forum for any reason.

3) The Contractor further agrees to include the above clause in each subcontract, at every tier,
financed in whole or in part with Federal assistance provided by the FTA.

Public Policy 
A contractor must comply with the public policies of the Federal Government and state, local government, 
or tribal government. This includes, among other things, past and current compliance with the:  
a. Equal opportunity and nondiscrimination laws
b. Five affirmative steps described at 2 C.F.R. § 200.321(b) for all subcontracting under contracts supported
by FEMA financial assistance; and FEMA Procurement Guidance June 21, 2016 Page IV- 7
c. Applicable prevailing wage laws, regulations, and executive orders

Affirmative Steps 
For any subcontracting opportunities, Contractor must take the following Affirmative steps: 

1. Placing qualified small and minority businesses and women's business enterprises on solicitation
lists;

2. Assuring that small and minority businesses, and women's business enterprises are solicited
whenever they are potential sources;

3. Dividing total requirements, when economically feasible, into smaller tasks or quantities to permit
maximum participation by small and minority businesses, and women's business enterprises;

4. Establishing delivery schedules, where the requirement permits, which encourage participation by
small and minority businesses, and women's business enterprises; and

5. Using the services and assistance, as appropriate, of such organizations as the Small Business
Administration and the Minority Business Development Agency of the Department of Commerce.

Prevailing Wage Requirements 
When applicable, the awarded Contractor (s) and any and all subcontractor(s) agree to comply with all laws 
regarding prevailing wage rates including the Davis-Bacon Act, applicable to this solicitation and/or 
Participating Public Agencies.  The Participating Public Agency shall notify the Contractor of the applicable 
pricing/prevailing wage rates and must apply any local wage rates requested. The Contractor and any 
subcontractor(s) shall comply with the prevailing wage rates set by the Participating Public Agency.  

Federal Requirements 
If products and services are issued in response to an emergency or disaster recovery the items below, 
located in this FEMA Special Conditions section of the Federal Funds Certifications, are activated and 
required when federal funding may be utilized. 

2 C.F.R. § 200.326 and 2 C.F.R. Part 200, Appendix II, Required Contract Clauses 
1. CONTRACT REMEDIES

Contracts for more than the federal simplified acquisition threshold (SAT), the dollar amount below
which an NFE may purchase property or services using small purchase methods, currently set at
$250,000 for procurements made on or after June 20, 2018,4 must address administrative,
contractual, or legal remedies in instances where contractors violate or breach contract terms and
must provide for sanctions and penalties as appropriate.
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1.1 Applicability 
This contract provision is required for contracts over the SAT, currently set at $250,000 for 
procurements made on or after June 20, 2018. Although not required for contracts at or below the 
SAT, FEMA suggests including a remedies provision.  

1.2 Additional Considerations 
For FEMA’s Assistance to Firefighters Grant (AFG) Program, recipients must include a penalty 
clause in all contracts for any AFG-funded vehicle, regardless of dollar amount. In that situation, 
the contract must include a clause addressing that non-delivery by the contract’s specified date or 
other vendor nonperformance will require a penalty of no less than $100 per day until such time 
that the vehicle, compliant with the terms of the contract, has been accepted by the recipient. This 
penalty clause should, however, account for force majeure or acts of God. AFG recipients should 
refer to the applicable year’s Notice of Funding Opportunity (NOFO) for additional information, 
which can be accessed at FEMA.gov. 

2. TERMINATION FOR CAUSE AND CONVENIENCE

a. Standard. All contracts in excess of $10,000 must address termination for cause and for
convenience by the non-Federal entity, including the manner by which it will be effected
and the basis for settlement. See 2 C.F.R. Part 200, Appendix II(B).

b. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs. 

3. EQUAL EMPLOYMENT OPPORTUNITY

When applicable:

a. Standard. Except as otherwise provided under 41 C.F.R. Part 60, all contracts that meet
the definition of “federally assisted construction contract” in 41 C.F.R.
§ 60-1.3 must include the equal opportunity clause provided under 41 C.F.R. § 60- 1.4(b),
in accordance with Executive Order 11246, Equal Employment Opportunity (30 Fed. Reg.
12319, 12935, 3 C.F.R. Part, 1964-1965 Comp., p.
339), as amended by Executive Order 11375, Amending Executive Order 11246 Relating
to Equal Employment Opportunity, and implementing regulations at 41
C.F.R. Part 60 (Office of Federal Contract Compliance Programs, Equal Employment
Opportunity, Department of Labor). See 2 C.F.R. Part 200, Appendix II(C).

b. Key Definitions.

i. Federally Assisted Construction Contract. The regulation at 41 C.F.R. § 60-
1.3 defines a “federally assisted construction contract” as any agreement or
modification thereof between any applicant and a person for construction work which
is paid for in whole or in part with funds obtained from the Government or borrowed
on the credit of the Government pursuant to any Federal program involving a grant,
contract, loan, insurance, or guarantee, or undertaken pursuant to any Federal
program involving such grant, contract, loan, insurance, or guarantee, or any
application or modification thereof approved by the Government for a grant, contract,
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loan, insurance, or guarantee under which the applicant itself participates in the 
construction work. 

ii. Construction Work. The regulation at 41 C.F.R. § 60-1.3 defines “construction work”
as the construction, rehabilitation, alteration, conversion, extension, demolition or
repair of buildings, highways, or other changes or improvements to real property,
including facilities providing utility services. The term also includes the supervision,
inspection, and other onsite functions incidental to the actual construction.

c. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs. 

d. Required Language. The regulation at 41 C.F.R. Part 60-1.4(b) requires the insertion of
the following contract clause.

During the performance of this contract, the contractor agrees as follows:

(1) The contractor will not discriminate against any employee or applicant for
employment because of race, color, religion, sex, sexual orientation, gender identity, or
national origin. The contractor will take affirmative action to ensure that applicants are
employed, and that employees are treated during employment without regard to their
race, color, religion, sex, sexual orientation, gender identity, or national origin. Such
action shall include, but not be limited to the following:

Employment, upgrading, demotion, or transfer; recruitment or recruitment advertising; 
layoff or termination; rates of pay or other forms of compensation; and selection for 
training, including apprenticeship. The contractor agrees to post in conspicuous places, 
available to employees and applicants for employment, notices to be provided setting 
forth the provisions of this nondiscrimination clause. 

(2) The contractor will, in all solicitations or advertisements for employees placed by or
on behalf of the contractor, state that all qualified applicants will receive consideration
for employment without regard to race, color, religion, sex, sexual orientation, gender
identity, or national origin.

(3) The contractor will not discharge or in any other manner discriminate against any
employee or applicant for employment because such employee or applicant has inquired
about, discussed, or disclosed the compensation of the employee or applicant or another
employee or applicant. This provision shall not apply to instances in which an employee
who has access to the compensation information of other employees or applicants as a
part of such employee's essential job functions discloses the compensation of such other
employees or applicants to individuals who do not otherwise have access to such
information, unless such disclosure is in response to a formal complaint or charge, in
furtherance of an investigation, proceeding, hearing, or action, including an investigation
conducted by the employer, or is consistent with the contractor's legal duty to furnish
information.

(4) The contractor will send to each labor union or representative of workers with which
he has a collective bargaining agreement or other contract or understanding, a notice to
be provided advising the said labor union or workers' representatives of the contractor's
commitments under this section and shall post copies of the notice in conspicuous
places available to employees and applicants for employment.

(5) The contractor will comply with all provisions of Executive Order 11246 of September
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24, 1965, and of the rules, regulations, and relevant orders of the Secretary of Labor. 

(6) The contractor will furnish all information and reports required by Executive Order
11246 of September 24, 1965, and by rules, regulations, and orders of the Secretary of
Labor, or pursuant thereto, and will permit access to his books, records, and accounts by
the administering agency and the Secretary of Labor for purposes of investigation to
ascertain compliance with such rules, regulations, and orders.

(7) In the event of the contractor's noncompliance with the nondiscrimination clauses of
this contract or with any of the said rules, regulations, or orders, this contract may be
canceled, terminated, or suspended in whole or in part and the contractor may be
declared ineligible for further Government contracts or federally assisted construction
contracts in accordance with procedures authorized in Executive Order 11246 of
September 24, 1965, and such other sanctions may be imposed and remedies invoked
as provided in Executive Order 11246 of September 24, 1965, or by rule, regulation, or
order of the Secretary of Labor, or as otherwise provided by law.

(8) The contractor will include the portion of the sentence immediately preceding
paragraph (1) and the provisions of paragraphs (1) through (8) in every subcontract or
purchase order unless exempted by rules, regulations, or orders of the Secretary of
Labor issued pursuant to section 204 of Executive Order 11246 of September 24, 1965,
so that such provisions will be binding upon each subcontractor or vendor. The
contractor will take such action with respect to any subcontract or purchase order as the
administering agency may direct as a means of enforcing such provisions, including
sanctions for noncompliance:

Provided, however, that in the event a contractor becomes involved in, or is threatened 
with, litigation with a subcontractor or vendor as a result of such direction by the 
administering agency, the contractor may request the United States to enter into such 
litigation to protect the interests of the United States. 

The applicant further agrees that it will be bound by the above equal opportunity clause 
with respect to its own employment practices when it participates in federally assisted 
construction work: Provided, That if the applicant so participating is a State or local 
government, the above equal opportunity clause is not applicable to any agency, 
instrumentality or subdivision of such government which does not participate in work on 
or under the contract. 

The applicant agrees that it will assist and cooperate actively with the administering 
agency and the Secretary of Labor in obtaining the compliance of contractors and 
subcontractors with the equal opportunity clause and the rules, regulations, and relevant 
orders of the Secretary of Labor, that it will furnish the administering agency and the 
Secretary of Labor such information as they may require for the supervision of such 
compliance, and that it will otherwise assist the administering agency in the discharge of 
the agency's primary responsibility for securing compliance. 

The applicant further agrees that it will refrain from entering into any contract or contract 
modification subject to Executive Order 11246 of September 24, 1965, with a contractor 
debarred from, or who has not demonstrated eligibility for, Government contracts and 
federally assisted construction contracts pursuant to the Executive Order and will carry 
out such sanctions and penalties for violation of the equal opportunity clause as may be 
imposed upon contractors and subcontractors by the administering agency or the 
Secretary of Labor pursuant to Part II, Subpart D of the Executive Order. In addition, the 
applicant agrees that if it fails or refuses to comply with these undertakings, the 
administering agency may take any or all of the following actions: Cancel, terminate, or 
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suspend in whole or in part this grant (contract, loan, insurance, guarantee); refrain from 
extending any further assistance to the applicant under the program with respect to 
which the failure or refund occurred until satisfactory assurance of future compliance has 
been received from such applicant; and refer the case to the Department of Justice for 
appropriate legal proceedings. 

4. DAVIS-BACON ACT

a. Standard. All prime construction contracts in excess of $2,000 awarded by non- Federal
entities must include a provision for compliance with the Davis-Bacon Act (40 U.S.C. §§ 3141-
3144 and 3146-3148) as supplemented by Department of Labor regulations at 29 C.F.R. Part
5 (Labor Standards Provisions Applicable to Contracts Covering Federally Financed and
Assisted Construction). See 2 C.F.R. Part 200, Appendix II(D). In accordance with the statute,
contractors must be required to pay wages to laborers and mechanics at a rate not less than
the prevailing wages specified in a wage determination made by the Secretary of Labor. In
addition, contractors must be required to pay wages not less than once a week.

b. Applicability. The Davis-Bacon Act applies to the Emergency Management Preparedness
Grant Program, Homeland Security Grant Program, Nonprofit Security Grant Program, Tribal
Homeland Security Grant Program, Port Security Grant Program, and Transit Security Grant
Program.

c. Requirements. If applicable, the non-federal entity must do the following:

i. The non-Federal entity must place a copy of the current prevailing wage
determination issued by the Department of Labor in each solicitation. The decision
to award a contract or subcontract must be conditioned upon the acceptance of
the wage determination. The non-Federal entity must report all suspected or
reported violations to the Federal awarding agency.

ii. Additionally, pursuant 2 C.F.R. Part 200, Appendix II(D), contracts subject to the
Davis-Bacon Act, must also include a provision for compliance  with the Copeland
“Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department of Labor
regulations at 29 C.F.R. Part 3 (Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the
United States). The Copeland Anti- Kickback Act provides that each contractor or
subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any
part of the compensation to which he or she is otherwise entitled. The non-
Federal entity must report all suspected or reported violations to FEMA.

iii. Include a provision for compliance with the Davis-Bacon Act (40 U.S.C. 3141-
3144, and 3146-3148) as supplemented by Department of Labor regulations (29
CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”).

Suggested Language. The following provides a sample contract clause:

Compliance with the Davis-Bacon Act. 

a. All transactions regarding this contract shall be done in
compliance with the Davis-Bacon Act (40 U.S.C. 3141- 3144, and
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3146-3148) and the requirements of 29 C.F.R. pt. 5 as may be 
applicable. The contractor shall comply with 40 U.S.C. 3141-
3144, and 3146-3148 and the requirements of 29 C.F.R. pt. 5 as 
applicable. 

b. Contractors are required to pay wages to laborers and mechanics
at a rate not less than the prevailing wages specified in a wage
determination made by the Secretary of Labor.

c. Additionally, contractors are required to pay wages not less than
once a week.

5. COPELAND ANTI-KICKBACK ACT

a. Standard. Recipient and subrecipient contracts must include a provision for compliance with
the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as supplemented by Department of Labor
regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public
Work Financed in Whole or in Part by Loans or Grants from the United States”).

b. Applicability. This requirement applies to all contracts for construction or repair work above
$2,000 in situations where the Davis-Bacon Act also applies. It DOES NOT apply to the FEMA
Public Assistance Program.

c. Requirements. If applicable, the non-federal entity must include a provision for compliance
with the Copeland “Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department
of Labor regulations at 29 C.F.R. Part 3 (Contractors and Subcontractors on Public Building
or Public Work Financed in Whole or in Part by Loans or Grants from the United States). Each
contractor or subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled. The non-Federal entity must report all
suspected or reported violations to FEMA. Additionally, in accordance with the regulation,
each contractor and subcontractor must furnish each week a statement with respect to the
wages paid each of its employees engaged in work covered by the Copeland Anti-Kickback
Act and the Davis Bacon Act during the preceding weekly payroll period. The report shall be
delivered by the contractor or subcontractor, within seven days after the regular payment
date of the payroll period, to a representative of a Federal or State agency in charge at the
site of the building or work.

Sample Language. The following provides a sample contract clause:

Compliance with the Copeland “Anti-Kickback” Act. 

a. Contractor. The contractor shall comply with 18 U.S.C. § 874, 40 U.S.C.
§ 3145, and the requirements of 29 C.F.R. pt. 3 as may be applicable,
which are incorporated by reference into this contract.

b. Subcontracts. The contractor or subcontractor shall insert in any
subcontracts the clause above and such other clauses as FEMA may
by appropriate instructions require, and also a clause requiring the
subcontractors to include these clauses in any lower tier subcontracts.
The prime contractor shall be responsible for the compliance by any
subcontractor or lower tier subcontractor with all of these contract
clauses.
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c. Breach. A breach of the contract clauses above may be grounds for
termination of the contract, and for debarment as a contractor and
subcontractor as provided in 29 C.F.R. §5.12.”

6. CONTRACT WORK HOURS AND SAFETY STANDARDS ACT

a. Standard. Where applicable (see 40 U.S.C. §§ 3701-3708), all contracts awarded by the
non-Federal entity in excess of $100,000 that involve the employment of mechanics or
laborers must include a provision for compliance with 40 U.S.C. §§ 3702 and 3704, as
supplemented by Department of Labor regulations at 29 C.F.R. Part 5. See 2 C.F.R. Part
200, Appendix II(E). Under 40 U.S.C. § 3702, each contractor must be required to
compute the wages of every mechanic and laborer on the basis of a standard work week
of 40 hours. Work in excess of the standard work week is permissible provided that the
worker is compensated at a rate of not less than one and a half times the basic rate of
pay for all hours worked in excess of 40 hours in the work week. Further, no laborer or
mechanic must be required to work in surroundings or under working conditions which
are unsanitary, hazardous, or dangerous.

b. Applicability. This requirement applies to all FEMA contracts awarded by the non- federal
entity in excess of $100,000 under grant and cooperative agreement programs that involve
the employment of mechanics or laborers. It is applicable to construction work. These
requirements do not apply to the purchase of supplies or materials or articles ordinarily
available on the open market, or contracts for transportation or transmission of
intelligence.

c. Suggested Language. The regulation at 29 C.F.R. § 5.5(b) provides contract clause
language concerning compliance with the Contract Work Hours and Safety Standards
Act. FEMA suggests including the following contract clause:

Compliance with the Contract Work Hours and Safety Standards Act.

(1) Overtime requirements. No contractor or subcontractor contracting for any part of
the contract work which may require or involve the employment of laborers or mechanics
shall require or permit any such laborer or mechanic in any workweek in which he or she
is employed on such work to work in excess of forty hours in such workweek unless such
laborer or mechanic receives compensation at a rate not less than one and one-half
times the basic rate of pay for all hours worked in excess of forty hours in such workweek.

(2) Violation; liability for unpaid wages; liquidated damages. In the event of any violation
of the clause set forth in paragraph (b)(1) of this section the contractor and any
subcontractor responsible therefor shall be liable for the unpaid wages. In addition, such
contractor and subcontractor shall be liable to the United States (in the case of work
done under contract for the District of Columbia or a territory, to such District or to such
territory), for liquidated damages. Such liquidated damages shall be computed with
respect to each individual laborer or mechanic, including watchmen and guards,
employed in violation of the clause set forth in paragraph (b)(1) of this section, in the sum
of
$27 for each calendar day on which such individual was required or permitted to work in
excess of the standard workweek of forty hours without payment of the overtime wages
required by the clause set forth in paragraph (b)(1) of this section.

(3) Withholding for unpaid wages and liquidated damages. The Federal agency or
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loan/grant recipient shall upon its own action or upon written request of an authorized 
representative of the Department of Labor withhold or cause to be withheld, from any 
moneys payable on account of work performed by the contractor or subcontractor under 
any such contract or any other Federal contract with the same prime contractor, or any 
other federally-assisted contract subject to the Contract Work Hours and Safety 
Standards Act, which is held by the same prime contractor, such sums as may be 
determined to be necessary to satisfy any liabilities of such contractor or subcontractor 
for unpaid wages and liquidated damages as provided in the clause set forth in 
paragraph (b)(2) of this section. 

(4) Subcontracts. The contractor or subcontractor shall insert in any subcontracts the
clauses set forth in paragraph (b)(1) through (4) of this section and also a clause requiring
the subcontractors to include these clauses in any lower tier subcontracts. The prime
contractor shall be responsible for compliance by any subcontractor or lower tier
subcontractor with the clauses set forth in paragraphs (b)(1) through (4) of this section.

7. RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT

a. Standard. If the FEMA award meets the definition of “funding agreement” under 37C.F.R.
§ 401.2(a) and the non-Federal entity wishes to enter into a contract with a small business
firm or nonprofit organization regarding the substitution of parties, assignment or
performance of experimental, developmental, or research work under that “funding
agreement,” the non- Federal entity must comply with the requirements of 37 C.F.R. Part
401 (Rights to Inventions Made by Nonprofit Organizations and Small Business Firms
Under Government Grants, Contracts and Cooperative Agreements), and any
implementing regulations issued by FEMA. See 2 C.F.R. Part 200, Appendix II(F).

b. Applicability. This requirement applies to “funding agreements,” but it DOES NOT apply
to the Public Assistance, Hazard Mitigation Grant Program, Fire Management Assistance
Grant Program, Crisis Counseling Assistance and Training Grant Program, Disaster Case
Management Grant Program, and Federal Assistance to Individuals and Households –
Other Needs Assistance Grant Program, as FEMA awards under these programs do not
meet the definition of “funding agreement.”

c. Funding Agreements Definition. The regulation at 37 C.F.R. § 401.2(a) defines “funding
agreement” as any contract, grant, or cooperative agreement entered into between any
Federal agency, other than the Tennessee Valley Authority, and any contractor for the
performance of experimental, developmental, or research work funded in whole or in part
by the Federal government. This term also includes any assignment, substitution of
parties, or subcontract of any type entered into for the performance of experimental,
developmental, or research work under a funding agreement as defined in the first
sentence of this paragraph.

8. CLEAN AIR ACT AND THE FEDERAL WATER POLLUTION CONTROL ACT

a. Standard. If applicable, contracts must contain a provision that requires the contractor to
agree to comply with all applicable standards, orders, or regulations issued pursuant to
the Clean Air Act (42 U.S.C. §§ 7401-7671q.) and the Federal Water Pollution Control Act
as amended (33 U.S.C. §§ 1251-1387). Violations must be reported to FEMA and the
Regional Office of the Environmental Protection Agency. See 2 C.F.R. Part 200,
Appendix II(G).



Version March 19, 2024 

b. Applicability. This requirement applies to contracts awarded by a non-federal entity of
amounts in excess of $150,000 under a federal grant.

c. Suggested Language. The following provides a sample contract clause.

Clean Air Act 

1. The contractor agrees to comply with all applicable standards, orders or
regulations issued pursuant to the Clean Air Act, as amended, 42 U.S.C.
§ 7401 et seq.

2. The contractor agrees to report each violation to the Participating Public
Agency and understands and agrees that the Participating Public Agency
will, in turn, report each violation as required to assure notification to the
Federal Emergency Management Agency, and the appropriate
Environmental Protection Agency Regional Office.

3. The contractor agrees to include these requirements in each subcontract
exceeding $150,000 financed in whole or in part with Federal assistance
provided by FEMA.

Federal Water Pollution Control Act 

1. The contractor agrees to comply with all applicable standards, orders, or
regulations issued pursuant to the Federal Water Pollution Control Act, as
amended, 33 U.S.C. 1251 et seq.

2. The contractor agrees to report each violation to the Participating Public
Agency and understands and agrees that the Participating Public Agency
will, in turn, report each violation as required to assure notification to the
Federal Emergency Management Agency, and the appropriate
Environmental Protection Agency Regional Office.

3. The contractor agrees to include these requirements in each subcontract
exceeding $150,000 financed in whole or in part with Federal assistance
provided by FEMA.

9. DEBARMENT AND SUSPENSION

a. Standard. Non-Federal entities and contractors are subject to the debarment and
suspension regulations implementing Executive Order 12549, Debarment and
Suspension (1986) and Executive Order 12689, Debarment and Suspension (1989) at 2
C.F.R. Part 180 and the Department of Homeland Security’s regulations at 2 C.F.R. Part
3000 (Non-procurement Debarment and Suspension).

b. Applicability. This requirement applies to all FEMA grant and cooperative
agreement programs.

c. Requirements.
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i. These regulations restrict awards, subawards, and contracts with certain parties
that are debarred, suspended, or otherwise excluded from or ineligible for
participation in Federal assistance programs and activities. See 2 C.F.R. Part 200,
Appendix II(H); and 2 C.F.R. § 200.213. A contract award must not be made to
parties listed in the SAM Exclusions. SAM Exclusions is the list maintained by the
General Services Administration that contains the names of parties debarred,
suspended, or otherwise excluded by agencies, as well as parties declared
ineligible under statutory or regulatory authority other than Executive Order 12549.
SAM exclusions can be accessed at www.sam.gov. See 2 C.F.R. § 180.530.

ii. In general, an “excluded” party cannot receive a Federal grant award or a contract
within the meaning of a “covered transaction,” to include subawards and
subcontracts. This includes parties that receive Federal funding indirectly, such
as contractors to recipients and subrecipients. The key to the exclusion is whether
there is a “covered transaction,” which is any non-procurement transaction
(unless excepted) at either a “primary” or “secondary” tier. Although “covered
transactions” do not include contracts awarded by the Federal Government for
purposes of the non-procurement common rule and DHS’s implementing
regulations, it does include some contracts awarded by recipients and
subrecipients.

iii. Specifically, a covered transaction includes the following contracts for goods or
services:
1. The contract is awarded by a recipient or subrecipient in the amount of at

least $25,000.

2. The contract requires the approval of FEMA, regardless of amount.

3. The contract is for federally-required audit services.

4. A subcontract is also a covered transaction if it is awarded by the
contractor of a recipient or subrecipient and requires either the approval of
FEMA or is in excess of $25,000.

d. Suggested Language. The following provides a debarment and suspension clause. It
incorporates an optional method of verifying that contractors are not excluded or
disqualified.

Suspension and Debarment

(1) This contract is a covered transaction for purposes of 2 C.F.R. pt. 180 and 2 C.F.R.
pt. 3000. As such, the contractor is required to verify that none of the contractor’s
principals (defined at 2 C.F.R. § 180.995) or its affiliates (defined at 2 C.F.R. §
180.905) are excluded (defined at 2 C.F.R. § 180.940) or disqualified (defined at 2
C.F.R. § 180.935).

(2) The contractor must comply with 2 C.F.R. pt. 180, subpart C and2 C.F.R. pt. 3000,
subpart C, and must include a requirement to comply with these regulations in any
lower tier covered transaction it enters into.

(3) This certification is a material representation of fact relied upon by the Participating
Public Agency. If it is later determined that the contractor did not comply with 2
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C.F.R. pt. 180, subpart C and 2 C.F.R. pt. 3000, subpart C, in addition to remedies
available to the Participating Public Agency, the Federal Government may pursue
available remedies, including but not limited to suspension and/or debarment.

(4) The bidder or proposer agrees to comply with the requirements of 2 C.F.R. pt.
180, subpart C and 2 C.F.R. pt. 3000, subpart C while this offer is valid and
throughout the period of any contract that may arise from this offer. The bidder or
proposer further agrees to include a provision requiring such compliance in its
lower tier covered transactions.

10. BYRD ANTI-LOBBYING AMENDMENT

a. Standard. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to
influence an officer or employee of any agency, a Member of Congress, officer or
employee of Congress, or an employee of a Member of Congress in connection with
obtaining any Federal contract, grant or any other award covered by 31 U.S.C. § 1352.
FEMA’s regulation at 44 C.F.R. Part 18 implements the requirements of 31 U.S.C. § 1352
and provides, in Appendix A to Part 18, a copy of the certification that is required to be
completed by each entity as described in 31 U.S.C. § 1352. Each tier must also disclose
any lobbying with non-Federal funds that takes place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the Federal
awarding agency.

b. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs. Contractors that apply or bid for a contract of $100,000 or more under a federal
grant must file the required certification. See 2 C.F.R. Part 200, Appendix II(I); 31 U.S.C.
§ 1352; and 44 C.F.R. Part 18.

c. Suggested Language.

Byrd Anti-Lobbying Amendment, 31 U.S.C. § 1352 (as amended)

Contractors who apply or bid for an award of $100,000 or more shall file the required
certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to
influence an officer or employee of any agency, a Member of Congress, officer or
employee of Congress, or an employee of a Member of Congress in connection with
obtaining any Federal contract, grant, or any other award covered by 31 U.S.C. § 1352.
Each tier shall also disclose any lobbying with non-Federal funds that takes place in
connection with obtaining any Federal award. Such disclosures are forwarded from tier
to tier up to the recipient who in turn will forward the certification(s) to the awarding
agency.

d. Required Certification. If applicable, contractors must sign and submit to the non-federal
entity the following certification.

APPENDIX A, 44 C.F.R. PART 18 – CERTIFICATION REGARDING LOBBYING 
Certification for Contracts, Grants, Loans, and Cooperative Agreements 

The undersigned certifies, to the best of his or her knowledge and belief, that: 





11. PROCUREMENT OF RECOVERED MATERIALS

a. Standard. A non-Federal entity that is a state agency or agency of a political subdivision of a state
and its contractors must comply with Section 6002 of the Solid Waste Disposal Act, as amended
by the Resource Conservation and Recovery Act. See 2 C.F.R. Part 200, Appendix II(J); and 2
C.F.R. § 200.322.

b. Applicability. This requirement applies to all contracts awarded by a non- federal entity under FEMA
grant and cooperative agreement programs.

c. Requirements. The requirements of Section 6002 include procuring only items designated in
guidelines of the EPA at 40 C.F.R. Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the
purchase price of the item exceeds
$10,000 or the value of the quantity acquired by the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource
recovery; and establishing an affirmative procurement program for procurement of recovered
materials identified in the EPA guidelines.

d. Suggested Language.

i. In the performance of this contract, the Contractor shall make maximum use of products
containing recovered materials that are EPA-designated items unless the product cannot
be acquired—

1. Competitively within a timeframe providing for compliance with the contract performance schedule;
2. Meeting contract performance requirements; or
3. At a reasonable price.

ii. Information about this requirement, along with the list of EPA- designated items, is
available at EPA’s Comprehensive Procurement Guidelines web site,
https://www.epa.gov/smm/comprehensive-procurement-guideline-cpg-program.

iii. The Contractor also agrees to comply with all other applicable requirements of Section
6002 of the Solid Waste Disposal Act.”

12. DOMESTIC PREFERENCES FOR PROCUREMENTS

As appropriate, and to the extent consistent with law, CONTRACTOR should, to the greatest extent
practicable under a federal award, provide a preference for the purchase, acquisition, or use of goods,
products or materials produced in the United States. This includes, but is not limited to, iron, aluminum, steel,
cement, and other manufactured products.

Applicability For purchases in support of FEMA declarations and awards issued on or after November 12,
2020, all FEMA recipients and subrecipients are required to include in all contracts and purchase orders for
work or products a contract provision encouraging domestic preference for procurements.

Domestic Preference for Procurements As appropriate, and to the extent consistent with law, the contractor
should, to the greatest extent practicable, provide a preference for the purchase, acquisition, or use of goods,
products, or materials produced in the United States. This includes, but is not limited to iron, aluminum, steel,
cement, and other manufactured products. For purposes of this clause: Produced in the United States means,
for iron and steel products, that all manufacturing processes, from the initial melting stage through the
application of coatings, occurred in the United States. Manufactured products mean items and construction
materials composed in whole or in part of non-ferrous metals such as aluminum; plastics and polymer-based
products such as polyvinyl chloride pipe; aggregates such as concrete; glass, including optical fiber; and
lumber.”

13. ACCESS TO RECORDS
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a. Standard. All recipients, subrecipients, successors, transferees, and assignees must acknowledge
and agree to comply with applicable provisions governing DHS access to records, accounts,
documents, information, facilities, and staff. Recipients must give DHS/FEMA access to, and the
right to examine and copy, records, accounts, and other documents and sources of information
related to the federal financial assistance award and permit access to facilities, personnel, and other
individuals and information as may be necessary, as required by DHS regulations and other
applicable laws or program guidance. See DHS Standard Terms and Conditions: Version 8.1 (2018).
Additionally, Section 1225 of the Disaster Recovery Reform Act of 2018 prohibits FEMA from
providing reimbursement to any state, local, tribal, or territorial government, or private non-profit for
activities made pursuant to a contract that purports to prohibit audits or internal reviews by the FEMA
administrator or Comptroller General.

Access to Records. The following access to records requirements apply to this contract:

i. The Contractor agrees to provide Participating Public Agency, the FEMA Administrator, the
Comptroller General of the United States, or any of their authorized representatives access
to any books, documents, papers, and records of the Contractor which are directly pertinent
to this contract for the purposes of making audits, examinations, excerpts, and transcriptions.

ii. The Contractor agrees to permit any of the foregoing parties to reproduce by any means
whatsoever or to copy excerpts and transcriptions as reasonably needed.

iii. The Contractor agrees to provide the FEMA Administrator or his authorized representatives
access to construction or other work sites pertaining to the work being completed under the
contract.

iv. In compliance with the Disaster Recovery Act of 2018, the Participating Public Agency and
the Contractor acknowledge and agree that no language in this contract is intended to
prohibit audits or internal reviews by the FEMA Administrator or the Comptroller General of
the United States.

14. CHANGES

a. Standard. To be eligible for FEMA assistance under the non-Federal entity’s FEMA grant or
cooperative agreement, the cost of the change, modification, change order, or constructive change
must be allowable, allocable, within the scope of its grant or cooperative agreement, and reasonable
for the completion of project scope.

b. Applicability. FEMA recommends, therefore, that a non-Federal entity include a changes clause in its
contract that describes how, if at all, changes can be made by either party to alter the method, price,
or schedule of the work without breaching the contract. The language of the clause may differ
depending on the nature of the contract and the end-item procured.

15. DHS SEAL, LOGO, AND FLAGS

a. Standard. Recipients must obtain permission prior to using the DHS seal(s), logos, crests, or
reproductions of flags or likenesses of DHS agency officials. See DHS Standard Terms and
Conditions: Version 8.1 (2018).

b. Applicability. FEMA recommends that all non-Federal entities place in their contracts a provision that
a contractor shall not use the DHS seal(s), logos, crests, or reproductions of flags or likenesses of
DHS agency officials without specific FEMA pre-approval.

c. “The contractor shall not use the DHS seal(s), logos, crests, or reproductions of flags or likenesses
of DHS agency officials without specific FEMA pre-approval.

16. COMPLIANCE WITH FEDERAL LAW, REGULATIONS, AND EXECUTIVE ORDERS
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a. Standard. The recipient and its contractors are required to comply with all Federal laws, regulations,
and executive orders.

b. Applicability. FEMA recommends that all non-Federal entities place into their contracts an
acknowledgement that FEMA financial assistance will be used to fund the contract along with the
requirement that the contractor will comply with all applicable Federal law, regulations, executive
orders, and FEMA policies, procedures, and directives.

c. “This is an acknowledgement that FEMA financial assistance will be used to fund all or a portion of
the contract. The contractor will comply with all applicable Federal law, regulations, executive orders,
FEMA policies, procedures, and directives.”

17. NO OBLIGATION BY FEDERAL GOVERNMENT

a. Standard. FEMA is not a party to any transaction between the recipient and its contractor. FEMA is
not subject to any obligations or liable to any party for any matter relating to the contract.

b. Applicability. FEMA recommends that the non-Federal entity include a provision in its contract that
states that the Federal Government is not a party to the contract and is not subject to any obligations
or liabilities to the non-Federal entity, contractor, or any other party pertaining to any matter resulting
from the contract.

c. “The Federal Government is not a party to this contract and is not subject to any obligations or
liabilities to the non-Federal entity, contractor, or any other party pertaining to any matter resulting
from the contract.”

18. PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS

a. Standard. Recipients must comply with the requirements of The False Claims Act (31 U.S.C. §§ 3729-
3733) which prohibits the submission of false or

 fraudulent claims for payment to the federal government. See DHS Standard Terms and 
Conditions: Version 8.1 (2018); and 31 U.S.C. §§ 3801-3812, which details the administrative 
remedies for false claims and statements made. The non-Federal entity must include a provision 
in its contract that the contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies 
for False Claims and Statements) applies to its actions pertaining to the contract. 

b. Applicability. FEMA recommends that the non-Federal entity include a provision in its contract that
the contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies for False Claims and
Statements) applies to its actions pertaining to the contract.

c. “The Contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies for False Claims
and Statements) applies to the Contractor’s actions pertaining to this contract.”

d. In the event FTA or DOT funding is used by a Participating Public Agency, Contractor further
acknowledges U.S. DOT regulations, “Program Fraud Civil Remedies,” 49 CFR Part 31, and apply
to its actions pertaining to this Contract. Upon execution of the underlying Contract, Contractor
certifies or affirms the truthfulness and accuracy of any statement it has made, it makes, it may make,
or causes to me made, pertaining to the underlying Contract or the FTA assisted project for which
this Contract Work is being performed.

In addition to other penalties that may be applicable, Contractor further acknowledges that if it makes,
or causes to be made, a false, fictitious, or fraudulent claim, statement, submission, or certification,
the Federal Government reserves the right to impose the penalties of the Program Fraud Civil
Remedies Act of 1986 on Contractor to the extent the Federal Government deems appropriate.

Contractor also acknowledges that if it makes, or causes to me made, a false, fictitious, or fraudulent
claim, statement, submission, or certification to the Federal Government under a contract connected
with a project that is financed in whole or in part with Federal assistance originally awarded by FTA
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FEDERAL TRANSIT ADMINISTRATION (FTA) AND DEPARTMENT OF TRANSPORTATION (DOT) SPECIAL 
CONDITIONS (Version May 4, 2023) 

Awarded Supplier(s) (also referred to as Contractors) may be asked to provide products and services to agencies 
following Federal Transit Administration and/or Department of Transportation requirements. By submitting a 
response, the Supplier is accepting these FTA and DOT Special Conditions.   

NO GOVERNMENT OBLIGATION TO THIRD PARTIES 
These requirements do not apply to micro-purchases ($10,000 or less, except for construction contracts over $2,000). 
(1) The Participating Public Agency and contractor/vendor acknowledge and agree that, notwithstanding any
concurrence by the Federal Government in or approval of the solicitation or award of the underlying contract, absent
the express written consent by the Federal Government, the Federal Government is not a party to this contract and
shall not be subject to any obligations or liabilities to the purchaser, contractor, or any other party (whether or not a
party to that contract) pertaining to any matter resulting from the underlying contract.
(2) The contractor agrees to include the above clause in each subcontract financed in whole or in part with Federal
assistance provided by FTA. It is further agreed that the clause shall not be modified, except to identify the
subcontractor who will be subject to its provisions.

PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS  
These requirements do not apply to micro-purchases ($10,000 or less, except for construction contracts over $2,000) 

(1) The contractor acknowledges that the provisions of the Program Fraud Civil Remedies Act of 1986, as amended,
31 U.S.C. 3801 et seq. and U.S. DOT regulations, “Program Fraud Civil Remedies, “49 CFR Part 31, apply to its
actions pertaining to this Project. Upon execution of the underlying contract, the contractor certifies or affirms the
truthfulness and accuracy of any statement it has made, it makes, it may make, or causes to be made, pertaining to
the underlying contract or the FTA assisted project for which this contract work is being performed. In addition to
other penalties that may be applicable, the contractor further acknowledges that if it makes, or causes to be made, a
false, fictitious, or fraudulent claim, statement, submission, or certification, the Federal Government reserves the right
to impose the penalties of the Program Fraud Civil Remedies Act of 1986 on the contractor to the extent the Federal
Government deems appropriate.

(2) The contractor also acknowledges that if it makes, or causes to be made, a false, fictitious, or fraudulent claim,
statement, submission, or certification to the Federal Government under a contract connected with a project that is
financed in whole or in part with Federal assistance originally awarded by FTA under the authority of 49 U.S.C. 5307,
the Government reserves the right to impose the penalties of 18 U.S.C. 1001 and 49 U.S.C. § 5323(l) on the
contractor, to the extent the Federal Government deems appropriate.

(3) The contractor agrees to include the above two clauses in each subcontract financed in whole or in part with
Federal assistance provided by FTA. It is further agreed that the clauses shall not be modified, except to identify the
subcontractor who will be subject to the provisions.

ACCESS TO RECORDS AND REPORTS 
(1) Record Retention. The Contractor will retain, and will require its subcontractors of all tiers to retain, complete and
readily accessible records related in whole or in part to the contract, including, but not limited to, data, documents,
reports, statistics, sub-agreements, leases, subcontracts, arrangements, other third party agreements of any type,
and supporting materials related to those records.
(2) Retention Period. The Contractor agrees to comply with the record retention requirements in accordance with 2
C.F.R. § 200.333. The Contractor shall maintain all books, records, accounts and reports required under this Contract
for a period of at not less than three (3) years after the date of termination or expiration of this Contract, except in the
event of litigation or settlement of claims arising from the performance of this Contract, in which case records shall
be maintained until the disposition of all such litigation, appeals, claims or exceptions related thereto.
(3) Access to Records. The Contractor agrees to provide sufficient access to FTA and its contractors to inspect and
audit records and information related to performance of this contract as reasonably may be required.
(4) Access to the Sites of Performance. The Contractor agrees to permit FTA and its contractors access to the sites
of performance under this contract as reasonably may be required.

FEDERAL CHANGES 
(1) Contractor shall at all times comply with all applicable FTA regulations, policies, procedures and directives,
including without limitation those listed directly or by reference in the Master Agreement between Purchaser and FTA,
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as they may be amended or promulgated from time to time during the term of this contract.  Contractor's failure to so 
comply shall constitute a material breach of this Contract. 
Contractor agrees to:  

a) Maintain all books, records, accounts and reports required under this Contract for a period of not less
than three (3) years after the date of termination or expiration of this Contract or any extensions
thereof except in the event of litigation or settlement of claims arising from the performance of this
Contract, in which case Contractor agrees to maintain same until Public Agency, the FTA
Administrator, the Comptroller General, or any of their duly authorized representatives, have
disposed of all such litigation, appeals, claims or exceptions related thereto.

b) Permit any of the foregoing parties to inspect all work, materials, payrolls, and other data and records
with regard to the Project, and to audit the books, records, and accounts with regard to the Project
and to reproduce by any means whatsoever or to copy excerpts and transcriptions as reasonably
needed for the purpose of audit and examination.

FTA does not require the inclusion of these requirements of Article 1.01 in subcontracts. Reference 49 CFR 18.39 
(a)(11).  

CIVIL RIGHTS / TITLE VI REQUIREMENTS 
The Participating Public Agency is an Equal Opportunity Employer. As such, the Participating Public Agency agrees to 
comply with all applicable Federal civil rights laws and implementing regulations. Apart from inconsistent requirements 
imposed by Federal laws or regulations, the Participating Public Agency agrees to comply with the requirements of 49 
U.S.C. § 5323(h) (3) by not using any Federal assistance awarded by FTA to support procurements using exclusionary 
or discriminatory specifications. 
Under this Agreement, the Contractor shall at all times comply with the following requirements and shall include these 
requirements in each subcontract entered into as part thereof. 
(1) Nondiscrimination – In accordance with Title VI of the Civil Rights Act, as amended, 42 U.S.C. 20000d, section
303 of the Age Discrimination Act of 1975, as amended, 42 U.S.C. 6102, section 202 of the Americans with disabilities
Act of 1990, 42 U.S.C. 12132, and Federal transit law at 49 U.S.C. 5332, the contractor agrees that it will not
discriminate against any employee or applicant for employment because of race, color, creed, national origin, sex,
age, or disability. In addition, the contractor agrees to comply with applicable Federal implementing regulations and
other implementing requirements FTA may issue.

(2) Equal Employment Opportunity – The following equal employment opportunity requirements apply to the
underlying contract:

(a) Race, Color, Creed, National Origin, Sex. In accordance with Title VII of the Civil Rights Act, as amended,
42 U.S.C. § 2000e et seq., and Federal transit laws at 49 U.S.C. § 5332, the Contractor agrees to comply with
all applicable equal employment opportunity requirements of U.S. Department of Labor (U.S. DOL) regulations,
"Office of Federal Contract Compliance Programs, Equal Employment Opportunity, Department of Labor," 41
C.F.R. chapter 60, and Executive Order No. 11246, "Equal Employment Opportunity in Federal Employment,"
September 24, 1965, 42 U.S.C. § 2000e note, as amended by any later Executive Order that amends or
supersedes it, referenced in 42 U.S.C. § 2000e note. The Contractor agrees to take affirmative action to ensure
that applicants are employed, and that employees are treated during employment, without regard to their race,
color, religion, national origin, or sex (including sexual orientation and gender identity). Such action shall include,
but not be limited to, the following: employment, promotion, demotion or transfer, recruitment or recruitment
advertising, layoff or termination; rates of pay or other forms of compensation; and selection for training,
including apprenticeship. In addition, the Contractor agrees to comply with any implementing requirements FTA
may issue.

(b) Age - In accordance with the Age Discrimination in Employment Act, 29 U.S.C. §§ 621-634, U.S. Equal
Employment Opportunity Commission (U.S. EEOC) regulations, “Age Discrimination in Employment Act,” 29
C.F.R. part 1625, the Age Discrimination Act of 1975, as amended, 42 U.S.C. § 6101 et seq., U.S. Health and
Human Services regulations, “Nondiscrimination on the Basis of Age in Programs or Activities Receiving Federal
Financial Assistance,” 45 C.F.R. part 90, and Federal transit law at 49 U.S.C. § 5332, the Contractor agrees to
refrain from discrimination against present and prospective employees for reason of age. In addition, the
Contractor agrees to comply with any implementing requirements FTA may issue.

(c) Disabilities - In accordance with section 504 of the Rehabilitation Act of 1973, as amended, 29 U.S.C. §
794, the Americans with Disabilities Act of 1990, as amended, 42 U.S.C. § 12101 et seq., the Architectural
Barriers Act of 1968, as amended, 42 U.S.C. §4151 et seq., and Federal transit law at 49 U.S.C. § 5332, the
Contractor agrees that it will not discriminate against individuals on the basis of disability. In addition, the
Contractor agrees to comply with any implementing requirements FTA may issue.

(3) The contractor also agrees to include these requirements in each subcontract financed whole or in part with
Federal assistance provided by FTA, modified only if necessary to identify the affected parties.
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INCORPORATION OF FTA 4220.1F TERMS 
(1) The preceding provisions include, in part, certain Standard Terms and Conditions required by DOT, whether or
not expressly set forth in the preceding contract provisions.  All contractual provisions required by DOT, as set forth
in FTA Circular 4220.1F, dated November 1, 2008, are hereby incorporated by reference.  Anything to the contrary
herein notwithstanding, all FTA-mandated terms shall be deemed to control in the event of a conflict with other
provisions contained in this Agreement.  The contractor shall not perform any act, fail to perform any act, or refuse to
comply with any Participating Public Agency request, which would cause the Participating Public Agency to be in
violation of the FTA terms and conditions.
(2) Flow Down – The incorporation of FTA terms has unlimited flow down.

DISADVANTAGED BUSINESS ENTERPRISE (DBE) 
The contractor, subrecipient or subcontractor shall not discriminate on the basis of race, color, national origin, or sex 
in the performance of this contract. The contractor shall carry out applicable requirements of 49 C.F.R. part 26 in the 
award and administration of DOT-assisted contracts. Failure by the contractor to carry out these requirements is a 
material breach of this contract, which may result in the termination of this contract or such other remedy as the 
recipient deems appropriate, which may include, but is not limited to:  

1) Withholding monthly progress payments;

2) Assessing sanctions;

3) Liquidated damages; and/or

4) Disqualifying the contractor from future bidding as non-responsible. 49 C.F.R. § 26.13(b).

5) Non-Discrimination Assurances. Contractor or subcontractor shall not discriminate on the basis of race, color,
national origin, or sex in the performance of this Contract. Contractor shall carry out all applicable
requirements of 49 CFR Part 26 in the award and administration of DOT-assisted contracts. Failure by
Contractor to carry out these requirements is a material breach of this Contract, which may result in the
termination of this Contract or other such remedy as public agency deems appropriate. Each subcontract
Contractor signs with a subcontractor must include the assurance in this paragraph. (See 49 CFR 26.13(b)).

6) Prompt Payment. Contractor is required to pay each subcontractor performing Work under this prime
Contract for satisfactory performance of that work no later than thirty (30) days after Contractor’s receipt of
payment for that Work from public agency. In addition, Contractor is required to return any retainage
payments to those subcontractors within thirty (30) days after the subcontractor’s work related to this Contract
is satisfactorily completed and any liens have been secured. Any delay or postponement of payment from
the above time frames may occur only for good cause following written approval of public agency. This clause
applies to both DBE and non-DBE subcontractors. Contractor must promptly notify public agency whenever
a DBE subcontractor performing Work related to this Contract is terminated or fails to complete its Work, and
must make good faith efforts to engage another DBE subcontractor to perform at least the same amount of
work. Contractor may not terminate any DBE subcontractor and perform that Work through its own forces, or
those of an affiliate, without prior written consent of Participating Public Agency.

7) DBE Program. In connection with the performance of this Contract, Contractor will cooperate with public
agency in meeting its commitments and goals to ensure that DBEs shall have the maximum practicable
opportunity to compete for subcontract work, regardless of whether a contract goal is set for this Contract.
Contractor agrees to use good faith efforts to carry out a policy in the award of its subcontracts, agent
agreements, and procurement contracts which will, to the fullest extent, utilize DBEs consistent with the
efficient performance of the Contract.

ENERGY CONSERVATION REQUIREMENTS 

Contractor agrees to comply with mandatory standards and policies relating to energy efficiency which are contained 
in the State energy conservation plans issued under the Energy Policy and Conservation Act, as amended, 42 U.S.C. 
Sections 6321 et seq. and 41 CFR Part 301-10.  



Version March 19, 2024 

INCORPORATION OF FEDERAL TRANSIT ADMINISTRATION (FTA) TERMS 

1) The preceding provisions include, in part, certain Standard Terms and Conditions required by DOT, whether
or not expressly set forth in the preceding contract provisions.  All contractual provisions required by DOT,
as set forth in FTA Circular 4220.1F, dated November 1, 2008, are hereby incorporated by reference.
Anything to the contrary herein notwithstanding, all FTA-mandated terms shall be deemed to control in the
event of a conflict with other provisions contained in this Agreement.  The contractor shall not perform any
act, fail to perform any act, or refuse to comply with any Participating Public Agency request, which would
cause the Participating Public Agency to be in violation of the FTA terms and conditions.

2) Flow Down – The incorporation of FTA terms has unlimited flow down.

SUSPENSION AND DEBARMENT 
The Contractor shall comply and facilitate compliance with U.S. DOT regulations, 
“Nonprocurement Suspension and Debarment,” 2 C.F.R. part 1200, which adopts and supplements the U.S. Office 
of Management and Budget (U.S. OMB) “Guidelines to Agencies on Government Wide Debarment and Suspension 
(Nonprocurement),” 2 C.F.R. part 180. These provisions apply to each contract at any tier of $25,000 or more, and 
to each contract at any tier for a federally required audit (irrespective of the contract amount), and to each contract 
at any tier that must be approved by an FTA official irrespective of the contract amount. As such, the Contractor shall 
verify that its principals, affiliates, and subcontractors are eligible to participate in this federally funded contract and 
are not presently declared by any Federal department or agency to be:  

a) Debarred from participation in any federally assisted Award;
b) Suspended from participation in any federally assisted Award;
c) Proposed for debarment from participation in any federally assisted Award;
d) Declared ineligible to participate in any federally assisted Award;
e) Voluntarily excluded from participation in any federally assisted Award; or
f) Disqualified from participation in ay federally assisted Award.

By signing and submitting its bid or proposal, the bidder or proposer certifies as follows: 
The certification in this clause is a material representation of fact relied upon by the AGENCY. If it is later determined 
by the AGENCY that the bidder or proposer knowingly rendered an erroneous certification, in addition to remedies 
available to the AGENCY, the Federal Government may pursue available remedies, including but not limited to 
suspension and/or debarment. The bidder or proposer agrees to comply with the requirements of 2 C.F.R. part 180, 
subpart C, as supplemented by 2 C.F.R. part 1200, while this offer is valid and throughout the period of any contract 
that may arise from this offer. The bidder or proposer further agrees to include a provision requiring such compliance 
in its lower tier covered transactions. 

NO FEDERAL GOVERNMENT OBLIGATIONS TO THIRD PARTIES 

Agency and Contractor acknowledge and agree that, absent the Federal Government’s express written consent and 
notwithstanding any concurrence by the Federal Government in or approval of the solicitation or award of the 
underlying Contract, the Federal Government is not a party to this Contract and shall not be subject to any obligations 
or liabilities to agency, Contractor, or any other party (whether or not a party to that contract) pertaining to any matter 
resulting from the underlying Contract.  

Contractor agrees to include the above clause in each subcontract financed in whole or in part with federal assistance 
provided by the FTA. It is further agreed that the clause shall not be modified, except to identify the subcontractor 
who will be subject to its provisions.  

CARGO PREFERENCE REQUIREMENTS 
Use of United States-Flag Vessels. The contractor agrees: 

1) To use privately owned United States-Flag commercial vessels to ship at least 50 percent of the gross
tonnage (computed separately for dry bulk carriers, dry cargo liners, and tankers) involved, whenever
shipping any equipment, material, or commodities pursuant to the underlying contract to the extent such
vessels are available at fair and reasonable rates for United States-Flag commercial vessels.

2) To furnish within 20 working days following the date of loading for shipments originating within the United
States or within 30 days following the date of loading for shipments originating outside the United States, a
legible copy of a rated, “on-board” commercial ocean bill-of-lading in English for each shipment of cargo
described in the preceding paragraph to the Division of National Cargo, Office of Market Development,
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Transit Projects,” 66 Fed. Reg.1455 et seq., January 8, 2001, and any other implementing directives FTA 
may issue at a later date, except to the extent FTA determines otherwise in writing. 

ADA ACCESS 
1) In accordance with section 504 of the Rehabilitation Act of 1973, as amended, 29 U.S.C. § 794, the

Americans with Disabilities Act of 1990, as amended, 42 U.S.C. § 12101 et seq., the Architectural Barriers
Act of 1968, as amended, 42 U.S.C. § 4151 et seq., and Federal transit law at 49 U.S.C. § 5332, the
Contractor agrees that it will not discriminate against individuals on the basis of disability. In addition, the
Contractor agrees to comply with any implementing requirements FTA may issue.

SAFE OPERATION OF MOTOR VEHICLES 
1) Seat Belt Use - The Contractor is encouraged to adopt and promote on-the-job seat belt use policies and

programs for its employees and other personnel that operate company-owned vehicles, company-rented
vehicles, or personally operated vehicles. The terms “company-owned” and “company-leased” refer to
vehicles owned or leased either by the Contractor or Participating Public Agency.

2) Distracted Driver - The Contractor agrees to adopt and enforce workplace safety policies to decrease crashes
caused by distracted drivers, including policies to ban text messaging while using an electronic device
supplied by an employer, and driving a vehicle the driver owns or rents, a vehicle Contactor owns, leases, or
rents, or a privately-owned vehicle when on official business in connection with the work performed under
this agreement.

PROMPT PAYMENT 
1) The Prime Contractor shall pay any Subcontractor for work that has been satisfactorily performed no later

than thirty (30) days from the date of the Prime Contractor’s receipt of each payment made by the
Participating Public Agency. Additionally, within thirty (30) days of satisfactory completion of all work required
of the Subcontractor, the Prime Contractor shall release any retainage payments withheld to the
Subcontractor.

FTA PROTEST NOTIFICATION 
A protestant must exhaust all Participating Public Agency Procurement administrative procedures and 
remedies before pursuing a protest with the FTA. 

1) Any and all protests shall be in writing and shall be filed with the Purchasing Manager with the Participating
Public Agency. A protest relating to the process for determining the most responsive and responsible
contractor shall be filed within five (5) business days after the protestor knows or should have known the
basis of the determination. The Contract Officer shall respond to a protest within fourteen (14) calendar days
after the receipt of the protest. The Purchasing Manager may grant the Contract Officer an extension for the
response if warranted. A request for reconsideration of any and all determinations by the Contract Officer
shall be filed with the Purchasing Manager within seven (7) calendar days after the receipt of the
determination.

2) A protest shall include:

a. The name, address, and telephone number, including FAX number if available, of the protestor;

b. The signature of the protestor or authorized representative;

c. Identification of the contract/solicitation;

d. A detailed statement of the legal and/or factual grounds of protest including copies and/or citations
of relevant documents, and;

e. The form of relief requested.
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3) If any of the above information is omitted or incomplete, then the Protestor shall be notified, in writing, within
two (2) calendar days after that determination, and the Protestor shall have two (2) calendar days in which
to remedy the specified problem.

4) The Participating Public Agency will not make award prior to the resolution of a protest, or open bids prior to
resolution of a protest filed before bid opening unless the Purchasing Manager determines in writing that it is
in the best interests of the Participating Public Agency or in keeping with Item 7 of this procedure to do
otherwise. Potential contractors will be advised of a pending protest if the protest is filed before award.

5) The Purchasing Manager may allow for an informal conference on the merits of a protest with all interested
parties allowed to attend. Interested parties include all bidding contractors, and may also include a
subcontractor or supplier provided they have a substantial economic interest in a portion of the IFB or RFP.

6) The Purchasing Manager shall respond "in writing", in detail, to each substantial issue raised in the protest.
The Purchasing Manager has the sole authority to make determinations for the Participating Public Agency,
and a determination shall be considered final when it is labeled as such. A request for reconsideration will be
allowed by the Purchasing Manager if he determines that data has become available that was not previously
known, or that there has been an error of law or regulation.

7) The Participating Public Agency may proceed with procurement when a protest is pending if the Participating
Public Agency determines that:

a. The items to be procured are urgently required;

b. Delivery or performance will be unduly delayed by failure to make the award promptly; or

c. Failure to make award will otherwise cause undue harm to the grantee for the Federal Government.

8) FTA will only entertain a protest that alleges:

a. The Participating Public Agency failed to have or to adhere to its protest procedures, or failed to
review a complaint or protest; or

b. Violations of Federal law or regulation.

9) A protest to FTA must be filed in accordance with FTA Circular 4220.1F, available from the Contract Officer.
Specifically, protestors shall file a protest with FTA Region 9 or FTA Headquarters Office no later than five
(5) days after a final decision is rendered under the Participating Public Agency's protest procedure. In
instances where the protestor alleges that the Participating Public Agency failed to make a final determination
on the protest, protestors shall file a protest with FTA not later than five (5) calendar days after the protester
knew or should have known of the grantee's failure to render a final determination on the protest.

A protest filed with FTA shall: 

a. Include the name and address of the protestor.

b. Identify the grantee, project number, and the number of the contract solicitation.

c. Contain a statement of the grounds for protest and any supporting documentation. This should
detail the alleged failure to have or adhere to protest procedures, failure to review a complaint or
protest; or Violation of Federal law or regulation.

Include a copy of the local protest filed with the grantee and a copy of the grantee's decision, if any. 



Exhibit G - New Jersey Business Compliance
We have attached our completed Exhibit G - New Jersey Business Compliance forms after this page.
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Exhibit G 
New Jersey Business Compliance 

NEW JERSEY BUSINESS COMPLIANCE

Suppliers intending to do business in the State of New Jersey must comply with policies and procedures 
required under New Jersey statues.  All offerors submitting proposals must complete the following forms 
specific to the State of New Jersey.  Completed forms should be submitted with the offeror’s response to 
the RFP.  Failure to complete the New Jersey packet will impact OMNIA Partners’ ability to promote the 
Master Agreement in the State of New Jersey. 

DOC #1 Ownership Disclosure Form  
DOC #2 Non-Collusion Affidavit 
DOC #3 Affirmative Action Affidavit 
DOC #4 Political Contribution Disclosure Form 
DOC #5 Stockholder Disclosure Certification 
DOC #6 Disclosure of Investment Activities in Iran 
DOC #7 Certification of Non‐Involvement in Prohibited Activities in Russia or Belarus 
DOC #8 New Jersey Business Registration Certificate 
DOC #9 EEOAA Evidence 
DOC #10 MacBride Principals Form 

New Jersey suppliers are required to comply with the following New Jersey statutes when applicable: 

• all anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A. 10:2-
14, N.J.S.A. 10:5-1, and N.J.S.A. 10:5-31 through 10:5-38;

• Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the Act;

• Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26; and

• Bid and Performance Security, as required by the applicable municipal or state statutes.
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NON-COLLUSION AFFIDAVIT 

STANDARD BID DOCUMENT REFERENCE 
Reference: VII-H 

Name of Form: NON-COLLUSION AFFIDAVIT 

Statutory Reference: No specific statutory reference 
State Statutory Reference N.J.S.A. 52:34-15 

Instructions Reference: Statutory and Other Requirements VII-H 

Description: 

The Owner’s use of this form is optional. It is used to ensure that 
the bidder has not participated in any collusion with any other 
bidder or Owner representative or otherwise taken any action in 
restraint of free and competitive bidding. 
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DOC #4 
 

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 
 

Public Agency Instructions 
 

This page provides guidance to public agencies entering into contracts with business entities that are required to file Political 
Contribution Disclosure forms with the agency.  It is not intended to be provided to contractors. What follows are instructions 
on the use of form local units can provide to contractors that are required to disclose political contributions pursuant to N.J.S.A. 
19:44A-20.26 (P.L. 2005, c. 271, s.2).  Additional information on the process is available in Local Finance Notice 2006-1 
(http://www.nj.gov/dca/divisions/dlgs/resources/lfns 2006.html). Please refer back to these instructions for the appropriate links, 
as the Local Finance Notices include links that are no longer operational. 

1. The disclosure is required for all contracts in excess of $17,500 that are not awarded pursuant to a “fair and open” process 
(N.J.S.A. 19:44A-20.7). 

2. Due to the potential length of some contractor submissions, the public agency should consider allowing data to be submitted 
in electronic form (i.e., spreadsheet, pdf file, etc.).  Submissions must be kept with the contract documents or in an 
appropriate computer file and be available for public access.  The form is worded to accept this alternate submission.  
The text should be amended if electronic submission will not be allowed. 

3. The submission must be received from the contractor and on file at least 10 days prior to award of the contract.  Resolutions 
of award should reflect that the disclosure has been received and is on file. 

4. The contractor must disclose contributions made to candidate and party committees covering a wide range of public agencies, 
including all public agencies that have elected officials in the county of the public agency, state legislative positions, and 
various state entities.  The Division of Local Government Services recommends that contractors be provided a list of the 
affected agencies.  This will assist contractors in determining the campaign and political committees of the officials and 
candidates affected by the disclosure. 

a. The Division has prepared model disclosure forms for each county.  They can be downloaded from the “County PCD 
Forms” link on the Pay-to-Play web site at http://www.nj.gov/dca/divisions/dlgs/programs/lpcl.html#12. They will be 
updated from time-to-time as necessary. 

b. A public agency using these forms should edit them to properly reflect the correct legislative district(s).  As the 
forms are county-based, they list all legislative districts in each county.  Districts that do not represent the public 
agency should be removed from the lists. 

c. Some contractors may find it easier to provide a single list that covers all contributions, regardless of the county.  These 
submissions are appropriate and should be accepted. 

d. The form may be used “as-is”, subject to edits as described herein. 
e. The “Contractor Instructions” sheet is intended to be provided with the form.  It is recommended that the Instructions 

and the form be printed on the same piece of paper.  The form notes that the Instructions are printed on the back of the 
form; where that is not the case, the text should be edited accordingly. 

f. The form is a Word document and can be edited to meet local needs, and posted for download on web sites, used as an 
e-mail attachment, or provided as a printed document. 
 

5. It is recommended that the contractor also complete a “Stockholder Disclosure Certification.”  This will assist the local unit 
in its obligation to ensure that contractor did not make any prohibited contributions to the committees listed on the Business 
Entity Disclosure Certification in the 12 months prior to the contract  (See Local Finance Notice 2006-7 for additional 
information on this obligation at http://www.nj.gov/dca/divisions/dlgs/resources/lfns 2006.html).  A sample Certification 
form is part of this package and the instruction to complete it is included in the Contractor Instructions.  NOTE:  This section 
is not applicable to Boards of Education.  
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DOC #4, continued 
 

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 
 

Contractor Instructions 
 

Business entities (contractors) receiving contracts from a public agency that are NOT awarded pursuant to a “fair and open” 
process (defined at N.J.S.A. 19:44A-20.7) are subject to the provisions of P.L. 2005, c. 271, s.2 (N.J.S.A. 19:44A-20.26).  This 
law provides that 10 days prior to the award of such a contract, the contractor shall disclose contributions to:  
 

• any State, county, or municipal committee of a political party 
• any legislative leadership committee* 
• any continuing political committee (a.k.a., political action committee) 
• any candidate committee of a candidate for, or holder of, an elective office: 

o of the public entity awarding the contract 
o of that county in which that public entity is located 
o of another public entity within that county 
o or of a legislative district in which that public entity is located or, when the public entity is a county, of any 

legislative district which includes all or part of the county 
 

The disclosure must list reportable contributions to any of the committees that exceed $300 per election cycle that were made 
during the 12 months prior to award of the contract.  See N.J.S.A. 19:44A-8 and 19:44A-16 for more details on reportable 
contributions. 
 
N.J.S.A. 19:44A-20.26 itemizes the parties from whom contributions must be disclosed when a business entity is not a natural 
person.  This includes the following: 

• individuals with an “interest” ownership or control of more than 10% of the profits or assets of a business entity or 10% 
of the stock in the case of a business entity that is a corporation for profit 

• all principals, partners, officers, or directors of the business entity or their spouses 
• any subsidiaries directly or indirectly controlled by the business entity 
• IRS Code Section 527 New Jersey based organizations, directly or indirectly controlled by the business entity and filing 

as continuing political committees, (PACs). 
 

When the business entity is a natural person, “a contribution by that person’s spouse or child, residing therewith, shall be deemed 
to be a contribution by the business entity.” [N.J.S.A. 19:44A-20.26(b)] The contributor must be listed on the disclosure. 
 
Any business entity that fails to comply with the disclosure provisions shall be subject to a fine imposed by ELEC in an amount 
to be determined by the Commission which may be based upon the amount that the business entity failed to report. 
 
The enclosed list of agencies is provided to assist the contractor in identifying those public agencies whose elected official and/or 
candidate campaign committees are affected by the disclosure requirement.  It is the contractor’s responsibility to identify the 
specific committees to which contributions may have been made and need to be disclosed.  The disclosed information may exceed 
the minimum requirement. 
 
The enclosed form, a content-consistent facsimile, or an electronic data file containing the required details (along with a signed 
cover sheet) may be used as the contractor’s submission and is disclosable to the public under the Open Public Records Act. 
 
The contractor must also complete the attached Stockholder Disclosure Certification.  This will assist the agency in meeting its 
obligations under the law. NOTE:  This section does not apply to Board of Education contracts. 
 
* N.J.S.A. 19:44A-3(s):  “The term "legislative leadership committee" means a committee established, authorized to be 
established, or designated by the President of the Senate, the Minority Leader of the Senate, the Speaker of the General Assembly 
or the Minority Leader of the General Assembly pursuant to section 16 of P.L.1993, c.65 (C.19:44A-10.1) for the purpose of 
receiving contributions and making expenditures.”  
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DOC #4, continued 

List of Agencies with Elected Officials Required for Political Contribution Disclosure 
N.J.S.A. 19:44A-20.26 

County Name:   
State: Governor, and Legislative Leadership Committees 
Legislative District #s:  

State Senator and two members of the General Assembly per district. 

County: 
Freeholders County Clerk Sheriff 
{County Executive} Surrogate 

Municipalities (Mayor and members of governing body, regardless of title): 

USERS SHOULD CREATE THEIR OWN FORM, OR DOWNLOAD 
FROM THE PAY TO PLAY SECTION OF THE DLGS WEBSITE A 

COUNTY-BASED, CUSTOMIZABLE FORM. 
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DOC #8 

NEW JERSEY BUSINESS REGISTRATION CERTIFICATE 
(N.J.S.A. 52:32-44) 

Offerors wishing to do business in New Jersey must submit their State Division of Revenue issued 
Business Registration Certificate with their proposal here. Failure to do so will disqualify the Offeror 
from offering products or services in New Jersey through any resulting contract. 

https://www.njportal.com/DOR/BusinessRegistration/ 











U.S. EQUAL EMPLOYMENT OPPORTUNITY COMMISSION (EEOC) 
EMPLOYER INFORMATION REPORT (EEO-1 COMPONENT 1) 

EEOC Standard Form 100 (SF 100) 
Revised 08/2023 

OMB Control Number: 3046-0049 
Expiration Date: 11/30/2026 

SECTION K – OFFICIAL CERTIFICATION OF SUBMISSION 
EMPLOYER IDENTIFICATION 

OFS COMPANY ID EMPLOYER NAME 

ADDRESS CITY/TOWN STATE ZIP CODE 

CERTIFICATION COMMENTS (optional) 

CERTIFICATION STATEMENT 
“I certify that the information, including any workforce demographic data, provided in this report is correct and true to the best of my knowledge 

and was prepared in conformity with the directions set forth in the form and accompanying instructions.” 
Knowingly and willfully false statements on this report are punishable by law, US Code, Title 18, Section 1001. 

DATE OF CERTIFICATION 

EMPLOYER’S CERTIFYING OFFICIAL 
Name of Employer’s Certifying Official Title of Certifying Official 

Email Address of Certifying Official Telephone Number of Certifying Official 

PRIMARY POINT OF CONTACT (POC) FOR EEO-1 COMPONENT 1 REPORTING 
Name of Primary POC Title and Employer of Primary POC 

Email Address of Primary POC Telephone Number of Primary POC 

2023

5/20/2024 1:17 PM [EST]

KS46208 ParkMobile LLC

1100 Spring Street, Suite 200 ATLANTA GA 30309

No Certification Comments Provided

Emerald Evans HRBP

214-458-1546emerald.evans@parkmobile.io

Emerald Evans HRBP

ParkMobile LLC

214-458-1546emerald.evans@parkmobile.io
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